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NATIONAL 


No. 80 
and Storm Sash Hanger 


Patented Feb, 12, 1912 


This Hanger makes a strong appeal to the man 
who wants a dependable fixture that is easy to 
put up. e 

Note the three positions it assumes when hanging 
the screen or sash: 


First—The top of screen rests against blind-stop 
inside of casing, which serves as a guide 
when sliding Hanger up to engage hook on 
casing at top. (See first illustration. ) 


Second—tThe bottom of screen or sash is pushed 
out until frame on screen or sash slides over 
hook on casing and latches automatically. 
(See second illustration. ) 

Third—The Hangers are so constructed that they 
hold the screen or sash firmly in position 
and prevent rattling. (See third illustra- 
tion. ) 

To attach the Hanger your customer first attaches 
the bottom piece to the screen or sash, and then 
fastens the hook on the casing 
Could any screen or Storm Sash Hanger be more 
simple or practical? We use Wrought Steel or 
Brass to make this Hanger serviceable 

The NATIONAL method of Japanning or Sherad- 
izing gives an attractive finish that looks neat and 
resists the elements 

We wrap each set in a separate package with 

screws to match. Packed one dozen sets in a box. 
Thirty-six dozen sets in a case. 

When desired extra bottoms can be furnished, 

packed two dozen sets in a box, with screws. 

Weight, per dozen sets, steel, 234 pounds. 

Weight, per dozen sets, brass, 3 pounds. 

Weight, extra bottoms, two dozen, 314 pounds. 

With your first order we will send you free of 

charge a WORKING MODEL for your counter. 
This model will help you make many sales. 
Order direct—the NATIONAL time and money 


saving way. 


National Mfg. Co. 


Sterling, Illinois 
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By Roy F. SouLe 


HILADELPHIA is a city so busy doing things of national 
importance that it hasn’t time to take local credit for its 
accomplishments. Once in a while an outside writer drifts into 
the Eastern metropolis of the Keystone State and comes out with 
a story of gigantic accomplishment, but Philadelphians, as a 
class, are in themselves poor press agents. 

I visited Philadelphia yesterday, even ate breakfast, on a Pennsy 
diner in order to get there early, all because a Chicago manufac- 
turer had come into my office the day before fairly bursting with 
news of the “Big May Drive.” He said it was a hummer, said 
that the Western idea that there were no honest-to-goodness 
hustling big jobbing hardware houses in the East was at last 
knocked into a cocked hat. “I tell you what,” he snorted, as 


GEORGE ELLIs, he walloped the top of my old desk with a fist about the size of 
ce ne MB Mage a de-Hooverized ham, “I tell you what, Roy, you’ve got to get 
the Supplee-Biddle over there and tell the trade what those rejuvenated Quakers 
Hardware Company are doing. They sure handed me a surprise, and I want to 


spread it around.” 

Finally my enthusiastic visitor got near enough to earth for 
me to tell him that we’d send the whole darn editorial staff to Extra! Extra! 
Philadelphia on his bare say so, and would he please let us in on The May Drive is on 
the secret enough to tell who was this cyclone Quaker outfit May 
driving, and why was it being driven. 

He paused long enough to fill his bellows again, and from that 
point forward we had no more chance of stopping him than a 
runaway truck horse on a downgrade. He did, however, spill 
the name, Supplee-Biddle, and when he had run out of gas I just 
had to agree to go to Philadelphia the next day. 

That they might be duly impressed with my appreciation of 
motor-driven vehicles, I bought a taxicab at the station. I didn’t 
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know I’d bought it until I got my bill, and even then I[ didn’t get 
a bill of sale or a block of stock, but I shall always feel a proprie- 
tory interest in that rubber-tired bloodsucker. 

George Ellis met me at the front door. His hat was off and 
his trench haircut glistened under a sign of welcome. It is 
unusual, even in the wholesale hardware trade, for the manager 
of the accessory department to meet you on a marble staircase 
and usher vou into the display rooms through an aisle decked 
with American Beauty roses. In passing I couldn’t help but 

All set. New acces- note the bridal effect of the big, broad, silky ribbons with which 
sory records in sight those bundles of roses were tied. I had a fleeting impression that 
the big Philadelphia hardware house was wedded to auto accesso- 
ries. I knew the bride had been divorced from the exclusive 
auto accessory jobber some time ago, and I was very much 
pleased to be present at the reception in honor of her marriage 
to a mun that can take care of her. 





OW Supplee-Biddle have refinished and refurnished. They Hey, you Traveling Man, 
have the prettiest set of offices this side of Alaska. The Let the little stranger in; 
hroad aisles of the second floor had been trimmed with Chinese he’s knocking at your door 


parasols, Japanese lanterns and American automobile accessories. 
I felt like I had staggered into a roof graden that had been 
‘aken over by the amalgamated distributors of all-American acces- 
sories. Bumpers and biue bells, horns and honeysuckles, spark 
plugs and pansies, goggles and geraniums, tail light and trailing 
arbutus, tires and tea roses, batteries and begonias, brake linings 
and buttercups, tools and tulips. Say, they had a hothouse in 
hardware, if ever there was one; and among these prize winners 
in that peacock alley was a bunch of traveling men. All the city 
salesmen were there and a bundle of grinning factory representa- 
tives, and, would you believe it, they looked right at home! A 
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George Ellis met me at the front door. 
His hat was off and his trench haircut 
glistened under a sign of welcome. It 
is unusual, even in the wholesale hard- 
ware trade, for the manager of the ac- 
cessory department to meet you on a 
marble staircase and usher you into the 
display. 
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This is the glad 
hand guy. He 
greets the deal- 
ers on’ Mer- 
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lot of retailers were there rubbering, just as 
I was, and if ever a crowd got an earful of 
selling pointers on accessories we did. But 
not a word about flowers. There wasn’t a 
posey salesman in the bunch. iis si Nitin Dida teen 

A big sign told us that January, February, March and April ein 14,000 SAE OT 
sales had beat those of last year, and 1918 was a record breaker. ; 
The credit man admitted without too much urging that they had 
opened 50 new accounts that day. The whole place seemed sur- 
charged with business life. 

Then I met Mr. Charles Biddle, one of the generation of hard- 
ware men born in the day of apprenticeships, a grand old man, 
whose greatness lies in his ability to pick men and give young 
blood a real chance. “To what do you owe all this?” I asked. 
He smiled a friendly, boyish, embarrassed sort of smile, and said: 

“Well, the boys say it’s auto- 

mobile accessories, and I guess they know about what they’re 
Mies Supplee Biddle is all talking about. A lot of our new accounts are starting with 
dressed up — flowers and accessories. Have you seen this young man’s new catalog?” 
everything This young man was Billy Steltz, the assistant sales manager, 
who has charge of the firm’s advertising. Billy showed me some 
catalog. It’s 350 pages deep and about the shape of the American 
magazine. The cover is a four-color job, and the book contains 
over two thousand illustrations. They have just mailed it to 
1400 merchants, and they have a few in reserve for later demand. 








Y mind slipped back five years to a day when I advised 
Robert Biddle to go in strong on accessories. I could still 
hear him saying, “That’s just what we are going to do, Roy.” 
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And they have from a $20,000 stock developed like a hothouse 
mustard seed. They now carry a stock of auto accessories that 
will inventory $400,000, and they are going after the business 
with trué hardware energy. Ten special auto accessory salesmen 
are drumming business for this house, and eighty regular sales- 
men are tuning up to the new game like a jazz band at a Victory 
Loan rally. 

The week of May 19 to 24 
will be Merchants’ Week, and 
Right from the factory. The hundreds of hardware men 
self starters are all around who sell accessories will at- 

the May pole tend the great exhibit to come 

in contact with the men and 

the merchandise that are making such splendid new history in 
an old field. 

Supplee-Biddle, with their Big May Drive on auto accessories, 





is a good example of hardware co-operation. The energy and This is a dealer and the wad 
initiative they are putting he is going to make out of 
into this line is the reason accessories 


why most of the auto acces- 
sories sold in the United States are being sold by hardware 
wholesalers. 

I hooked a flashlight souvenir and said good-by. Then I ran 
over past Franklin’s grave to T. James Fernley’s office, to learn 
that since the Detroit convention in April that the Auto Acces- 
sory Branch of the National Hardware Association has accepted 
36 new members. 

Say, who said Philadelphia was slow? He’s a liar! All the 








This is a sample of the gang old town needs is a press agent. 

of hardware men who say 

“Auto accessories are hard- This is the finger that 
ware points the way. 








JONES HARDWARE AUTOMOBILE 
ACCESSORY DEPARTMENT 


But not the “End of a Perfect Day.” 
It’s sunrise on Mount Opportunity. 




















Where the motorist feels at home in the Hersh hardware store at Allentown, Pa. There’s real sales 
talk in the case on jacks, patches, grease guns, and neatness in the spark plug rack 
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Easily Constructed Window Display 
Fixtures 


By H. D. STERLING 


building window display fixtures. You can 
buy them but there is a sameness about the 
kind you buy. Your display fixtures—if you make 
them—can be made just as original as your win- 
dow displays. There is an oversupply of worth- 


Gout one in your store force is capable of 


eye is really the first princpile of window display 
salesmanship. The strength of the appeal arouses 
interest in the merchandise shown. 

The display window of the past with its varied 
collection of miscellaneous wares has been placed 
in the discard. Simple windows, well lighted, well 
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1—Construction of square pedestal 


less lumber around most hardware stores. This 
lumber can be converted into trade-pulling dis- 
play fixtures. 

It does not take an expert to make display 
fixtures. You may have a salesman, a delivery 
boy, even a stove man who is interested in seeing 
your store forge ahead. He is the one that should 
be placed in charge of your show windows. Find 
the man in your organization best suited for the 
work and show your appreciation of his efforts. 
The result attained will surprise you. 

Real success in window display is to develop 
the greatest possible pulling power at lowest cost. 
The sales value of a window is gauged by its at- 
tractiveness and punch. Original display fixtures 
that do not detract from the goods are a pulling 
power in any display. Articles must be so dis- 
played as to appeal to the eye. The appeal to the 


balanced and with a punch in the background are 
bringing home the bacon for the hardware man. 


Single Idea Window Has the Punch 


The most effective display drives home a single 
idea. It drives home a single thought which not 
only attracts quickly but is retained easily and 
remembered. The single impression is recalled 
and leads months afterward to sales of the articles 
on display. 

The window display arranged along artistic 
lines attracts favorable attention. Nearly every- 
body is subconsciously attracted to a display con- 
structed along artistic lines. ~ 

The display should be not only artistic but prac- 
tical. The practical side of the display is the 
IDEA. The idea is that part of your display that 
makes the observer think. Subconsciously he 

















2—Construction of round pedestal 
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gets the selling message that you have featured 
in your display. The idea is the punch behind 
your window—it is behind in more ways than 
one. It was the thought that impelled the display 
and it is expressed on your background and on 
your show cards. 

A window display need not be a pretty picture 
—it should be a thought well thought out, well ar- 
ranged, well balanced, harmonious and should 
carry a selling punch that is a knockout. 

Display fixtures may be constructed of dis- 
carded box lumber, hose reels, nail kegs, old porch 
pillars—from many useless articles that accumu- 
late around stores. 


How to Construct Pedestals 

The stand most easily constructed by the novice 
is a stand of the square pedestal variety. The 
illustrations for this style of pedestal need no 
description. They should be constructed in pairs. 
For instance, one pedestal 24 inches high for the 
center of vour display. Two pedestals 18 inches 
high—one for each side of your central pedestal— 
and two pedestals 12 inches high. This gives you 
a battery of three pedestals or of five pedestals— 
all may be used simultaneously in a display if so 
desired. 

The round pedestals constructed of sections of 
old porch pillars may be built and used in the 
same manner. Both square and round pedestals 
may be made double if so desired, similar to cut 
No. 3. 

A more attractive pedestal may be constructed 
in the following manner: For the five by seven 
pedestal a board three quarters of an inch thick 
by eight inches wide may be used. First—a few 
inches from the end square the board. For a 
pedestal 24 inches high over all—we will lay out 
the plan in this manner: Measure back 21 inches. 
With square locate center of width of board and 
make line as shown in center of figure one. At 
top end of board place square and measure two 
and one-half inches each side of center line. At 
bottom measure three and one-half inches each 


4—Rectangular double pedestal 
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38—Construction of the 
tapering pedestals. 
These pedestals are at- 
tractive and when made 
in sets four or more 
can be used in a win- 
dow to good advantage 

















side center line. Then with square draw lines on 
bevel as shown in figure number two. Saw board 
on lines as shown in figure three. Fig. 4 repre- 
sents the side of pedestal—it is made in the 
Same manner except the thickness (three quarters 
of an inch) of the two front pieces are deducted. 
This makes this section one and one half inches 
narrower than the front section. Next nail all 
four sections in place—using ten penny finishing 
nails. After they are nailed the ends may be 
sawed off by following the lines extending around 
the pedestal. This leaves a flat surface of the 
right bevel so that top and bottom may be nailed 
on. Figs. 5 and 6 show bottom sections with 
dimensions and Figs. 6 and 7 show.top sections. 
The completed stands are shown—one 24 inches 
over all and one 15 inches over all. They may be 
and 


built in batteries the same as the square 
round pedestals. 
Other illustrations show double stands with 


both rectangular and diamond shaped tops and 
bases. 

By knocking the sides from a hose reel as 
illustrated a serviceable round display stand may 
be made. The sides can be covered with canvas 
or wall board and painted with water color paint. 
In using wall board for this purpose it is best to 
first cut to fit and soak for an hour or more in 
water so that it will conform with the shape 
required. 

The semi-circular display stand takes consider- 
able time and labor to build but once properly 
constructed it is serviceable and light and may 
be used for a variety of purposes. 

The one illustrated has five step shelves and 
is built of five sections. Each section being cut 
as per diagram. The steps are five and three- 
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6—Stand made from discarded hose reel 

















5—Construction of diamond-shaped 
pedestal 


quarters inches high and six inches deep. A good 
quality of wall board is used to cover the step 
shelves. Discarded safety razor blades may be used 
in a home-made holder for cutting wall board. Jt 
makes a clean cut that does not fray or tear. 

The sections are properly spaced and braced in 
the right position in the rear. The circular top 
pieces are tacked in place—using 3d. lath nails. 
The front sections are next tacked on. A support 
is placed in the rear—making the finished stand 
strong enough to support even small anvils and 
vises. 

Use of Paint Helps Displays 


When displays are changed the fixtures may be 
repainted with inexpensive water paints. ‘Ala- 





, Completed : 
Sem! Circular *N - Fe 
Display 4 a _— 
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bastine” is fine for this purpose. The paint is 
easily prepared—dries quickly and does not rub 
off. Color schemes can be solid or contrasting but 
should in most cases be tints of the lighter shades. 
The colors can be changed often with but little 
trouble and expense. 

For the novice in the manufacture of display 
stands it may be stated right here that “paint 
hides a multitude of sins.” If your carpenter work 
does not appear to you to be perfect you will find 
that a couple of coats of “Alabastine” will cover 
up the defects. 

There are hundreds of combinations that may 
be used on stands and backgrounds. ‘“Alabastine” 
may be mixed with water until it is a stiff paste, 
then with a paint brush slap it on rough so that 
it will dry in lumps. Paint the stand when dry 
with dead black and touch the high spots with 
aluminum or gold bronze. This gives a very 
pretty effect. Many other combinations may be 
used. For the Fourth of July and other national 
holidays you can decorate stands and background in 
the national colors and on St. Patrick’s day give 
them a coat of green. 

Department store window trimmers would fall 
dead at suggestions such as these. They spend 
thousands of dollars for window display fixtures 
and nothing short of mahogany and gold leaf is 
good enough for them but at that I have found 
that common ordinary little old home made 15- 
cent fixtures as used in hardware displays plus a 
real idea and some execution have usually romped 
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home with the big money in window display con- 
tests. This speaks well for home-made fixtures. 


Favor Enclosed Window Spaces 

Some merchants consider an interior view of 
their store more essential than good windows. A 
good window display is almost an impossibility 
without a background. When the interior lights 
and store display are visible from the sidewalk 
viewpoint of the window the attention is only half 
centered on the display. The window does not re- 
ceive proper attention and likewise the interior of 
the store only receives passing comment. The ef- 
fectiveness of the window display is lost. Open 
windows are hard to keep clean and necessitate 
more frequent changes owing to dust, dirt, bugs 
and dead flies. Then another feature is this: The 
other day I entered a certain store and while wait- 
ing for the buyer I overheard the following con- 
versation. 

“‘Gosh—there 
Bill.” 

I turned and beheld a rear view of two clerks 
gazing over the low window background at a young 
lady who was looking over the display. Suddenly 
she lifted her eyes and was gone. She did not like 
being stared at. This is a common habit. It is 
considered a good way to kill time and it sure is 
a good way to kill trade. 


is a peach—some chicken—eh! 
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While I was waiting in this store about every 
one who stopped to look in the window brought 
forth some comment from one of the two clerks. 

Backgrounds are all right. They make a dis- 
play stand out and give the trimmer a chance to 
make distinctive windows. 

Give the fellow that handles your windows a 
chance. Make him an allowance for window sup- 
plies. 

See that he has tools, drapery, electrical fixtures 
and other things that make for success in window 
trimming. 

Keep track of your windows for a year and if 
you have the right man in charge you will find 
that they will more than pay your rent, and their 
cost to you will be much less than the cost of a 
cheap clerk. 

If most of this article has gone over your head 
get a strangle hold on this cold hard true fact. 

Window trimming is nothing more or less than 
salesmanship. Fixtures are a necessity. Could 
you as a salesman approach a possible customer 
in your B. V. D.’s and pull a sale. No! Well 
then how can you expect an undressed show win- 
dow to bat around 100. 

Think it over and shoot fair with that young fel- 
low that is willing to go his length for you if you 
will give him the chance. 








the articles on display. 


lines. 








Are You Paying Attention to Your Window Display? 


The most effective display drives home a single idea. 
single thought which not only attracts quickly but is retained easily and remem- 
bered. The single impression is recalled and leads months afterward to sales of 


The window display arranged along artistic lines attracts favorable attention. 
Nearly everybody is subconsciously attracted to a display constructed along artistic 


It drives home a 














SS A Razor S:rictly Swedish 


iy answer to inquiries and to allay certain misappre- 
hensions existing in some quarters we take pleasure 
in publishing facts regarding the Swedish razor manu- 
facturing concern known as Fabriks A. B. Johan Eng- 
strom whose factory is at Eskilstuna, Sweden. 

George D. Hoffer of the American Consulate at 
Stockholm recently transmitted a sworn statement to 
the Department of Commerce at Washington, which 
proves that the Engstrom company is a 100 per cent 
Swedish concern. 

The company was taken over and reorganized Feb- 
ruary, 1918, by Fahle Hammar, a Swede, who invested 
more than 1,000,000 Swedish crowns in new buildings 
and modern machinery. Only Swedish labor is em- 
ployed in the manufacture of the S S A razors. The 
production of this factory is now more than 5,000 fin- 
ished razors a day, which is the largest quantity pro- 
duction ever attempted in Sweden. 

Eric Mellgren, 114-118 West Thirty-ninth Street, 
New York, is the sole distributor for the United 
States, Canada and South America. 


Arkansas Association Convention 


HE Arkansas Retail Hardware Association held its 
annual convention Thursday morning, May 8, at 
the Hotel Marion, Little Rock, Ark. 

While the final business session was held Thursday 
morning, the exhibit of hardware in Liberty Hall re- 
mained open Thursday evening that the public might 
see the display. 

R. S. Stephens, president, delivered his annual ad- 
dress, discussing ably the problems now and what are 
likely to occur in the future, paying a deserved tribute 
also to the boys in khaki. 





At the banquet Wednesday evening at the Hotel 
Marion, General Peter Traub was the guest of honor, 
who entertainingly described the experiences of the 
Thirty-fifth Division during the fighting in the Argonne 
Forest in France last fall. 

M. J. Mandelbaum, the veteran hardwareman of 
Fones Bros., Little Rock, presided as toastmaster. 

The time and place of holding the next annual con- 
vention is to be decided by members of the executive 
committee. 

Major W. N. Brannon, on behalf of the city of Little 
Rock, the Board of Commerce and local jobbers, in- 
vited the members to meet again in Little Rock. There 
was also an invitation to meet in Fort Smith, which 
was given by Ray Gill. 

The following officers were elected for the ensuing 
year: Vice-president, Daniel Pittman, Prescott; vice- 
president, Edward Rankin, Walnut Ridge; secretary, 
J. B. Webster, Little Rock, and treasurer, W. B. Bracy, 
Little Rock. 


A.S. Rogers Back in Hardware Trade 


LBERT SULLIVAN ROGERS is now one of the 

force of J. H. Graham & Co., 113 Chambers Street, 
New York, specializing in manufactures, catalog work 
and the general promotion of trade of this house. He 
was recently publisher of the Assistant Buyer, com- 
monly known as the T. A. B. Universal Catalog of 
Manufacturers, which was finally merged with Sweet’s 
Catalog, of which company Mr. Rogers was a director 
for two years. He was earlier in his business life 
with Oliver Bros., Inc., purchasing agents in New York, 
previous to his publishing the Assistant Buyer. Dur- 
ing the war Mr. Rogers entered the Government serv- 
ice in Washington. D. C., as one of a staff of about 
600 organized by William A. Graham of J. H. Graham 
& Co. as Chief of the Department. 
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in England. In fact, one of our biggest customers 
is a firm in Sheffield, England, which, as you know, 
is the center of the English steel and cutlery busi- 
ness.” I smiled and waxed attentive. 

“Now shears, you know,” he went on, “are used 
for every conceivable thing under the sun, from 


oe - cutting wire and card board to pongee silk and 
roug thread. A pair of shears is regarded by everybody 


as a sort of general tool for all purposes. Naturally, 


unless they are made so that they will do almost 
any sort of cutting they won’t amount to much, 


and people won’t buy them. 

“Without any exaggeration shears are the most 
delicate things made in the cutlery line. It requires 
150 different operations to make a pair of Wiss 
shears, and almost any mistake or flaw made dur- 
ing one of those operations will cause the pair that 
suffers to be thrown out and condemned. 


How Good Shears are Made 


rf “Low priced scissors and shears are often cast 

iron which is brittle and will break, or become 

We adult eines 2008 nicked and loose and therefore useless. When dull 

the American suprem- and out of adjustment they seldom can be repaired. 

acy in shear manufac- “Now, we do the whole thing differently. The 

ture 

A window with real selling punch; it brought profits 

to Bostwick-Braun at Toledo, Ohio 


HE American consul at Sheffield, England, tells 
an interesting story about American shears. 
Sometime ago he escorted’'an American woman 

who was about to return to the United States and 
who wanted to take home with her the best pair of 
shears procurable anywhere. She concluded Shef- 
field was the best place to get what she wanted. 

The consul and his friend went to one of the most 
reliable firms in Sheffield to make the purchase. He 
told the salesman that he wanted absolutely the best 
pair of shears that it was possible to get. And he 
told the clerk why he wanted them. Several beau- 
tiful pairs of various styles were shown and guar- 
anteed the best obtainable anywhere in the world. 
The consul examined several of them and exclaimed 
in astonishment: 

“Why these were all made in America,” and turn- 
ing to the woman, he added, “right in Newark, 
New Jersey.” 

“Quite right, sir,” interjected the clerk, “but they 
are absolutely the best that can be made anywhere. 
We English have had to admit since 1876 the Amer- 
ican supremacy in shear manufacture.” 

I have often wondered if this were true and if 
80 why. So I went to Newark the other day, and 
like every time I’ve ever been there it rained. 














Best Shears Made in America 

I went “out,” as the saying is, to the J. Wiss & 
Sons Co. at 33 Littleton Avenue and asked Camille 
L. Gairord, the high sachem of the American shear 
industry, if he could prove to me why American 
shears are the best. This is part of what he said: 

“Without the shadow of a doubt the best Shears 
made in the world are made in the United States. 
Probably the best and most conclusive evidence to 
support that statement is the fact that since 1876 
American shears have been used almost exclusively 
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frames of our shears are double forged tough steel. 
On these frames is welded a blade of high carbon 
crucible steel. This blade forms the cutting edge 
and has the quality of razor steel. 

“The two distinct forging operations produce 
a combination of a tough, unbreakable frame and 
the highest grade cutting edge it is possible to 
obtain. But you can go through and see the dif- 
ferent processes yourself,” he said. 

And so he intreduced me to Fred H. Rauh, super- 
intendent of the factory. He took me through the 
factory from top to bottom and I saw nearly 600 
men busy at forges, grinding wheels and buffs— 
taking red-hot pieces of steel out of even burning 
furnaces and placing them on pattern blocks, where 
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done to reduce the friction when cp-ning and clos- 
ing them. 
Every Pair Tested Before Leaving Factory 

After each operation an expert tested. each pair 
of shears and scissors. They believe in the Wiss 
factory that shears and scissors can’t be made too 
geod. If they find, after careful inspection, that 
a pair doesn’t come up to the standard in every 
particular they are laid aside and sold only as 
seconds. 


HE human element plays a tremendous part in 
shears and scissors manufacture. Every work- 
man has his own individual methods and standards 
of workmanship, which makes every pair of shears 


Where cutlery is right up front and it pays the Miller Hardware Co. at Orlean, N. Y. 























they were hammered into the shape of shears and 
scissors between steel dies under blows of thou- 
sands of pounds of pressure by machines that have 
a resemblance to pile drivers. Then I saw the 
razor blade steel welded onto the steel frames so 
that the two pieces finaliy became one. 


Shears Scientifically Tempered 


Scissors being smaller and lighter than shears 
and used almost exclusively for dainty work it is 
impracticable to double forge them. If it were done 
they would be too heavy. So they are only single 
forged, but out of the finest crucible steel. 

Then I saw blades scientifically tempered and 
tested until both blades had exactly the same degree 
of hardness, which prevents their cutting into each 
other, and gives them a smooth running edge which 
is only found in scissors and shears that are scien- 
tifically tempered. 

I saw shears and scissors adjusted, and learned 
that “to maintain perfect adjustment in a pair of 
shears or scissors both the screw and the bearings 
into which it is fitted must be true to the thou- 
sandth part of an inch.” If this adjustment is 
perfect it will prevent shears from working loose, 
which in turn prevents ragged cuts or the material 
slipping through between the blades. 

I saw workmen grind blades with a nicety of eye, 
so that they were uniformly thin the entire length 
with the proper concavirg inside of each blade 
which is what insures edges that will cut clean. 
I saw the inside of the blades polished, which is 








or scissors a distinct product of individual methods. 
The workmen at the Wiss factory are men whv 
work under the best modern conditions, and who 
have been trained as specialists and experts in one 
particular thing. The finished product is the com- 
bined result of hundreds of individual experts. 

In Europe the apprenticeship method is the rule. 
That is simply this: A father pays a manufacturer 
to train his son to become a skilled grinder or 
blacksmith. 

In this country that is neither desirable nor pos- 
sible. Consequently the American manufacturer 








Shears are used for every conceivable 
thing under the sun, from cutting card- 
It takes 150 dif- 


ferent operations in making a pair to 


board to pongee silk. 


live up to this standard. 




















8 


has to pay the cost of training a worker and so 

at a disadvantage in meeting foreign competition. 
Advantages of Double-Forged Shears 

I asked Rauh why a double forged steel shear 

was so much better than a shear made with cast 


handles and steel laid blades. He answered: 
“Castings may be brittle and porous and often 
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Edward Weck & Son (148 Fulton Street, New 
York City) are one of the biggest and most pro- 
gressive wholesale and retail cutlery firms in the 
East. 
some new feature to increase their business and 
keep things stirred up. 
methods they employ. 


The reason is that they are always using 
Here aré some of the 


They are constantly fighting the public’s pas- 
sive interest by advertising. They advertise in all 
of the best trade publications, in the newspapers, 
and also in the trolley and subway systems. 

In each of their five stores the window displays 
are changed every two to three months, while a 
number of the smaller articles in the windows are 
changed every few days to alter the general aspect 
of the window and so attract fresh interest. 

They believe in a modified form:of concentra- 
tion and specialization. When they feature table 
cutlery they devote most of their advertising and 
display efforts to those articles. The same is true 
of pocket knives, scissors, razors, etc. They don’t 
concentrate solely on any one feature alone, but 
use some article or group of articles as their 
wedge to attract interest and thus taper to other 
articles of cutlery to show the variety and quality 
of their stock. 

This is one firm that has made a big success of 
selling private brand quality goods. Some of the 
largest manufacturing concerns in the country 
make goods for Weck & Son. They also carry a 
fine assortment of the best grade standard Amer- 
ican brands of cutlery. 

They work on the basis that advertising ond 
clever window displays draw more customers than 


anything else in the retail selling game. 


have slight imperfections which are only discov- 
ered after using. Our double forged steel frames 
are practically unbreakable. Besides these steel 
forgings can be smoothly polished and finished. It 
also makes a better designed product. 

“The sharpness of the edges,” he continued, “as 
well as the adjustment of the blades, determines 
largely the cutting quality of a pair of shears. 
This double forging system produces edges that 
will bear a harder degree of temper than is pos- 
Sible in single forged shears. Also the accurate 
adjustment of the blade to just the proper tension 
Is more readily accomplished in shears made by 
the double forged method. , 

“The best way to prove this is to test a single 
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forged shear on 4, 8 or 16 thicknesses of cloth start- 
ing the cutting two inches from the point. You will 
find that the single forged shear will buckle and 
not cut, while the double forged shear will cut clean 
to the very extreme point. 

“Since shears are made to cut, the one that will 
cut the best, and hold its sharp cutting edge, and 
retain its adjustment the longest, seems to me to 
be the only shear worth having,” he concluded 


A Shortage of Shears and Scissors 


But before I close I want to say one word about 
H. A. Hallenbeck, advertising manager of the Wiss 
company. He is a man of experience and full of 
live tips and information about the retail selling 
game and will probably have some good dope to 
hand out to hardware dealers through these pages 
in the near future. 

He told me there is a shortage of approximately 
20.000.000 scissors and shears to-day due primarily 
to the war. 
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This is a work of art that occupied a prominent place 

in the lobby of the Statler Hotel during the recent, 

Hardware Automobile Accessory Show in Detroit. The 

paintings on each of the nine panels are the work of a 
well-known artist 

















In the 


Morning's Mail 


from the Trade 














F. W. Pratt Back from France 


YEAR’S fighting in France and a year and a half 

in the United States has been great medicine 
for F. W. Pratt. Not that he needed it for this vigor- 
ous young member of Goodell-Pratt Company was a 
mighty healthy specimen, both physically and men- 
tally, but the army work has rounded him out. 

Before the war Francis was advertising manager 
of the Goodell-Pratt Company. When the Canadians 
first began shooting men across the pond Pratt en- 
listed in a Canadian regiment, but after months of 
waiting for a chance to “get over” he gave it up as a 
bad job and resigned. Then Uncle Sam went into the 
fight, and the young toolmaker headed straight for 
Plattsburg. He sailed for France as 2nd Lieutenant 
in,. the ..117th.. Infantry,..30th—Division,. and fought 
Htough the war brigaded with the English troops on 
the Somme and around Ypres. He was promoted and 
in ahSwer to a question regarding how this came 
about grinned in his quiet humorous way, and drolly 
remarked that he guess it came because all the other 
boys had been killed. 

When the fight ended he was Battalion Adjutant. 
He is a great admirer of the French people, and told 
us of the Franco-American Hardware Company whose 
owners, three young Frenchmen, conducted their hard- 
ware business from the firing line. He said: ‘Gee, 
it looked queer to see those. fellows writing their busi- 
ness letters between mixups with the Germans, but 
they came through O. K. and they will be a powerful 
factor in the distribution of American hardware in 
France.” 

Pratt says he found the Germans he fought very 
well officered and at long range fighting they were 
masters at the game, but when the Americans came 
to grips with them at short range they invariably sur- 
rendered. He says a wounded German was almost 
invariably yellow. That they did more groaning and 
yelling over a scratch than the Americans did over the 
loss of a limb. 

Lieutenant Pratt fought with a Tennessee regiment, 
and is a strong admirer of the marksmanship of the 
mountaineer. He said that in action those chaps didn’t 
need any army coaching. They seemed to aim a lot 
more carefully than when at target practice. 

Lieutenant Pratt donned his civilian’s about ten days 
ago, and is once more at work in the big Greenfield 
factory where 1,700 different good tools are made. 

It is sure good medicine to see him home, hale and 
hearty. The hardware trade needs a lot of these 
wholesome whole Americans on the firing lines of 
business, 


New Sales Offices at Philadelphia 


HE Joseph Dixon Crucible Company, of Jersey 

City, N. J., manufacturer of lead pencils, cray- 
ons, erasers, silica-graphite paint, crucibles, graphite 
greases, and graphite automcbile lubricants, have an- 
nounced the removal of its Philadelphia sa'es office 
from 1020 Arch Street to rooms 801 and 802 of the 
Finance Building, South Penn Sq., Philadelphia May 
1, 1919. 

The Philadelphia sales district comprises Pennsyl- 
vania, Southern New Jersey. Delaware Maryland, 
District of Columbia, Virginia and West Virg'n‘a. 

The Philade!phia office was started in 1881 at No. 


6 Nov~th 5th Street with C. W. Brown as manager. 
Shortlv after it was moved to 49 North 4‘ Street 
and W. J. Coane was made manager in 1890 upon 
the retirement of Mr. C. W. Brown. 

At the end of five years, the ravid development and 
expansion necessitated another change to 2° North 
4th Street. In 1898 the Philadeluohia hranch was 


moved to 1020 Arch Street with larger quarters where 
it has teen for the last 21 verrs 

In the earlier days at North Fourth Street only a 
emall foree of four was required to handle the busi- 
ne-s which then comprised stove polish, crucibles, pen- 
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cils, axle grease, machine grease, lubricating graphite, 
foundry facings, and traction belt dressing. From this 
small force this office grew to what it is to-day and grad- 
ually more products were added to the line, such as solid 
belt dressing, graphite electrical brushes, automobile 
lubricants. 

The Dixon sales organization in Philadelphia under 
the able management of W. G. Stringer, who entered the 
employ of the Dixon Company in 1898 and also suc- 
ceeded W. J. Coane as the Philadelphia district sales 
representative in 1912. 


Government Inertia a Business Brake 


BUSINESS is to-day throughout the country in my 
mind sort of “marking time” waiting for things 
to get adjusted to a point where we know what the 
government intends to do with this, that and the other 
thing. I have also reason to believe that the large 
concerns of our country have already: made plans to 
enlarge their present big plants and the scope of 
business. I have been a reader of HARDWARE AGE for 
nearly twelve years and want personally to thank you 
for what you have done to help me make my business 
render more and better service to the local community. 
I am a true American and am proud of it and your 
articles during the past year rang with the clearest 
tone. Thanking you in advance for your kind reply, 
I remain, 
Howarp B. PRUDEN, POULTNEY, VT. 


Sure Indication of Building Revival 


le Milwaukee Corrugating Co. has let the con- 
tract for a new addition to its factory at Mil- 
waukee, which will cost $150,000. The new section 
will be 125 x 240 ft. in dimensions, two stories high, 
of brick and metal construction. There could be no 
surer harbinger of the commencement of building 
activity than the big increase in size of an already 
large factory, because this company is a manufacturer 
of such building products and specialties as might be 
termed “metal building lumber.” 

Included in this line are the various styles of metal 
roofing, siding, building corners, etc., for exterior 
building requirements, and metal ceiling and _ side- 
walls, metal lath, corner beads, etc., for the interior. 
The new iddition will be equipped with the latest and 
best machinery, and some new farm specialties will 
be added to the firm’s broad line of sheet metal 
products. 


Why Treat Convicts Better than 


Soldiers ? 


YW. convicts are released from prisons they are 
fitted out with brand new clothes, from skin to 
scenery, at the expense of the State. They return to 
the world well dressed, then re-establish themselves in 
private life. 

Our soldier boys were requested to wear old clothes 
to camp, where they were fitted out with government 
clothing. When discharged they are permitted to 
wear their army uniform three months—then return 
it and go naked if they have not earned money enough 
to buy civilian clothes. 

A. F. WIXSON, 


Kelley-How-Thomson Co, Duluth, Minn 


Whalen District Manager 


ARTIN K. WHALEN, who has been acting as 

special representative for Century Plainfield Tire 
Company, has made arrangements to join the forces of 
the International India Rubber Corporation, manufac- 
turer of South Bend tires, as manager of its southern 
district. 


Red Head Spark Plugs 


“| HE Red Head Spark Plug Corporation, 261 Broad- 

way, New York City, a recently organized concern 
has purchased the patent rights and good will of the 
snerk nlug divisicn of Emil Grossman Mfe. Cerpcre- 
tion of Brooklyn, N. Y., the former manufacturers of 
the Red Head-Vitristone spark plugs. The new cor- 


poration has no connection whatsoever with the former 
makers. 
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Congress Is Back at the Old Stand 


Faces’a Heavily Loaded Docket—*‘Luxury”’ Taxes Scheduled for Repeal— 
Public Dislikes Excise Imposts—Attorney-General 
Against All Forms of Price-Fixing 


By W. L. CROUNSE 


WASHINGTON, May 19, 1919. 
HE Sixty-sixth Congress assembled at noon today 
st in extraordinary session in accordance with 
‘ President Wilson’s proclamation cabled from 
France. The new Congress, therefore, comes together 
under absolutely unprecedented conditions—a sort of 
telepathic Congress—and confronts a gigantic task. 
A Heavy Legislative Docket 

Some of the more important items on the new legis- 
lative docket may be briefly summarized as follows: 

Seven big appropriation bills killed by delay and fili- 
buster in the closing days of the last Congress. These 
measures must be passed before July 1 or some impor- 
tant. wheels in .the big government machine will come 
to an abrupt standstill. 

Revision of tax laws. This is a complicated problem 
that will probably occupy the attention of the leaders 
for many months to come. 

After-the-war readjustment legislation, including re- 
peal of measures granting extraordinary war powers 
to the executive. This legislation will be urged by the 
majority leaders in both houses, and is certain to pro- 
voke a lively scrap with the executive branch of the 
government. 

Legislation providing in detail for the enforcement 
of nation-wide prohibition effective July 1, under the 
President’s wartime proclamation, and on January 16 
next, by virtue of the recently ratified Constitutional 
amendment. The going dry of 4 big nation, including 
New York City, is no small matter and is not to be 
arranged for in a moment of time. 

The peace treaties with the Teutonic powers and the 
covenant of the League of Nations. This is a special 
job for the Senate that will require an unlimited length 
of time for its proper handling. There will be fire- 
works galore supervised by the Senate leaders at the 
Capitol and by the President at the White House. 

Appropriation Bills Have Right Of Way 

In summoning Congress before his return to the 
United States President Wilson is understood to have 
intended that both houses should give their first atten- 
tion to the delayed appropriation bills which can be 
prepared, debated and passed while the chief executive 
is in Europe in order that he may sign them on his 
return to Washington any time before July 1 when 
they become effective. These bills carry enormous sums 
for the Railroad Administration, the United States 
Shipping Board, the Army, the Navy, the District of 
Columbia and many of the civil branches of the federal 
government. 

They should have been passed months ago, as very 
large amounts of money appropriated were intended to 
be immediately available. Much embarrassment has re- 
sulted from the failure of these bills, especially in con- 
nection with the Railroad Administration, which for 
months has been operated in a hand-to-mouth fashion, 
most unsatisfactory both to the government and to the 
public, 

It might be assumed that it would be a small task to 
take up these appropriation bills in the form in which 
they died on the calendars of the last Congress, and 


rush them through for the President’s signature. This 
plan is out of the question, however, for two reasons: 
first, because several of these measures were framed 
before the armistice was signed, and all of them before 
the country had really reached a peace basis; and, 
second, because, as the result of a political change of 
control in Congress, a strong movement looking to 
retrenchment in public expenditures has been launched 
and will be prosecuted to a. more or less satisfactory 
conclusion. 
Are the Reformers In Earnest? 

It is a time-honored tradition that a new broom 
sweeps clean, but it remains to be seen how serious 
the new majority leaders are in their announced in- 
tention to force economies in the operation of the fed- 
eral government. It goes without saying that there is 
an unprecedented opportunity to apply the pruning 
knife. 

If the new leaders make good they will certainly 
earn the gratitude of the nation, for enormous sums 
of money have been wasted during the past two years 
and Congress has gotten into a demoralizing way of 
thinking in billions rather than in millions. The tax- 
payers’ interests demand an important measure of 
reform in this regard and developments in the new 
policy will be followed with close attention throughout 
the length and breadth of the land. 

So-called “Luxury” Taxes To Go 

The new House and Senate leaders have been prompt 
to pledge the early repeal of the so-called luxuries 
taxes. Just how far the new Congress will go at the 
extra session cannot be foretold, but very strong pres- 
sure will be é¢xerted by the interested trades to bring 
about the absolute repeal in its entirety of Title IX 
of the war revenue act of February 25, 1919. 

This movement has received considerable encourage- 
ment within a day or two from the declaration by Sena- 
tor Penrose, of Pennsylvania, who will probably be 
the chairman of the Senate Finance Committee, that 
he favors the striking from the statute books of “all 
the excise taxes” carried by the new law. If he is 
speaking with his usual accuracy he favors the’ wiping 
out of all of Title IX which is officially known as the 
excise tax chapter of the new revenue law. 

This provision of the statute, however, embraces no 
less than eight sections (Sec. 900-907), and includes a 
good many things that are not strictly luxuries. I 
enumerated last week the category embraced in Section 
900 which is of special interest to the hardware trade 
and which. includes automobiles, motorcycles, musical 
instruments, sporting goods, cameras, firearms and 
ammunition, hunting knives, portable electric fans, ete. 

Sentiment Against Excise Taxes 

There are many other articles included under this 
title which are not of interest to the hardware trade 
but which self-respecting people have come to regard 
as necessaries rather than luxuries. There are many 
people in this beautiful country of ours who do not 
wait for Saturday night to roll around before taking 
a bath and many of these do not think that toilet soaps 
and tooth paste are luxuries. In the mountains of 
North Carolina, the home of Chairman Kitchin, of 
the Ways and Means Committee, who drafted the new 
revenue law, they probably use soft soap when they 
use any, and only a few ultra-aristocratic families sport 
a tooth brush. 
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The joint resolution, which passed the House in the 
last Congress but died in the Senate, provided for the 
repeal of Section 904 of Title IX and did not propose 
to strike out any of the articles included in Section 
900, which covers automobiles, talking machines, fire- 
arms, ete. Experienced men in both branches of Con- 
gress, however, are now convinced that no time should 
be lost in eliminating from the present tax laws a large 
number of irritating, vexatious imposts levied by other 
provision than 904. 

The public is already thoroughly disgusted with this 
method of taxation and appears to be disposed to hold 
to a strict accountability not only the political party 
that imposed these taxes, but any other party that 
retains them on the statute books. 


Revision To Be Comprehensive 


Some of the best posted men in Congress declare that 
the prospective revision of the war revenue act will 
not only include the bulk of the items embraced in 
Title IX but will take in also a large number of Title 
VI (Sec. 628-630) which imposes taxes on soft drinks 
including soda water, ice cream, etc. The soft drink 
tax, which, as applied to soda fountains, became effec- 
tive on the first instant, has created an enormous 
amount of public sentiment against this penny-wise- 
pound-foolish method of taxation. 

It is estimated that this tax is required to be levied 
on the public by not less than half a million drug 
stores, soda fountains, ice cream parlors, etc., and 
therefore is brought closer to the people than almost 
any other form of impost. Within 24 hours after this 
tax took effect thousands of drug stores began display- 
ing petitions for the repeal of the law for the purpose 
of dani aining the signatures of their patrons. 

Millions of men, women and children have already 
signed and many thousands of these petitions will be 
presented in Congress during the present week. The 
effect of such a concentrated movement cannot fail 
to be felt in both houses and will undoubtedly influence 
the leaders when the program of revenue revision is 
undertaken. 


Plenty Of Revenue In Prospect 


But if these taxes are to be repealed the question 
naturally will arise as to where the money is to be 
found to pay Uncle Sam’s bills, which, although no 
longer on a war basis, are many times larger than 
when the country was ‘at peace. 

The answer is that the great prosperity of the coun- 
try, its ability to oversubscribe Victory as well as 
Liberty loans, and the prospect that the income tax 
schedules of the new law will raise considerably more 
money than was anticipated are all arguments in favor 
of getting rid of petty excise taxes, the productive 
capacity of which is always problematical, while there 
can be no doubt whatever as to the high cost of col- 
lection and the enormous amount of irritation pro- 
duced in the minds of the public thereby. 

I am in a position to state very positively that many 
of the officials of the Internal Revenue Bureau heartily 
favor the elimination of all the excise taxes, including 
those embraced in the hardware sidelines covered by 
Section 900 of Title IX. They regard them as of 
very doubtful expediency and very uncertain revenue 
producers. 

Because of the enormous amount of trouble suffered 
by merchants and the public in the payment and col- 
lection of these taxes they serve to bring the entire 
internal revenue system into disrepute, a fact that 
militates greatly against its efficiency and constantly 
tempts taxpayers to evade the law. It has often been 
said that laws which are contrary to an overwhelming 
public sentiment cannot be executed, and this applies 
to taxing statutes as well as to sumptuary laws. 

3ut it should not be assumed that the repeal or re- 
duction of all these taxes will be an altogether simple 
matter. Congress yields along the line of the greatest 
pressure and there are already in Washington the 
representatives of many interests competing for atten- 
tion in the coming tax revision. Those who would 
win must act with the utmost energy and keep ever- 
lastingly at it until the fight is over. 

Price Agreements Undoubtedly Illegal 

The fiasco of the Peek Industrial 
to stimulate industry by securing a reduction 
prices of staple commodities is spilt milk and will 
soon be forgotten. The members of the board have 
gone back to their homes and the little old law of 
supply and demand is once more working full time. 

There is a phase of the case, however, that should 
not be forgotten, as it has a bearing far broader than 


Joard appointed 
in the 
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the issue involved in the Peek board controversy. [| 
refer to the declaration of the Attorney-General that 
such price-fixing as was contemplated by Secretary 
Redfield and his associates is illegal even when under- 
taken for a perfectly laudable purpose and under goy- 
ernment auspices, unless it is pursuant to a statute 
specifically enacted by Congress. 

The most amazing feature of the ruction over the 
work of the Peek board was the fact that for six weeks 
after the Attorney-General had decided that the board’s 
plan was contrary to the Sherman act the Secretary of 
Commerce and the chairman of the board persisted in 
their efforts to put the project through and actually 
brought about a second conference with the leaders of 
the steel industry that might have landed them all in 
jail if the Attorney-General’s opinion is sound. 


Was the Attorney-General Correctly Informed? 


The people are entitled to a better explanation than 
has thus far been made as to why these efforts were 
continued after the Attorney-General had held the 
board’s plan to be illegal. Mr. Redfield says the board 
continued its efforts because the Attorney-General did 
not understand the Peek plan. 

This is an astonishing statement in view of the fact 
that Attorney-General Palmer’s opinion is based upon 
Secretary Redfield’s letter explaining the plan which 
Mr. Palmer quotes liberally in his formal ruling thereon. 
Furthermore, if the Attorney-General misunderstood 
the Redfield-Peek plan, why didn’t the Secretary of 
Commerce promptly correct this false impression in 
order that Mr. Dulner might amend his opinion ac 
cordingly and thus possibly give the Peek board a clean 
bill of health, instead of condemning it absolutely as 
unauthorized and illegal? 

The record shows simply that Mr. Redfield wrote a 
letter to the Attorney-General explaining in detail the 
plan of the Peek board; the Attorney-General, in an 
opinion in which the Secretary’s letter is liberally 
quoted, declared the project to be in direct contraven- 
tion of the Sherman anti-trust act, and Mr. Redfield 
thereupon pigeonholed this opinion for some six weeks, 
and it was finally made public by the Attorney-General 
himself—apparently in self defense—after the board 
had failed the second time to readjust prices with the 
steel industry and the resignations of its members had 
been accepted. 


Mr. Palmer On Price-fixing 


But, getting down to the really important question, 
let us examine for a moment Mr. Palmer’s opinion 
which has received but scant attention at the hands of 
the daily press. In summarizing the plan of the Peek 
board the Attorney-General said: 

“The purpose is to fix prices in all the basic industries 
by agreement instead of by competition on the assump- 
tion that the readjustment of prices to a peace basis 
can be accomplished better by artificial action than 
through the operation of the natural laws of trade. In 
determining the legality of the plan it is necessary, 
first, to consider it simply as an arrangement between 
private producers, and secondly, to consider whether 
the situation is altered by the fact that the arrangement 
would be entered into in co-operation with the Indus- 
trial Board.” 

Taking up the first point Mr. Palmer says that what- 
ever differences of opinion there may be as to the 
wisdom of the policy, “Congress by the Sherman Act, 
by the Wilson Act, by the Federal Trade Commission 
Act and by the Clayton Act has ordained the competi- 
tive system for the United States, and within the last 
year, in authorizing associations in foreign trade, Con- 
gress has expressly reaffirmed that policy.” 


Congress Only Can Change Law 


What Congress has thus established as the law of 
trade only Congress can set aside, the Attorney-General 
declared, and he supported this statement by scores 
of citations from decisions of the United States Su- 
preme Court showing that of all forms of restraint of 
trade, price-fixing agreements have been the most 
common and the most emphatically condemned. Con- 
tinuing, Mr. Palmer declared that to bring a price-fix- 
ing agreement within the condemnation of the law 
“it is not necessary that it be in writing or that it be 
an express agreement, nor is it necessary to make such 
an agreement unlawful that the parties should be under 
compulsion by penalty or otherwise to observe it.” 

In finally disposing of this phase of the case the 
Attorney-General asserted that “it is no defense that 
such an agreement was induced by good intentions and 
may have some good effect.” The theory of the law 
is that, on the whole, the evil effects of such agreements 
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outweigh their possible good, and Mr. Palmer pointed 
to the fact that claims of good results following combi- 
nations have constituted a part of the defense in prac- 
tically every case adversely ruled upon by the courts. 


“Steadying Of Market” No Justification 


In this connection the Attorney-General quoted the 
opinion of Circuit Judge Woolley in the Steel Case, 
in the course of which the Court Seti 

“IT know of no reason which makes the steadying of 
the market a justification for fixing and maintaining 
prices by the concerted action of otherwise competing 
companies, when the effect of steadying the market is 
to dominate the industry by establishing prices for its 
products. The perfection of stabilizing prices can be 
reached only when monopoly is perfect, and as nothing 
justifies a monopoly, I am of opinion that the stabiliz- 
ing benefits claimed by the defendants in fixing and 
maintaining prices are no justification or excuse for 
what they did. If the establishment of uniform prices 
for the products of an industry should be ever found 
advantageous or necessary, such an economic policy 
should be inaugurated and pursued under the authority 
of law, and not by the will of the industry itself.” 

These considerations the Attorney-General declares 
“lead irresistibly to the conclusion that the proposed 
plan, viewed simply as an arrangement between pri- 
vate producers, would be in violation of the anti-trust 
laws.” 

Taking up, the question as to the effect, if any, of 
the fact that the proposed arrangement would be car- 
ried out under the guidance of the Industrial Board, 
the Attorney-General quotes his predecessor, who de- 
clared that nothing but a specific act of Congress could 
authorize a governmental bureau or commission to fix 
prices. The Food Administration received such authori- 
zation but the Peek board was created by the appoint- 
ment of a cabinet officer with the consent of the Presi- 
dent and had no statutory standing whatever. 


Government Must Buy On Competitive Basis 


In conclusion Mr. Palmer said: 

“In no less than thirty statutory provisions Congress 
has announced its purpose that the purchase of Govern- 
ment supplies shall be governed by the competitive sys- 
tem. Section 3709 of the Revised Statutes provides 
that all purchases and contracts for supplies ‘in any of 
the Departments of the Government’ shall, except in 
case of public exigency, be made by advertising for a 
sufficient length of time for proposals. Section 1 of 
the Act of February 24, 1891 (25 Stat. 769), provides 
that no purchase shall have been made by the War De- 
partment ‘until the same shall have been submitted to 
public competition. by advertisement.’ Section 
1 of the Act of March 3, 1898 (27 Stat. 732), provides 
for the submission to Public eummatitien of all con- 
tracts for gun steel or armor for the use of the Navy, 
and the Act of June 30, 1914 (38 Stat. 398), makes 
similar provision in reference to purchases of shells 
and projectiles for the Navy. Other provisions men- 
tioned in the margin are applicable to particular 
branches of the Government and relate to specified 
articles. Many of the provisions require not only that 
purchases shall be made after ‘due legal advertising,’ 
but that they shall be made from the ‘lowest and best 
bidder.’ 

“While it may be that no one of these provisions 
relates to the railroads, telephones and_ telegraphs, 
they embrace all of the older establishments of the 
Government, and amply demonstrate the general pur- 
pose of Congress that the purchase of Government sup- 
plies shall be based on competitive bidding. 

“T am of opinion, therefore, that the proposed plan 
of the Industrial Board of the Department of Com- 
merece, viewed in any aspect, is unauthorized by law.” 


These Laws Should Be Amended 


One important lesson quite overlooked in this con 
troversy is the necessity that has been developed for 
Congress to give early consideration to the desirability 
of amending the anti-trust laws and the laws which 
prohibit price-fixing. Leading organizations of business 
men have already strongly urged such action and the 
public men who first give serious attention to these 
matters will earn the gratitude of the entire business 
community. 

I forgot to say that there will be no resignations 
from the President’s cabinet as the result of the scrap 
over the activities of the Peek board. The temperature 
of the cabinet room at the White House may rise 
slightly when Secretary Redfield next meets Attorney- 
General Palmer and Secretary Glass, but by that time 
Washington will be so hot anyhow that you will hardly 
notice the difference. 


‘Strictly Business” 
Part XII 


The Luxury Tax—And the Tax on 
Poverty 


By HORACE HOLLEY 


They go back to medieval times. They go 

right down to the roots of ignorance and su- 
perstition. A great national emergency coupled 
with inadequate financial methods in the conduct of 
government business may have made the luxury 
tax temporarily useful in this year 1919, but noth- 
ing on earth can make it anything but a desperate 
expedient—an example of poor thinking and worse 
feeling. 

Luxury taxes aim at rich people, but they hit 
good goods. While it is fair enough for people to 
pay taxes in proportion to their wealth, it is more 
than unfair to tax commodities in proportion to their 
excellence. Luxury taxes tend to subsidize cheap 
goods as opposed to worthy goods. They handicap 
superior materials and superior labor conditions 
in their long and difficult race against shoddy ma- 
terials and inferior conditions of labor. Luxury 
taxes are invariably abolished too soon for them 
to create permanent trade tendencies—and their 
evil influence is thus seldom analyzed in full. 

3ut it is high time for every business man, and 
every workman also, to get a clear idea about cer- 
tain facts fundamental to wealth and poverty. 

For example, while in certain instances great 
wealth may be unfairly acquired, such an evil can- 
not be remedied by striking at the commodities 
wealth makes it possible to buy. To tax the so- 
called “luxury” is really to tax the productive as 
well as consuming capacity of the nation. The su- 
perior commodity can be produced only under the 
best conditions, therefore the superior commodity 
benefits more pveople than the cheap commodity. 
“Luxury” is really the steps by which labor climbs 
to its own permanent freedom—not the lonely pin- 
nacle on which the few wealthy spenders can stand 
aloof from the crowd. 

As a matter of fact, poverty pays higher taxes 
than wealth. As a commodity, as a state of mind, 
poverty is the most expensive thing in the world. 
It’s the one thing the human race can’t afford. It’s 
the one real “luxury” that ought to be eliminated in 
the interests both of economy and moral self-re- 
spect. Poverty means the inability to register con 
sumer demand—that indifference and sluggishness 
of the market which breaks the heart of production; 
and on the other hand, povert’ means the inability 
to meet a fair productive standard—that helpless 
mental sabotage in field and factory which breaks 
the pocketbook of consumption. 

The intelligent storekeeper is about all that 
stands between us and a hopeless conflict between 
manufacturers and employees—between “capital” 
and “labor’—because the intelligent storekeeper 
guards the bridge between production and consump 
tion. He knows that consumption is a vital factor 
of production, just as production is a vital factor 
of consumption. In other words, he alone knows 
that capital and labor are really two sides of the 
same interest, just as transmitter and receiver are 
parts of the same telephone. 

The retail store, more than the church or the leg- 
islature, is working out the principles of true in- 
dustrial stability in America to-day. 


] UXURY taxes are no new political invention. 









Letters of a Sales Manager to His Men 
XX—‘ You Know the Words but Not the Music” 


This is the twentieth » J a series of sales letters which, though intended primarily for traveling men, will 
be of interest to every member of the trade. They were written by the sales manager of a great hardware jobbing 
house to a corps of salesmen who in the last eight years have doubled the business of the firm. The letters are 
really short editorials which prefaced actual merchandise instructions. The author has consented to their publi- 
cation at the solicitation of HARDWARE AGE, in which they will appear in succeeding issues through the year. 


















































| i this everlasting grind that we are engaged in—in our striving to change the 
largest possible amount of hardware into cash each twelve months, I find les- 
sons in selling everywhere I go, and in almost every book I read. 


Some philosophers say that you can find beauty in everything. That you can 
find lessons in every day happenings, but the real acid test of all philosophy is—Is 
it practicable?—Is it workable?—Will it stand the test of use? 

Just so with books one reads. Their true value is in their uplift: In their being 
able to broaden the vision so that we who read them can see beyond our former 
narrow limits. 


All of this preamble is for the purpose of introducing to you—if you have not 
already met him—Mark Twain. 

He wrote, principally, to bring smiles to your face and yet he was also a phi- 
losopher and innumerable lessons abound in his writings, if you only look for them. 

I think the very least of his claims was that he was a salesman or that he could 
offer any suggestions to a salesman that would be helpful to a better presentation 
of the wares the salesman had to sell. 


Yet I find, in one of his stories, one of the best, if not the very best, lesson in 
the art of selling that I have ever heard. 


It’s an old story, but told in a new way, and because we finally recognize it as 
an old friend it is all the more appreciated. 

Mark Twain was, as you all know, a profane man: In fact, it has been claimed 
that it was because of his proficiency as a cusser that the expression “Swear to 
music” was coined. 

He was very anxious to keep his ability as a cusser from his wife, and up to the 
time of this story she did not have knowledge of this accomplishment that her 
husband possessed. 


One day, so the story goes, he was en ‘eavoring to use the telephone and, having 
poor success, he lost his patience and began to swear. His wife happened into the 
room at that moment and having heard that the best way to cure a husband of 
swearing was for the wife to swear—then he would be so shocked that he would 
be permanently cured—Mrs. Twain began to swear. 

Mark listened to her for a moment and then said: “Don’t try, dear. You know 
the words, but you don’t know the music.”, 

The lesson in salesmanship—in this story—is right here: When a man says 
to me, “Mr. Jones, I don’t know what’s the matter with me, but I can’t sell stoves. 
I talk them and show my catalog and photographs, but I can’t convince the dealer that 
he needs our line.”—I know that he is like Mrs. Twain: He knows the words but he 
doesn’t know the music. 

It’s the music we put into our sales talk that makes that talk interesting to a 
dealer and the only way to get music into our talk is to know our goods and take a 
real heart interest in their sale. 

None of us can sell that new Liberty Assortment of Onyx Ware if we simply 
spread out the circular before a dealer and then say, “John, I want to sell you one 
of the Liberty Assortments. It will only cost you $42.00, and there are 48 pieces.” 

Our talk would sound like a cracked bell. The statement we make would not ring 
true, but—put real music behind your sales talk and let your attitude and your eyes 
furnish part of that music and the sale goes over with a rush. 

Every line in our catalog that you do not sell your share of can be made one of 
your best lines if you learn the music as well as the words. 

The words are the mere statements that we carry it in stock—that it’s numbered 
1876—that it’s a good seller—that it costs so much—and that the terms are so 
and so. 

The music of your sales talk comes into play when you have sold the article to 
yourself and you love to sell it just like Mark Twain is said to have loved to swear. 
68 


















































; EDITORIAL COMMENT 


Ambition fortunate men are so constituted that they 
will work harder to an unworthy end than 
HERE is no down grade in the trail of they will to attain a worthy object. 








life laid out by the engineer Ambition. I know an architect. He had it in him to 
The men who trudge this trail do not habitu- excel in his profession. He was not only 
ally. wear house slippers or dancing pumps. blessed with the ability to plan, but he could 4 


Hob nailed boots are more in order. Ambi- put his own plans into operation. He could 
tion is a task master who knows no time _ have been a great builder. He has held half 
clock, who deals through no walking dele- a dozen jobs that paid him better than $100 
gate, who fights no open shop. True ambi- a week, but he had no ambition to become a 
tion demands every effort, every ounce of big man in that field. He was possessed with 
man’s energy, every physical and every men- an ambition to make money literally. He be- 
tal effort. A man driven by a laudable am- came a counterfeiter. He denied himself 
bition is a man to be reckoned with, and in everything to accumulate materials and ma- 
no country in the world is there so great an chinery. He worked overtime as a builder. 
opportunity: to realize ambitions, to accom- was advanced rapidly by his employers, but 
plish what one wills, to be what one wants to all the time he was digging in to perfect his 
be, as right here in the United States. illegal manufacturing plant. His money 
Any laborer has the chance to be a fore- looked good and for a short time he lived like 
man; every foreman can be a superinten- a multi-millionaire. 
dent; every clerk can be a merchant; every Then the Government agents got him and 
man may be a mayor; every boy hasa shot at he “did time” in a federal prison. He was 
the presidency. Most of the great men in finally pardoned, but his lamentable ambition 
America today were poor boys, boys who was still alive. And after a year’s freedom 
hewed their fortunes out of American oppor- in which his loyal friends did everything they 
tunities. could for him, he staked his all on one more 
The President of HARDWARE AGE and /ron try at making spurious coin. He will prob- 
Age was a “milkman” every morning as he ably die in a prison. He is paying the pen- 
worked his way through a business college. alty of a false ambition. 
The Governor of one of the Dakotas was a No true ambition will cause a man to be 
New York newsboy. The highest paid sales- false to himself, or to betray his friendships. 
man in the hardware trade broke into the No true ambition will demand rough riding 
business behind a retail counter at three dol- over the rights of others. No true ambition 
lars a week. The President of the United will cheat, or steal, or lie. 


States Steel Corporation started life as a Your own conscience is the judge and jury 
laborer in the steel mills. Charley Schwab of your ambitions, and when your better self q 


was at one time a common laborer. Thou- says go ahead you can open the throttle of 
sands of America’s men who “measure up” your greatest endeavors, secure in the belief 
today started in the sub-cellar, but every one _ that you can and will succeed. 
of them had ambitions. The man without ambition is in a tread | 
One of the best known wholesale hardware’ mill, and the only way to get é6ut of such an 
merchants in this country recently said “I environment is to kick over the machine. 
will not hire a salesman who does not keenly No man ever made a bull’s eye shooting at 
aspire to hold a bigger job than the one I his ambitions with lowered sights. + 
have to offer him.” : 


Ambition is a mountain that reaches Campaign for 





higher than any of us can see. It is a moun- x 
tain'of many levels and from each new ele- Outdoor Sports ‘ 
vation men see greater heights and recharge HE athletic goods manufacturers of the 
their tanks for a fresh climb. United States have launched a great 

There are true and false ambitions. There campaign to urge the people of this country 


are worthy and unworthy desires. Some un- to play outdoor sports. Starting May 18th, 
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forty of the leading daily pavers of the coun- 
try are boosting this campaign for all they 
are worth. A strong advertising campaign 
is being conducted at the same time. Re- 
tailers should key up to this program. From 
a cold business viewpoint a good profit can 
be made by those who put their windows, 
their interior displays and their sales forces 
in tune. 

From a bigger, broader standpoint, influ- 
ential merchants can increase the happiness 
and efficiency of their communities by urg- 
ing an active participation in those games 
that give wholesome vigorous exercise in the 
open air. 

Most men whose health fails, most women 
who contract dread diseases and hospital bills 
can trace their breakdowns directly to the 
lack of exercise. 

Ask a returned soldier what his trainers, 
what his officers think of exercise in a closed 
room. Just ask the rugged soldier boy, and 
on the strength of his answer go out and put 
your business organization to work cooperat- 
ing with these makers of athletic goods in 
their endeavor to build a healthy business 
with a healthy people. 


Another Brand for 
Private Brand Hardware 


HE retail hardware merchants of the 
United States are very strongly pre- 
judiced in favor of hardware made in the 
U.S. A. They want to sell those items which 
keep American factories humming. They 
want to push the products of American work- 
men. They want to keep the American dol- 
lars trotting on an all American track. This 
most commendable stand and every 
branch of the trade should put their shoul- 
ders to the wheel. Of course the manufac- 
turers will line up. It is decidedly wholly 
to their advantage to do so. 


is a 


There seems to be some doubt in the minds 
of the retailers as to the wholehearted co- 
operation of some of the jobbers. They main- 
tain that before the war a lot of the jobbers’ 
private brand goods were made in foreign 
factories, and that the habit will reassert it- 
self with the signing of the treaty of Peace. 

HARDWARE AGE is confident that this sus- 
picion is unwarranted. This is surely true 
of the large majority of wholesalers. How- 
ever, that the suspicion may not linger for 
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even the shortest space of time wholesalers 
selling private brand hardware should take 
prompt steps to identify such products as 
American. All the retailer wants to know is 
that such hardware is made in the United 
States. There is a twist in the law which 
permits foreign made goods to be branded 
“U. S. A.,” but the foreign manufacturer 
cannot legally brand his goods “Made in 
U. S. A.” Have your private brand labeled 
“Made in U.S. A.” It will assure the retail- 
ers that money spent for such hardware is 
going to keep American industries going and 
American workmen employed. 


Summer Fires 


ARM weather is coming on. The local 

weather man may refute this state- 
ment with more or less convincing facts to 
support his contention, but in spite of past 
performances we are certain to slide into 
good healthy summer weather soon. 

With hot weather many new fire menaces 
will appear. It is every man’s duty to clean 
house. Snow-covered newspapers in the 
backyard are not much of a menace. Sun- 
baked papers that have been wet are mighty 
dangerous. Rain-soaked excelsior won’t start 
a blaze, but dry excelsior has been the cause 
of thousands of destructive fires. The pile 
of crates and boxes in the backroom or the 
backyard may be the worst memory of your 
business life if it isn’t straightened up. 

Straw in the basement or the packing 
room is straw that may collect a carload of 
your creditors in a hurry some day if it isn’t 
moved. Warm weather loosens up oil and 
makes it run more freely. Look over your 
oil barrels. A new drip pan may be the 
greatest investment of the day. In short be 
your own fire inspector once a week. Go 
over the store from top to bottom. Figure 
what a stray match might do and clean up 
the menace. 

Then look over your insurance policies. 
See if they are concurrent. If those policies 
are old line pelicies just drop a line to your 
state hardware association secretary and ask 
for Mutual Hardware Fire Insurance rates. 
He will surprise you with the facts that 
prove his power to save you from 40 to 50 
per cent on your premiums. 

Anyway remember that the hot weather 
menace is as bad as the early heater days 
for fires so clean up. 
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NEW YORK 


OFFICE OF HARDWARE AGE, 
New York, May 19, 1919. 

ELL informed wholesalers say that the tendency 

among retailers at present is not to withhold 
orders for necessary requirements, as has been the 
practice. Retail distributors are purchasing with less 
caution than during other recent months, and there is 
more optimism apparent. 

Where heretofore distributors have been buying spar- 
ingly they are now ordering more liberally, especially 
on good sizes, having given up the idea of substantial 
declines in prices, or, as one jobber puts it, why expect 
recessions when',so many manufacturers have lght 
stocks. 

There has undoubtedly been a marked liquidation of 
jobbers’ stocks since the armistice, although there are 
naturally some surpluses of merchandise which related 
chiefly to waging war. In some of these lines over 
stocks will naturally go slower, and there will have 
to be some sacrifices in others. But jobbers for a long 
time, especially since the United States entered the war, 
have profited by advances on merchandise in hand or 
ordered, which will much more than offset occasional 
shrinkages. That many lines have been greatly reduced 
is evident from the size and character of orders for 
standard goods which are often sent by wire to be 
shipped by express for lots which sometimes exceed 
a ton, when ordinarily they would go by freight. Then 
specifications are for well distributed assortments in- 
stead of to merely strengthen a few depleted lines. 

While there will probably be gradual declines, 
shrewd observers do not apprehend radical or extreme 
reductions in the near future, with a prospect of ad- 
vances in some articles. Sash cord is up 5c. per Ib. 
and annunciator wire 2c. per lb. with increases in raw 
copper which obviously will stiffen or increase the 
figures on such items as it is largely used in. 

The express strike situation has improved and is 
partially settled, at least to the extent of a resumption 
of calls and deliveries. Incoming freight is slower 
and manufacturers in certain lines are backward on 
orders. One factory which has been behind for eight 
months is now within about 60 days of shipment from 
receipt of order. 

Wholesalers express satisfaction that seasonable 
goods are selling so well, notwithstanding the -long 
period of cool weather for several weeks in this terri- 
tory. High prices are not deterring buyers, neither 
are they holding off as they were two months ago. 
It is also pointed out that with more time to look over 
and compute production costs it has been found that 
some prices have been too low, in view of the high 
level labor situation and prices of raw material. If in 
some magical way it were possible to horizontally estab- 
lish a lower scale on staple commodities it would un- 
questionably be better, but with high production rates 
and but little prospect of their being lowered soon, not 
much need be expected from that direction. 

Automobile Tires.—The majority of automobile tire 
manufacturers have reduced tires about 15 per cent, 
with occasional exceptions in special brands where the 
decline is only a little less. Most of the makers have 
taken this action and others expect to, where they have 
not already done so. Among the larger companies are 
the United States Rubber Co., Goodyear Tire & Rubber 
Co., the Goodrich Co., Pennsylvania Rubber Co., Fire- 
store Tire & Rubber Co. and others making standard 
tire. One of the main reasons given for the drop is 
that there is a plentiful supply of rubber. The move- 
ment was begun by the Goodyear company and soon 
followed by the United States, Firestone, Goodrich and 
other prominent makers. 

Linseed Oil.—The demand is improving, which cannot 
be said with equal force about the supply. The output 
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of this commodity among manufacturers and the ulti- 
mate consumer for several months past has been so 
abnormal and desultory that with the spring season 
at hand a reasonably good volume of business was 
bound to come. It is possible that the more favorable 
general condition may not last so that permanency in 
betterment is still to be determined. 

Prices for linseed oil, raw, city brands, for delivery in 
May, vary according to the sellers with some 2c. per gal 
above others, namely, carloads in bbl. N. Y. ranges from 
$1.56 to $1.58; in lots of 5 or more bbl. $1.59 to $1.61, and 
less than 5 bbl. $1.62 to $1.64. For delivery in June or later 
months quotations are 3c. per gal. lower. 

Wire Nails.—Business in this direction is picking up 
a little for out of store and the outlook is toward a 
larger turnover in May than April, while April was 
much better than March. There is an improvement 
in assortments in wire nail stocks and better business 
in direct shipment to customers for carload lots from 
mill, which are going forward with fair promptness. 
In one case, for instance, there were direct shipments 
of 2000 kegs in all to two customers which were for- 
warded without delay. 

Wire nails, in or out of store, are held at $4.25 base per 
keg. 

Cut Nails.—It is still exceedingly hard to get cut 
nails, which are very scarce with no immediate pros- 
pects of a larger supply, as there is practically but one 
mill making anything like a line of them. There is 
but little doing in export on cut nails, except for small 
lots out of store, but it is believed that there are good 
orders available once there is resumption in production. 

Cut nails in store, $5.75, and delivered by the jobber, $5.85 
base per keg. 

Window Glass.—This line of trade is still in a coma- 
tose state, there being but very little doing or in pros- 
pect at present. There are veteran leaders in this line 
who do not look for much business for several months, 
at least, as, if there is a spurt in building soon, it is 
only toward the finish that glazing is done. Most 
factories have already gone out gf blast and closed 
down, the larger part having made their allotment. 
Originally the intention was to start fires for the fall 
production about the middle of August and get into 
actual output early in September, but some express 
doubt about this being done so early in the season 
unless present stocks are cut down appreciably. It 
is also said that even if prices were cut 10 to 15 per 
cent by merchants it is not believed more glass would 
be sold under prevailing conditions. 

Window glass prices are as follows: Single strength A and 
B, all sizes, 77 per cent; double strength A, all sizes, 79 per 
cent, and double strength B, all sizes, Al per cent from job- 
bers’ list. 

Rope.—The demand is sometimes quoted as good and 
from other sources it is reported not as brisk as it 
should be at this time of the year, which is always 
normally much the best period of the twelve months. 
It is believed that rope sales will improve, once some 
of the larger questions, notably conditions applying to 
iron, steel and other metals, together with various 
classes of building materials, assume more definite and 
favorable form. 

Prices for Manila hemp fiber have stiffened a_ bit 
from the recent lower prices, while manufacturers, it 
should be remembered, still have on hand stocks of the 
raw material or on the way, bought at higher prices. 
In practice several months usually elapse between ship- 
ment from the Philippines and conversion of the raw 
fiber into rope. 


Rope prices are as follows Manila rope, %-in. diam. and 
larger, highest grade is 27c.; second grade, 26« ind hard- 
ware grade, 24c. Sisal rope, %-in. diam and larger, highest 
grade, 23c., and second grade, 20c. base per Ib. Sisal, hay, 
hide and bale ropes, medium and coarse ire first quality. 
2314,c. and second quality, 20'c. base yp Ib. Sisal, tarred 
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medium lath yarn, first quality is 23c. and second quality 
20c. per lb. base. 

Electric Batteries.—The American Ever Ready Works, 
Long Island City, N. Y., have reduced prices on Daylo 
and Tungsten Batteries, effective May 5, details of 
which will be supplied by the company. The batteries 
themselves are affected by this reduction, but there is 
no decrease in the discount to dealers. This reduction 
is in accordance with a policy established a score of 
years ago, of making and selling flash-lights inexpen- 
sively enough to obtain wide distribution. 

Hinges and Door Springs.—The Chicago Spring Butt 


CHIC 


OFFICE OF HARDWARE AGE, 

Chicago, May 14, 1919. 

USINESS, both retail and wholesale, shows a very 

healthy gain during the past week. This seems to 
be, however, a time when everyone in the hardware 
business, both jobber and retailer, are holding off in 
buying goods, because of the feeling that prices in a 
general way are too high. There is no doubt that this is 
the case, nor is there any doubt that at some time in the 
future prices will be lower. When this is going to come 
we do not believe that anyone can tell. In the meantime 
jobbers are finding it almost as hard to get their stocks 
into shape as they did during the period when the war 
was at its height. The reason for this appears to be 
that the manufacturers are just as careful in their buy- 
ing as jobbers and retailers and they do not buy raw 
material to make finished goods until they have orders 
for them. Consequently, almost every order is delayed 
in shipment and some of the buyers of the big jobbing 
houses are getting discouraged with reference to get- 
ting their stocks into shape. 

The shortage of barb wire and staples is very acute 
and jobbers are trying practically every mill in the 
country to procure this product. Just now they are 
unable to fill their back orders, say nothing about ac- 
cumulating a stock, but expect to be able to take care 
of all of this business before long. 

Dealers are urged to place orders for future ship- 
ments for goods that they will want this fall, as unless 
the manufacturer has some idea of the amount of sea- 
sonable goods that will be required there is quite a 
probability that there will be a shortage in the various 
lines, such as stove pipe, elbows, stoves, etc. 

Jobbers have a guaranteed plan on goods ordered for 
future shipment in which the dealers take very little 
chance in placing their orders now. Dealers are not 
advised to speculate, but it is advisable that they pro- 
tect themselves for such goods as they know they are 
going to want during the fall season. Jobbers state 
that they are covering their wants for ninety days 
ahead, and in many lines for the entire balance of the 
year. 

Cash sales are well ahead of last year and collections 
are good. ' 


Automobile Tires—The leading manufacturers of 
casings and tubes have notified the trade of a reduction 
in price of from 10 to 15 per cent. Sales on tires and 
tubes are especially heavy at this season of the year, 
and dealers who make it a point to keep their stocks 
well assorted will enjoy a good profit in the sale of 
tires and tubes. 


Ash Cans.—Dealers report that never before has the 
demand for ash cans been as heavy as during the last 
week. The “clean-up” campaign being carried on in 
most of the cities has stimulated the sale of ash cans, 
and jobbers have received repeat orders from most 
dealers. 

We quote from jobbers’ stocks, f.ob. Chicago: No. 22 

alvanized 6-riveted and 6-angle stays with drop side handles, 

2 each: No. 33 at $2.35 each; No. 44 8-angle stays, $2.75 
each. Extra heavy galvanized iron with drop side handles, 
triple ribbed staves with outside rim cover, No. 170, size 
15 x 26-in., at $3.75 each; No. 190, 18 x 26-in., $4.75 each; 
No. 206, 20 x 26-in., $5.75 each. 


Axes.—Dealers evidently are expecting lower prices 
on axes, for the volume of business being booked for 
future delivery is very small. Manufacturers, however, 
claim that present prices are likely to hold good, as 
their cost of product continues to be very high. 

We quote from jobbers’ stocks, f.o.b. Chicago: First quality 
single bitted axes, 3-lb. to 4-lb., $14 per doz. base. 


Alarm Clocks.—The shortage of alarm clocks is just 
as acute as ever. Jobbers are unable to obtain enough 
of this product to supply the trade. Manufacturers 
are from six to eight months behind with their orders, 
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Co., Chicago, Ill., quotes spring hinges as follows, 
namely: Triplex 10 and 5 per cent; Chicago mortise 
floor (5000) 15 and 10 per cent; Chicago relax floor 
(6000) 30 and 20 per cent; Chicago Premier (4000) 
10 and 5 and 2% per cent; Chicago Ajax (3000) 30 
and 5 per cent. Lavatory door hinges 10 and 5 per 
cent; Chicago screen door (2000) 40 and 10 and 5 per 
cent; Chicago screen door (3000) 25 and 10 and 5 per 
cent and Non-Holdback screen door steel hinges 40 and 
7% per cent discount. On door springs, Chicago (coil), 
20 and 2% per cent and Reliance (coil) 7% per cent 
discount. 


AGO 


and from all indications there will be a shortage of 
alarm clocks for the balance of the year. 

_ We quote from jobbers’ stocks, f.o.b. Chicago: The Amer- 
ican Alarm Clock, in less than dozen lots, $11.04 per doz.; 
dozen lots, $10.64 per doz.; case lots of 4 doz., $10.37 per 
doz, Lookout Alarm Clocks, less than dozen lots, $13.87 per 


doz.; dozen lots, $1346 per doz.; case lots of 2 doz., $13.07 
per doz. Tattoo Alarm Clocks, dozen lots, $24.95 per doz.; 
case lots of 50, $24.35 per doz. Slumber Stopper, radium 
pene dozen lots, $32 per doz. Big Ben and Baby Ben, $2 
eacn, 


Clipping Machines.—An improvement in the demand 
for clipping machines was noted during the past week 
in the way of repeat orders from many of the dealers. 
The demand for repair parts also was heavy. Jobbers’ 
stocks are good and all orders are being filled promptly. 

We quote from jobbers’ stocks, f.0.b. Chicago: No. 8, sheep- 
shearing machine, $12 list each; No. 9, $14 list each; and 
New_ Model, $14 list each, The above prices carry a discount 
of 25 per cent with April 1st dating. 

Babbitt Metal.—Sales on babbitt metal are only fair, 
the demand coming from the manufacturing and farm- 
ing districts. Present prices are being:held firm and 
jobbers have fair stocks on hand. 

We quote from jobbers’ stocks, f.o.b. 
babbitt metal, in full boxes, 9c. per Ib. ; 
full boxes, 1$c. per Ib. 

Coil Chain.—The demand for coil chain is limited to 
immediate requirement. There are very few orders 
being placed for future shipments. Dealers state that 
sales over the counter during the past week are very 
satisfactory. Prices remain the same as last reported. 

We quote from jobbers’ stocks, f.0.b. Chicago: Standard 

proof, fire welded coil chain, % in. 10c. per Ib. base. 


Standard 
brand, in 


Chicago : 
tevenoce 


_ Cotton Gloves and Mittens.—There has been a reduc- 
tion of about 10 per cent on the selling price of cotton 
gloves and mittens. Jobbers expect with this new price 
that a fair amount of business will be booked. 


Eaves Trough and Conductor Pipe.—There continues 
to be a steady demand for eaves trough and conductor 
pipe and sales for this month are away ahead of the 
corresponding month of last year. It is evident that 
during the war a large amount of repair work was put 
off and is being done this spring. Manufacturers are 
working full time; while jobbers have not accumulated 
heavy stocks, they are in a position to meet the imme- 
diate demands. 

We quote from jobbers’ stocks, f.o.b. Chicago: 29-gage, 
lap joint eaves trough, 5-in., $5.15 per 100 ft.; 29-gage con- 
ductor pipe, 3-in., $6 per 100 ft. These prices are tor full 
crate lots. 

Files.—An increase in the demand for files has been 

noted during the past week, the call from the farming 
districts being especially heavy. Present prices on 
files are being held firm and it is not expected that there 
will be any further decline in the near future. 
; We quote from jobbers’ stocks, f.0.b. Chicago: 
files, 50-24% per cent discount; New American, 
cent discount ; Disston, 50-5 per cent discount; 
mond, 50 per cent discount. 
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Glass, Putty and Glaziers’ Points.—Price on window 
glass is being held firm and very satisfactory business 
is being reported. While the sale of glass is not up to 
normal, from all indications, the demand for the balance 
of the year will be very good. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single 
strength A, all sizes, 77 per cent off; single strength B. first 
three brackets, 77 per cent off; all sizes of double-strength 
A, 9 per cent off. 

We quote from jobbers’ stocks, f.0.b. Chicago: Putty, in 
100-lb. kits, $4.25; glaziers’ points, No. 1, No. 2 and No. %, 
1 doz. to a package, 65c. per pkg. 

Guns and Ammunition.—Future orders for guns and 
ammunition are being booked in good volume by the 
jobber. Dealers’ stocks throughout the country are 


very low, and from all indications the demand will be 
better than normal. Jobbers have recently placed speci- 
fications for large quantities with the manufacturer in 
order to be able to have good stocks on hand for the 
fall trade. 
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We quote from jobbers’ stocks, f.0.b. Chicago : Single bar- 
rel competition shot guns, 12-gage, 30 or 32 in. barrels, plain 
extractor, $7.15 each; with automatic ejector, $7.40 each; 
Standard shot guns, 12-gage, 30 or 32 in. barrel. plain ex- 
tractor, $8.35 each; with automatic ejector, $5.40 each ; 
double barrel guns, 12-gage, with hammers, $17 each; ham- 
meriless, $20.25 each. No discount. 

No. 22 short semi-smokeless cartridges, $5 per thousand ; 
No. 22 short semi-smokeless, rim fire, $11.75 per thousand ; 
No. 22 long semi-smokeless, $6 per thousand; No. 82 long 
semi-smokeless, rim fire, $13.50 per thousand. Discounts 20-5 
per cent. Peters’ target shells, smokeless, 5 drams powder 
1% oz. shot, 1 to 10, $40 per thousand; Peters’ Referee semi- 
smokeless, 3 drams powder, 1 oz. shot, 1 to 10, $37 per thou- 
sand Discounts 10-7. 






Galvanized Ware.—It is apparent that there will not 
be any further reductions on galvanized ware in time 
to affect the spring trade. Tubs and pails are moving 
in good volume and jobbers and retailers report that 
sales are very satisfactory. 

We quote from jobbers’ stocks. f.o.b. Chicago: Standard 
galvanized tubs, No. 0, $7.15 per doz.; No. 1, $8.80 per doz. ; 
No. 2, $10 per doz.; No. 3, $11.55 per doz.; medium grade, 
heavy galvanized tubs, No. 100s, $13.25 per doz.; No. 200: 
$15 per doz.; No. 300s, $16.75 per doz.; common galvanized 
pails, 8-qt., $2.70 per doz.; 10-qt., $3.10 per doz. ; 12-qt., $3.35 
per doz.; 14-qt., $3.75 per doz.; 16-qt., $4.65 per doz. 





Garden Hose.—While sales on garden hose during the 
past week show a slight improvement, they are some- 
what below normal for this season of the year. The 
cold weather and the heavy rains have cut down the 
demand. 

We quote from jobbers’ stocks, f.0.b. Chicago, as follows: 
Crow brand Competition hose, not guaranteed, in 50 ft 
lengths, 10c. per ft.; 3-ply, 144-in. guaranteed hose, 11l44c.; 
3-ply, %-in. guaranteed hose, 18¢.; 4-ply, 4-in. guaranteed 
hose, 15c.; 4-ply, %-in. hose, 16e. 

Wood Handles.—There has been no change in the 
situation as to wood handles. The demand continues to 
be very heavy and jobbers are unable to accumulate 
a surplus stock. There has been no change in price 
since last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 hick- 
ory axe handles, $3.75 per doz.; No. 2 hickory, $3 per doz. ; 
extra quality hickory, $4.50 per doz; No. 1 railroad pick 
handles, $4.50° per doz.; second growth hickory hatchet and 
hammer handles, 14-in., $1.50 per doz.; medium quality, 14 
in., Sse. per doz. 

Jack Screws.—Sales on jack screws continue to im- 
prove. The vast amount of road work being done, and 
with heavy construction work going ahead, the demand 
for jack screws will continue to be very heavy. 

We quote from jobbers’ stocks, f.o.b. Chicago: Jack screws, 
standard makes, 40-10 per cent discount from lists. 

Lanterns.—Several of the jabbers have instructed 
their salesmen to accept orders for future delivery on 
lanterns for delivery at their option after July 1 with 
Sept. 1 dating. Many of the dealers are taking advan- 
tage of this offer and orders for future delivery are 
being booked in good volume. 

We quote from jobbers’ stocks, f.o.b. Chicago: Competition 
lanterns, No. 0 tubular, $6 per doz.; No. 2 tubular cold blast, 
$865 per doz. 

Lace Leather.—There has been a slight improvement 
in the demand for lace leather during the past week 
and jobbers report that satisfactory sales are being 
recorded. Present prices are being held firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Raw-hide 
lace leather, %-in., $1.65 per 100 ft.; %-in., $2 per 100 ft.; 
Chrome lace leather, %-in., $1.20 per 100 ft.; W%4-in., $1.50 
per 100 ft. 

Nuts and Bolts.—There are very few orders being 
placed for future delivery. Dealers are ordering only 
for their immediate requirements. There has been a 
marked improvement in the sale from a retailers’ stand- 
point during the past week. 

We quote from jobbers’ stocks, f.o.b. Chicago: Machine 
bolts up to % x 4 in., 50-10-5 per cent off; larger sizes, 40-5 
per cent off; carriage bolts, up to % x 6 in., 50-5 per cent 
off; larger sizes, 30-10 per cent off. Lag screws, 50-10 per 
= off; stove bolts, 75 per cent off; tire bolts, 60 per cent 
ofr. 


Wire Nails.—Jobbers report that they have plenty of 
the common nails on hand, but that finishing and special 
nails are very hard to obtain from the mills. Dealers 
are only ordering for their immediate requirements. 
as they feel that perhaps prices might go lower and 
they want to keep their stocks down as much as pos- 
sible. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
Wire nails, $3.90 per keg base; cement coated nails, $3.50 per 
*keg base. 

Lawn Mowers.—There continues to be a heavy de- 
mand for lawn mowers and jobbers’ stocks are being 
rapidly depleted. There were very few mowers carried 
over by the dealers last year and heavy rains have 
started the grass growing much earlier than usually. 
All orders for lawn mowers are now being taken sub- 
Ject to stock on hand. 


We quote from jobbers’ stocks, f.o.b. Chicago: Reading 
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Hardwaie Co.'s Nipper Lawn Mower, 8-in. wheel, 3 blade, 
plain bearing, 14-in. cut, $4.70 each; 16-in., $4.85 each; 18-in., 
$5.05 each. Reading Hardware Co.’s Quality, 9-in. wheel, 
4 blade, ball bearing, 14-in., $6.55 each; 16-in., $6.80 each; 
.. $7.05 each. Reading Hardware Co.’s Empire, 10-in 
wheel, 4 blade, ball bearing, 14-in., $10.50 each; 16-in., $10.75 
each; 18-in., $11 each; 20-in., $11.25 each. 

Post Mauls.—Post mauls continue to move out of 
stock very freely. Farmers evidently are doing a great 
deal of fence building. Jobbers’ stocks are fair and 
present prices are being held firm. 

From jobbers’ stocks, f.o.b. Chicago: Handled post mauls, 
10-Ib., $7.25 per doz.; 13-lb., $8.65 per doz.; 16-lb., $10 per 
doz. 

Hand Toilet Clippers.—There continues to be a short- 
age of hand toilet clippers, and jobbers are out of stock 
on nearly all of the best sellers. Manufacturers are 
from two to three months behind with their orders, and 
from all indications there will be a shortage for the 
balance of the year. 

We quote from jobbers’ stocks, f.0.b. Chicago: Hand toilet 
clippers, Khedive, $1.55 each; Triumph, bail bearings, $2 
each; Liberty, $2.50 each; Bay State, $3 each; Competition 
hair clippers, 85e. each. 





Rope.—Dealers continue to be very slow about plac- 
ing orders for future delivery and are only buying for 
their immediate needs. The demand for rope is im- 
proving during the past week, but sales are not as yet 
up to normal. Present prices are being held quite firm. 

We quote from jobbers’ stocks, f.o b. Chie 
rope, 27!3ec. per tb. base: No 2 manila, 26'4c. per Ib. base; 
No. 2 manila, 2444e. per Ib. base; No. 1 sisal, 2342c. per Ib 
No. 2 sisal, 20!,c. per Ib 


ro: No. 1 manila 





Roofing and Building Paper.—Taking it as a whole, 
sales on roofing and building paper are very satisfac- 
tory and have shown a great improvement during the 
past ten days. Manufacturers feel that the demand 
will be especially heavy for the balance of the year. 
Jobbers’ stocks are fair and there has been no change 
in price since last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: Certain-teed 


rooting, one-ply, $1.55 per sq.; Certain-teed roofing, two-ply, 
$2.04 per sq.; Certain-teed roofing, three-ply, $2.55 per sq. 
Major roofing, one-ply, $1.28 per sq Major roofing, two-ply, 
$1.69 per sq.; Major roofing, three-ply, $2.10 per sq Sentinel 
rooting, one-ply, 53c. per sq.; Sentinel roofing, two-ply, $1.04 


per sq.; Sentinel roofing, three-ply, $1.25 per sq.; tarred felt, 
$2.60 per 100 Ib.; red and gray rosin paper, $47 per ton. 


Razors and Razor Blades.—Manufacturers of razors 
and blades are now in a position to fill all orders 
promptly. Jobbers state that deliveries from them are 
very prompt. The demand continues to be very heavy 
and very satisfactory business is being done. 

We quote from jobbers’ stocks, f.o.b. Chicago Full hollow 
ground, open blade razors, square point, flat rubber handles, 
$17.25 per doz.; three-quarters hollow ground, square point, 
oval rubber handles, $14.75 per doz 

Sarery Razors We quote from jobbers’ stocks, f.o b. Chi- 
follows: Gillette, $45 per doz.; Auto-Strop, $45 per 
doz.; Gem, in one doz. lots, $8.40 per doz.; 3 doz. lots, $8 
per doz.; Ever-Ready, in one doz. lots, $8.40 per doz.; 3 doz 
lots, $8 per doz. 

3LADES. —- We quote from jobbers’ stocks, f.0.b. Chicago 
Gem, in 1 doz. sets, 7 blades to a set, $4.20 per doz. sets; 
Ever-Ready, 1 card containing 1 gross blades, 4 doz to a 
package, 24 packages to the card, $6.7 Gillette, in 1 doz. 
packages, 6 blades to the package, $4.50; Gillette, 1 doz. 
packages, 12 blades to a package, $9; Auto-Strop, No. 610%, 
in doz. packages, 6 blades to a package, $4.50: Auto-Strop, 
No. 610, in doz. packages, 12 blades to a package, $9. 


Spark Plugs.—Jobbers advise that their stocks on 
spark plugs is complete, and they are prepared to make 
immediate shipment of plugs. Dealers should go over 
their stocks and order wherever a shortage appears, as 
the demand for spark plugs from now on will be heavy. 

We quote from jobbers’ stocks, f.o.b. Chicago Hercules 
Giant, lots of 1 to 50, 65e. each; lots of 50 to 100. 62kKKe 
each; lots of 100 and upward, 60c. each; Hercules Junior, 
lots of 1 to 100, 40c. each; lots of 100 to 150. 37'%%c. each; 
lots of 150 and upward, 35c. each. fel-F'i standard spark 
plugs, lots of 1 to 50, 45c. each; lots of 50 to 100, 42\%e. 
each ; lots of 100 and upward, 40c. each; Hel-Fi Super spark 
plugs, lots of 1 to 50, 65c. each; lots of 50 to 100, 62! 
lots of 100 and upward, 60c. each. 





cago, 





Sc. each; 


Sand Paper.—Sand paper is moving much better than 
during the past few months. Retail sales over the 
counter are reported very fair. Jobbers report that 
deliveries from the manufacturer are satisfactory and 
that present prices are being held firm. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 sand paper, best grade, $5.40 per ream; cheaper grade, 
$4.85 per ream. 

Solder.—Retail sales on solder show some improve- 
ment during the past week and orders from shops and 
factories continue to be very good. There has been 
no change in price since last reported. 

We quote from jobbers’ stocks, f.o.b, Chieago: Warranted 
50-50 solder, case lots, 40e. per Ib.; No. 1 plumbers’ solder, 
case lots, 34¢c. per Ib. 

Roller Skates.—-The situation as to roller skates is 
very much the same as last reported. Jobbers’ stocks 
are badly broken and orders are taken only subject to 
stock on hand. Unfilled portions are being cancelled, 








74 


as no back orders will be booked. The supply of skates 
for this season continues to be very limited. 

We quote from jobbers’ stocks, f.o.b. Chicago: Either Con- 
ron or Barney & Berry roller skates, ball bearing, boys’, $1.75 
per pair; girls’, $1.90 per pair. 

Steel Sheets.—There has been some increase in the 
demand for various grades of steel sheets, but as a 
rule jobbers are still buying only to cover immediate 
requirements. Prices are being held fairly firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 28 black 
sheets, $5.37 per 100 Ib.; No. 28 galvanized, $6.72 per 100 Ib 


Sash Weights.—Inquiries on sash weights during the 
past week have improved, and while jobbers and re- 
tailers are not stocking up to any great extent, manu- 
facturers are going ahead making sash weights in anti- 
cipation of a very good season. 

We quote from jobbers’ stocks, f.o.b. Chicago: Sash weights 
in ton lots, $42 per ton; in less than ton lots, $44 per ton. 

Stove Pipe and Stove Board.—Dealers evidently feel 
that prices on stove pipe and stove board have not as 
yet reached the low level, for orders for future delivery 
being booked by the jobber are very unsatisfactory. 
Manufacturers and jobbers, however, are looking for- 
ward to a heavy fall trade, and it is possible that there 
will be a shortage in this line, as manufacturers will 
not make up any large quantities of these goods unless 
they know they are going to have an immediate market 
for them. 


We quote from local jobbers’ stocks, f.o.b. Chicago: Stove 
pipe, 30-gage, 6 in., $14.50 per 100; 28-gage, 6 in., $17.25 
per 100; elbows, heavy corrugated, 6 in., $1.80 per doz. ; 


medium, 6 in., $1.50 per doz.; common adjustable, $1.60 per 
doz. 

We quote from jobbers’ stocks, f.o.b. Chicago: Square 
crystal stove board, wood lined, 24 x 24, $11.05 per doz. ; 
26 x 26, $13 per doz.; 28 x 28, $15.25 per doz.; 30 x 30, 
$17.15 per doz.; 33 x 33, $20.65 per doz.; 36 x 36, $24.65 per 
doz. Square crystal stove boards, paper lined, 18 x 18, $5.90 
per doz.; 24 x 24, $7.15 per doz.; 26 x 26, $7.85 per doz. ; 
28 x 28, $8.75 per doz.; 30 x 30, $10.40 per doz.; 32 x 32, 
$12.30 per doz.; 35 x 35, $15.35 per doz. Prices subject to 
10 per cent discount in case lots. 

Tacks.—Tacks are selling in a very satisfactory man- 
ner and sales over the counter continue to improve. 
There has been no change in price since last reported. 

We quote from jobbers’ stocks, f.o.b, Chicago: Upholsterers’ 
tacks, 6-0z., 25-lb. boxes, 15%4c. per lb., bill posters’ tacks, 
6-0z., 25-Ib. boxes, 15c. per Ib. 

Wheelbarrows.—The greatest single item of activity 
in the Middle West at present is the opening up of road 
work on a scale greater than was ever known before. 








The quotations given below are for small lots, as sold 
from stores in New York City by merchants carrying stocks. 

As there are many consumers whose requirements are not 
sufficiently heavy to warrant their placing orders with manu- 
facturers for shipment in carload lots from mills, these prices 
are given for their convenience. 

On a number of articles the base price only is given, it 
being impracticable to name every size. 
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The result is that the demand for wheelbarrows the past 
week has been abnormal and already jobbers’ stocks are 
badly broken. Deliveries from the manufacturers are 
fairly prompt and dealers are urged to keep good stocks 
on hand. 

We quote to retailers, f.o.b. Chicago: No. 4 tubular bar- 
rows, all steel, $7 each; common tray or stave barrows, $2.25 
each; angle leg garden barrows, $4 each. 

Wire Products.—The scarcity of barb wire and 
staples continues as acute as ever, and jobbers are 
unable to obtain enough of this product to fill their 
orders. Shipments from the mills continue to be very 
slow and a limit of one keg of staples to a customer is 
still in force. Sales on poultry netting continue to be 
very good and the last week has shown a great im- 
provement in wire cloth. 

We quote from jobbers’ stocks, f.o.b. Chicago: Painted barb 
wire, 34.05 per 100 lb.; galvanized barb wire, $4.75 per 100 
Ib.; No. 9 plain wire, $3.65 per 100 lb.; No. 9 galvanized 
wire, $4.35 per 100 lb.; staples, plain polished, $4.05 per keg. 
_ We quote from jobbers’ stocks, f.o.b. Chicago: Poultry net- 
ting, galvanized before weaving, 50 per cent discount; gal- 
vanized after weaving, 45 per cent discount. 

WIRE CLOTH.—We quote from jobbers’ stocks, f.o.b. Chi- 
cago; 12-mesh black, from $2.15 to $2.25 per 100 sq. ft., base. 
This price is for sizes from 24 in. to 48 in. Sizes below 24 in 
are 10c. per hundred higher, sizes above 48 in. are 40c. per 
hundred higher. 

Game Traps.—Everything points to a big demand 
this fall. Furs are high and the demand greater than 
the supply. Price on fur took a sensational upturn 
this week and advances from 10 to 50 per cent were 
noted. Retailers are urged to have their orders in for 
traps before July 1 so as to enable the jobber to specify 
with the manufacturer for his requirements. 

, We quote to retailers, f.o.b..Chicago, game traps as fol- 
Ows: 















7-—Per Doz.—, Per Doz 
Victor— With Without Newhouse— with 
y Size Chains Chains Size Chain 
No. 0..... $1.40 $1.07 OS We ken ea acne $3.28 
No. ree .65 1.23 oo ee eee 3.85 
No. 1% 2.48 1.98 PEO MBIIGS, cies! sc cco 4.48 
Basan 3.46 2.96 BOON cor. 7 ap areivis 3. 4.88 
Mo. $..... 4.89 4.19 MG, MGC. saccass 5.78 
oe 5.87 5.16 aes came 6.93 
No. Ce 2.32 1.89 SC 7.33 
No. 91% 3.29 2.81 Se See 8.54 
Oneida Jump— a | eee 13.44 
NO Us. sa $1.91 hae) eee 10.56 
No. Dien we 2.25 SS) See 11.39 
No. 1% 3.36 (eee 15.05 
a eee 4.94 cs eras. 13.44 
Bevan 6.58 NO. 4% ...0.6000. $8.95 
No. a aes 7.75 NR SeGae tenet 100.00 
eee 2.8 Pe PRie ee aive 22 
No. 9136. Het soee Batok 
Corrugated Roofing, Gal- Tin 
vanized 
2% in. corrugations, 10¢ per Straits MAG ....ccccccece 74@75¢ 
100 Tt. over flat sheets. oe: SP SRM te nS ON Ohe 60s @o0e 
American pig, 99 per cent, 
- _ Steel badge Copper TO@T249 
ase Price* on No. 
os ee oP OE take et ose ecco es 18¢@19¢ 
Bright Baatc,....<...0«s. 5.25¢ Ravciytie ceee ewe Kee 17¢@18¢ 
Annealed Soft.............5.25¢ BETES osesecseene 16%¢@17 He 
Galvanized Annealed.... 6.00 a 
Coppered Bane... ag 8-008 Spelter and Sheet Zine 
Tinned Soft Bessemer......7.25¢ Western Spelter....... 84d @ve 
*Regular extras for lighter gages. Sheet Zinc, No. 9 base, casks, 
Brass Sheet, Rod, Tube ( is 
en ee ’ PN evs beSKbnebess debecn 13¢ 
BASE PRICB 
High Brass Sheet..20¢ to21%¢ east ame Gute 
High Brass Wire..20¢ to21%¢ : pew pig lead..... .6@6%¢ 
Brass Rod........ 19¢ to20%¢ = Goluer te & 34 cnaren Ta Gsint 
Brass Tube.......30%¢ to 35¢ Ne 2 % guarantee... .45¢ 
EE ey eee 40¢ 
Refined solder .......... Ase 


Prices of solder indicated by 
private brand vary according te 


Copper Sheets 
Sheet copper, hot rolled, 16 oz., 









231, @26¢ per I base. composition. 
Cold rolled, 14 oz. and heavier, 
1¢ per Ib. advance over hot rolled. Babbitt Metal 
Hest grade, per Ib........... 
Tin Plates Commercial grade, per lb.... = 
Bright Tin 
Grade Grade Antimony 
“AAA” ssa RE x cxaphctduseds-caes 8i4¢ 
Charcoal Charcoal 
14x20 Aluminum 
IC $10.05 No. 1 aluminum (guaranteed 
IX over 99 per cent pure), in 
IXX ingots for remelting, per 
eee rT eee 
IXXXX 
Old Metals 
Coke— — - be market is stronger Deal 
?rimes Yasters ers’ buying prices re omipall 
NEG 5 :a-crees ae $8.20 $8.05 as follows: , P “ sed 
Oe Bh viesesene 8.40 8.15 Cente, 
100 Ib. . 8.55 8.20 Per ™ 
SO si-wihoee 8.80 8.55 Copper, heavy and erueible, . 15.75 
) re 10.00 9.75 Copper, heavy and wire 12.75 
aR 10.95 10.70 Copper, light and bottoms. .11.00 
Pa 11.90 11.65 truss, heavy.......... 0 
2: ar 12.85 12.60 [rass, light... coeeess 6.50 
gt | machine composition. 15,00 
re i ye ae we brass turn- 72 
8-Lb. Coating 14x20 No. 1 red brass or compo- 
100 Ob cvkewe tat etevaess 8.50 sition turnings . PO 0.00 
AE Sy reese 8.65 Tead, heavy.... 4.00 
Serre eit ree 9.65 My Ns Css coy bese s > 3.25 
Firedoor stock ........... 11.50 ee ek éies 4.25 













May 22, 1919 


Office of HARDWARE AGE, 
Boston, May 17, 191%. 


HE “tip” we received a week ago in regard to price 
cutting on certain lines of hardware has partly 
made good. The Walworth Manufacturing and the Tri- 
mont Manufacturing Companies have cut price on pipe 
wrenches. We are “assured” prices on other lines of 
goods will be lowered within the near future. It is 
only fair to state, however, that the reduction in pipe 
wrenches was simply in keeping with the general de- 
cline in hardware values, which has been recorded since 
the signing of the armistice. But the party giving us 
the “Tip” still insists that from now on the general 
trend of values will be downward instead of upward. 
He adds that “the decline will be gradual as compared 
with the advance in war days and people will not mind 
it if they do not stock up too heavy. In that case they 
will get hurt. Provided,” he says further, “the manu- 
facturer does not get excited.” He believes there will 
be advances in prices on certain lines of goods owing 
to purely local conditions at manufacturing points. But 
he feels that the after-the-war readjustment is going on 
without the average hardware house realizing it. Ac- 
cording to his way of thinking, the average retail 
dealer and jobber is quite busy, more so in fact than 
anticipated, and naturally has lost sight of fundamental 
conditions. He is convinced that hardware values, as a 
whole, will never return to a pre-war basis, not so 
much because of the price of labor as the fact that a 
tremendous amount of iron, steel and copper and other 
important things was destroyed beyond recovery during 
the war, and this loss never can be made up. 

May being half passed we have tried to get a line on 
the shelf hardware business for the month. To date, 
we have not discovered a jobbing house here that is not 
doing a great deal better than it was a year ago. In 
some instances where extra salesmen have been put on, 
May sales to date are running 20 to 35 per cent larger 
than those for the corresponding period last year. Nat- 
urally the retail trade, generally speaking, is doing a 
wonderfully good business. Collections are better than 
they were around the first of the month, and so far as 
-an be learned the retail trade is continuing to buy fre- 
quently, but in small lots. It may be added that the 
jobber is doing no plunging on goods, instead order- 
ing no more than his requirements demand and keeping 
stock on his shelves constantly moving. The shelf hard- 
ware market, therefore, is in as healthy a condition as 
is possible under present conditions. Aside from car- 
penters’ tools and builders’ hardware, virtually every- 
thing is selling. The demand for these lines should im- 
prove, however, long before the summer passes. Home 
building is on the increase and should soon assume pro- 
portions sufficient to be felt in hardware circles. Pro- 
vided, of course, labor does not continue to strike for 
higher wages. Here in Boston we have a carpenters’ 
strike for $1 per hour. Some of them have been granted 
the increase. Others have not, so the building market 
is still more or less unsettled. 

Business in heavy hardware has not improved 
noticeably since last reports, but sentiment in such cir- 
cles has undergone a decided change for the better. It 
is now felt that the many big jobs that call for heavy 
consumption of iron, steel, bolts, nuts and such things, 
which have been held up pending the outcome of the 
price question, will now go ahead. Since 1914 there has 
been a tremendous amount of New England constructive 
and manufacturing work held up, first because of the 
uncertainties of the war and second because of the un- 
certainties of peace. We have now reached a point 
where this work cannot be deferred much longer, both 
the heavy hardware jobber and the consumer being of 
the same mind. It is not to be wondered at, therefore, 
that the Boston hardware trade is more optimistic. 





Air Rifles.—Local jobbers have been notified by the 
Daisy air rifle people that no more orders for goods 
will be accepted, inasmuch as the firm is unable to sup- 
ply orders already on its books. The trade is getting 
some King rifles all the time, and is practically caught 
up on deliveries to the retail trade. 


_Automobile Accessories.—The drop in automobile 
tires came considerably sooner than the hardware trade 
anticipated, which naturally was not pleased over de- 
velopments. Generally speaking accessories are going 
splendidly here and supplies of certain products in job- 
bers’ hands are kept well cleaned up most of the time. 
Indications are that the accessories sales this season 
will break all previous high records. 


Barbed Wire.—Sales of barbed wire during the past 





BOSTON 


week have been satisfactory. Most of the recent buying 
has come from the western part of Massachusetts, 
Maine and Vermont, especially the last state. Prices 
hold very steady. 

We qucte from jobbers’ stocks: Catch weights, 50-rod reels, 
four-point barbed, $4.64; plain two-piy twisted, S#-rod reels, 
$4.20. 


We quote f.o.b. factory: S0-rod reels, galvanized, barbed 
wire, in less than carload lots, $3.84 per 100 lb. Two-pl) 
twisted, in less than carload lots, $3.55 per reel 

Batteries—There has been a downward revision in 
prices for flash light batteries, which, although not uni- 
form, is sufficient to give the retail purchaser some 
advantage. 


Blacksmith Supplies.—One or two local jobbing con- 
cerns report a pronounced improvement in the sales of 
blacksmith supplies such as wagon woodwork, etc. But 
the rank and file of the trade says business is no better. 


Bolts and Nuts.—A fairly moderate movement of 
bolts and nuts is reported by the jobbers here, but 
everybody says the demand is still well below normal. 
It is understood that some of the jobbers have signed 
bolt and nut contracts since the last meeting of the 
steel producers and the Railroad Administration. If 
such is the case their action would seem to indicate the 
jobbers, at least, do not look for lower prices for some 
time. 


Machine bolts, C. T. & D. nuts, 4 x % and smaller, 35 and 
5 per cent discount; 44 x % and larger, 30 per cent dis 
count: with H. P. nuts, 4 x %& and smaller, 45 per cent dis- 
count: 44% x % and larger, 35 per cent discount; common 
carriage bolts, 6 x % and smaller, 40 per cent discount 
614%, x % and larger, 30 per cent discount: tap bolts, less 10 
per cent: Eagle carriage bolts. 70 per cent discount: stove 
bolts, large quantities, 70 and 10 per cent discount: bolt 
ends, 30 per cent discount; tire bolts, 50 and 10 per cent dis 
count; semi-finished nuts, 9/16 and smaller, 70 per cen 
discount; *% and larger, 60 per cent discount; finished case 
hardened nuts, 60 per cent discount; H. P. square blank in 
full keg, list: tapped, list; hexagon blank, list: tapped, list 
Cc. Pp. Cc. & T. square blank, plus l1c.; tapped, list; hexagon, 
blank, list; tapped, list 


Chain.—There is, perhaps, a slightly better call for 
large chain. Most of the shipyards down in Maine and 
some of those in Connecticut are handling more business 
than they were two months ago, and occasionally they 
are in the Boston market for chain. 

We quote from jobbers’ stocks: Proof coil self-colored 
chain in cask lots, 3/16 in., $14.25 per 100 Ib.; 4% in., $11.40 
5/16 in., $10.80; 3 in., $9.60; 7/16 in, $9.35: % im, $9.15 
9/16 in., $9.15; *% in.. $8.90: % in.. $8.65: %& in., $8.15: 1 in 


‘ 
$8. BB, twist link and long link chain take the same extras 


Cooking Ware (Glass).—During the past fortnight 
the local jobbers have received fairly large consign- 
ments of glass cooking ware from the manufacturers. 
Such goods were immediately applied to back orders, 
but to-day the average jobber handling this line could 
= twice as much material as the manufacturers sent 

im. 


We quote from jobbers’ stocks: Casseroles, round, 1-qt., 
$18 per dozen; 11%4-qt., $21 per dozen; 2-qt., $24 per dozen 
saking dishes, uncovered, 1-qt., $10.20 per dozen: 144-qt.. $12 
per dozen; 2-qt., $14.40 per dozen Pie plates, $9 to $12 per 
dozen. Cake dishes, $9 per dozen. Bread pans, $10.80 to $21 
per dozen Small baking dishes, $1.80 to $3.60 per dozen 


Jobbers’ terms are 30 per cent off list. 


Copper Base Goods.—According to the latest metal 
market reports it would appear that hardware copper 
base goods prices have reached the bottom. Copper, the 
metal, is about 2c. a pound above the 1919 low point. 
The best of opinion is that before the close of the year 
there will be an actual shortage’of copper and nat- 
urally very much higher prices. 

Cutlery.—The demand for cutlery seems to rest a 
great deal on weather conditions. For instance, we 
know of a chap who recently went down in Connecticut 
and worked around through Cape Cod to Boston. He 
did a wonderful business in virtually every line he car 
ried because, as he says, “the sun was shining and the 
days nice and warm.” The next three or four days 
were wet and cold, and work as hard as he might he 
could not sell a nickel’s worth of merchandise. Others 
have had the same experience. Pocket knives are com- 
ing into Boston slowly, and some of the manufacturers 
have hinted it may be a year or two before the jobber 
is able to get stock in desired quantities. The high cost 
and scarcity of efficient labor are the main factors in 
the knife situation. High-grade bread, meat and similar 
knives, quoted around $5.40, find a ready sale, but job 
lots at $2.40 can’t be sold. This week we saw a lot of 
hair clipper orders from a Chicago manufacturer two 
years ago come sauntering into town. The jobber had 
almost forgotten he had ordered them. High grade 
scissors, shears and razors are not as plentiful as the 
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retail trade would like to see. Cutlery prices are very 


firm and unchanged. 

Snips.—Trimmer, No. 12, 97c. each; No. 10, $1.58; No. 9, 
$1.72; No. 8, $1.95; No. 7, $2.45. Dental snips, No. 0, $9.80 
dozen; No. 1, $10.75. : 

Scissors.—Heinisch and Wiss goods, standard embroidery 
(two sharp points), 3-in., $8.85 list per dozen; 344-in., $9.20; 
4-in., $9.50. Standard ladies’ (one round and one sharp 
point), 4-in., $9.50 list per dozen; 5-in., $10.10; 6-in., $11.40. 
Pocket (two round points), 4-in., $8.85 list per dozen; 444-in., 
$9.20; 5-in., $9.50. 3uttonhole, 4%-in., $11.40 per dozen. 
Manicure, 3%%-in., $12.65 per dozen. Nail, 3%-in, $12.65 
list per dozen. 

SHears. — High-grade japanned, 6-in., $8.60 per dozen ; 
6%4-in., $9.20; 7-in., $9.70; 7%4-in., $10.25; 8-in., $10.80; 8%- 
in., $11.35; 9-in., $13.45; 10-in., $16.70; 11l-in., $18.85; 12-in., 
$20.45; 13-in., $22.60. Popular-priced goods (warranted), all 
sizes, $4 per dozen. Low-priced goods, all sizes, $2 per dozen. 

<NIVES. — Butcher knives, standard make, 6-in., $4 per 
dozen; 7-in., $4.80; 8-in., $6; 9-in., $7; 10-in., $8.50; 12-in., 
$11; 14-in., $14. 

PocKetT KNives.—Standard make, $7.50 to $9 per dozen, 

Hair CuTrers.—Popular kinds, plain cases, 75c. and $1.50 
each. Fancy cases cost more. 

SaFETY Razors.—Gillette regular sets, $5; 
$16 to $27 less 25 per cent discount. 
$5, less 25 per cent discount. Gem, $1 sets, $8.40 in dozen 
and $9 in less than dozen lots. lKEver-Ready sets, $8.40 in 
dozen and $9 in less than dozen lots. 

Electrical Goods.—Electrical goods are going better 
than ever before in the history of the hardware trade. 
Heretofore some of the retail trade were inclined to 
fight shy of these goods because whatever experience 
they had with them was unfavorable. ~Either a bulb 
was “out of kilter” or the “old battery would not work.” 
Many of the troubles have been eliminated, and the 
general public is taking more and more kindly to this 
class of goods. Toasters, percolators, etc.,make useful 
and appreciated wedding gifts and some of the retail 
trade have a good supply of them on hand in anticipa- 
tion of a June trade. 

Files and Rasps.—Files and rasps continue to sell 
well. The market on the surface appears steady, but 
in certain quarters it is intimated that it is not as much 
so as it might be. 

We quote from jobbers’ stocks: Files—Nicholson and Black 
Diamond, 40 and 10 and 10 per cent discount; Great Western, 
Arcade, Kearney & Foote, ete., and American machine cut, 
50 and 10 and 5 per cent discount; Chelsea hand cut, list; 
XF (Swiss pattern), list. 

Rasps — Heller, Chelsea and Nicholson, 12-in., 
$5.50; 13-in., $5.50 to $6.50; 14-in., $6.50 to $7.50. 

Freezers.—Nothing new has developed in the freezer 
line. Goods are beginning to move a little more freely 
and should continue to improve in this respect as the 
warm weather draws nearer. Some of the retail trade 
carried over a fair supply, however, and for that reason 
the season has been a little backward to date. 

We quote from jobbers’ stocks: White Mountain freezers. 
1-qt., $2.43; 2-qt., $3.03; 3-qt., $3.60; 4-qt., $4.23: 6-qt., $5.37; 
8-qt., $6.93; 10-qt., $8.85; 12-qt., $11.25; 15-qt., $13.35; 
$17.31; 25-qt., $22.20 each. 

Galvanized Bars.—The market for galvanized bars is 
steady., There is just enough stock moving all the time 
to keep interest alive and prevent any accumulation in 
jobbers’ hands. 











traveling sets, 
Auto-Strop regular sets, 





$4.70 to 





20-qt., 





We quote from jobbers’ stocks: Flat galvanized bars in 
stock, 1 x \% in., 12 ft. long, $7.70 per 100 Ib.; 1 x 3/16 in., 
12 ft. long, $6.90; 1 x \% in., 16 ft. long, $6.90: 14% x \ in., 


16 ft. long, $6.90. 

Round galvanized bars in stock, % in., 18 ft. long, $6.96 
per 100 lb.; % in., 18 ft. long, $6.80; % in., 18 ft. long, $6.70. 

Glass.—Interest in glass has shifted from the retail 
to the wholesale market. To be sure there is consid- 
erable stock selling in a retail way every day, but for 
the first time in a great many months the wholesale 
market really is active. New cutters have been addea 
and the leading houses present a busy scene. All of 
which means that building is on the increase. 

We quote from jobbers’ stocks: Glass, single A and B, first 
three, 50 per cent discount ; above first three brackets, 79 per 
cent discount from the list; double A, 80 per cent discount; 
double B, 82 per cent discount: A and B quality by the light, 
80 per cent discount; single lights, 80 per cent discount 

Leaded Glass—Plain cathedral, 18¢c. per sq. ft.; 
mental figured, 4-in. thick, 20c. per sq. ft 
23c. per sq. ft. 

Skvlight Glass tough or rolled, \-in. thick, 16c. 
ft.; 3/16-in. thick, 20c. per sq. ft.; %4-in. thick, 25¢ 


monu- 
double ground, 


per sq. 
per sq. ft. 

Hack Saws.—During the past 10 days there has been 
quite a flurry in the local hack saw market. One of the 
leading manufacturers announced a new discount and 
the jobbers immediately began readjusting their prices. 
By the time they had told most of the nearby consum- 
ing trade that prices were lower. the manufacturer had 
a change of heart and put his discounts back on their 
former basis. The jobbers did not get on to the fact 
for a day or two, and then there was a scramble to 
revise their lists once more. Result—the market was 
back on its fcrmer basis the day the straw hat season 
opened, and all is quiet and peaceful once more. 

We quote from jobbers’ stocks: Hack saws, one gross or 
more, 15 per cent discount. 

Hinges.—One of the leading manufacturers of spring 
hinges has issued a new list which shows a general ad- 
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vance of about 10 per cent in prices. Discounts are as 


heretofore. 


Horseshoes.—The demand for horseshoes is not quite 
as good as it was, inasmuch as the consuming trade 
is getting well stocked up. 

We quote from jobbers’ stocks: Standard makes in 100-Ib. 
kegs, to blacksmiths and consumers in Maine, New Hamp- 
shire, Vermont, Massachusetts and Rhode Island points, 
$5.40 per keg base. Direct shipments in any quantity from 
the mill, $5.40, with freight allowed on any quantity. 3ase 
prices are for No. 2 or larger. To Connecticut blacksmiths 
and consumers the base price is $5.15 per 100-lb. keg. No 
freight is allowed on store shipments. 









FANCY SHOES. Side weights, $12 per keg; track side 
weights, $12.25; toe weights, $10.75; steel shoes, $9.25; toe 
creased, $7 side wear, $9.75; calked, $9.25; extra light 
calked, $10. iron countersunk, $8.25; steel countersunk, 


$10; tips, $9.25; light driving, $9.25; featherweights, $9.25; 
mule, $8; all assorted shoes, 50c. per keg extra. 

Togs CALKs.—Dull, $1.85 per box; sharp, $2.10; blunt heel, 
$2.10; sharp heel, $2.35. Broken boxes call for an extra 
charge of lc. per Ib. 

Iron.—The iron market is just a shade more active, 
possibly because consumers have about made up their 
minds that prices will be no lower for some time. Local 
stocks are more than ample to take care of all orders 
even should business improve still further. 

We quote from jobbers’ stocks: Best iron, flats, rounds 
and squares, $5.50 base per 100 lb.; H. & P. ovals, half ovals 
and bevels, $6.50; H. & P. half rounds, $5.50; refined iron, 
$3.45; Norway iron, $20. Broken bundles, add 4c. Ib. 

Lawn Mowers.—Of course some lawn mower orders 
are being received by jobbers all the time, but the de- 
mand rea!ly is quite disappointing to date. The average 
retail dealer is either carrying stock over from last year 
or believes that prices are too high on new goods, as 
near as we can dope out the situation. 

We quote from jobbers’ stocks: Lawn mowers, 12-in., 
each; 14-in., $4.80; 16-in., $5; 18-in., $5.20. 

Leather Goods.—Leather goods such as dog collars, 
ete., ordered two months or more ago, have not been 
received by jobbers. It is probable that the manufac- 
turers are having more or less trouble in getting leather 
and efficient help. As is to be expected under such cir- 
cumstances, there is a really good demand for leather 
goods. 


Nails.—There is some talk going the rounds of a 
downward revision in galvanized nails, but so far as 
can be learned no change has been made in jobbing 
prices. Wire and cut nails are moving in a satisfactory 
manner and there is still a good demand for horseshoes. 

We quote from jobbers’ stocks: Wire nails, $4.25 per keg 
base. Cut nails, 5.85 base. For galvanized nails an extra 
charge of 50c. per keg is made. Cement coated nails, stand- 
ard boxes, $5 per keg base 

HorSESHOES.—New Standard fs, $6.75; 6s. $6: 7s, $5.75; 
ss, $5.50; 9. 10 and 11s, $5.35. Reliance and Brighton 5s, $6; 
6s, $5.50; 7s. $5.25; 8s, $5; 9, 16 and 11s, $4.90; Crown and 
Leader 5s, $5.25; 6s, $4.50; 7s, $4.05; 8s, $3.85: 9, 10 and 11s, 
$3.65. Add le. per pound for less than 25 pounds of a size. 

Reamers.—There has been a slight readjustment in 
prices on some kinds of reamers, but the general list is 
quoted as heretofore. The demand for reamers is not 
especially good, but stocks are not burdensome. 

We quote from jobbers’ stocks: Bit stock, 30 per cent dis- 
count; bridge square, 60 per cent discount; chucking (pin 
excepted), 15 per cent discount; chucking, pin, 25 per cent 
discount; sleeves, 50 and 10 per cent discount; pitted sockets 
50 per cent discount 

Rope.—The rope market has apparently settled down 
to a good steady basis. Considerable stock is selling 
from day to day, but the market has not the snap it 
had about the time the manufacturers were slashing 
prices. 

We quote from 


basis; sisal, 25c. ; 





$4.65 


jobbers’ stocks: Manila, 
tarred lath yarn, 22c. 
Rubber Hose.—The rubber hose makers are doing a 
much better business, but not with New England hard- 
ware interests. The bulk of their business is coming 
from the West and South. There is, however, a shade 
better call from New England retail hardware dealers, 
but buying here is still of a hand-to-mouth character. 


29c. per pound 


We quote from jobbers’ stocks: Leader, 114-in., 114 ¢.; 
%-in., 124c.; % -in., 124%c.; Olympia, %-in., 13%c.; %-in., 
134%4c.; Milo, %-in., 15c.; Bull Dog, %¢-in., 18%4c. per foot 


Rules.—The supply of rules is much better than it 
was two months or so ago, and there is a freer move- 
ment of such merchandise. 

Safes.—Household safes are being offered to the retail 
hardware trade, especially those serving country dis- 
tricts. Since the great American public have purchased 
Government bonds on a large scale, many people living in 
the country have no safe place except disused chimneys 
or fireplaces to protect their bonds and other valuable 
papers. The retail dealer has to have but one sample, 
for all goods sold by him can be shipped direct from 
the factory. Safes weighing 150 lbs. are offered at $40, 
125 Ibs. at $35, and 100 lbs. at $30, with a 30 per cent 
discount for one safe and 10° per cent extra if three are 
shipped in cne consignment. In addition there is a 
cash discount of 7 per cent from date of bill. 
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Sash Cord.—The long expected drop in sash cord 
prices has at last been announced. The decline amounts 
to about 5c. per pound. The demand for cord is still 
of very small proportions. Both the jobber and retailer 
are carrying light stocks and therefore are in a position 
to reap the benefit of the new price lists. 

We quote from jobbers’ stocks: Braided cotton sash cord, 
52c. per pound; Sampson spot, 85c. per pound base; Silver 
Lake, 83c. per pound base. 

Screws.—Since the last reduction in prices for wood 
screws there has been an increase in business, but the 
market is still a long way from being active. Cap and 
set screws are enjoying a good healthy market at for- 
mer prices. 

We quote from jobbers’ stocks: Wood screws, iron, bright, 
flat, 80 per cent discount; round and oval, 77% per cent dis- 
count; fillister, 7744 per cent discount; blued, flat add 5 per 
cent, 80 per cent discount, round 77% per _cent discount; 
Japanned, flat 72% per cent discount, round 70 per cent dis- 
count; tinned, flat 65 per cent discount, round 62% per cent 
discount; galvanized, flat 65 per cent discount, round 62% 
per cent discount; coppered, flat 75 per cent discount, round 
7214 per cent discount; bronze plated, flat and round 67% per 
cent discount; nickel plated, flat and round, 67% per cent 
discount; silver plated, flat and round 67% per cent discount ; 
brass, flat and round 67% per cent discount; antique copper, 
flat and round 52% per cent discount. 

Wood screws, brass, bright, flat 60 per cent discount, round 
and oval 57% per cent discount; nickel plated, flat and round 
52% per cent discount; antique copper, flat and round 5: 
per cent discount. ; 

Wood screws, bronze metal, plain, flat 55 per cent dis- 
count, round and oval, 52% per cent discount. 

Cap and set screws: In full packages, set screws, including 
headless, 65 per cent discount; squares and hexagon head 
cap screws, 50 per cent discount; fillister head cap screws, 
35 per cent discount; flat head cap, 25 per cent discount; 
round and button head cap, 20 per cent discount. In broken 
packages, set, including headless, 40 per cent discount; square 
and hexagon head cap, 35 per cent discount; fillister head 
cap, 20 per cent discount; flat head cap, 10 per cent dis- 
count; round and button head cap, 10 per cent discount. 

Silver Goods.—Considerable talk is going the rounds 
here of an advance in prices on silver goods. The talk 
is based on the recent advance in the silver metal mar- 
ket to better than $1 per ounce. Strange to say, the 
manufacturers have had very little if anything to report 
on the matter. 

Steel.—Although the demand for steel is not notice- 
ably larger than it was a week ago, there is a decidedly 
better undertone to the market. General opinion here is 
that prices have reached their bottom and that as soon 
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St. Paul and Minneapolis, May 15, 1919. 


52% 


HE increase in the amount of business in the past 

week is remarkable. With the coming of good 
weather it seems as though trade has come to life and 
is growing just as rapidly as the leaves and grass. 
About the only word one can get from a hardware man 
now is that he is so busy he is desperate. The big 
problem now is to cover anywhere near the amount of 
work to be done in as many hours as can be used each 
day. The Carpenters’ strike, high prices, scarcity of 
some of the common articles of stock, or anything else 
of a detrimental nature does not seem to have any 
effect. Building is progressing in an ever increasing 
volume, and this part of hardware stocks shows activity 
not in evidence before in the past three years. The 
gradual decline of price on various staple articles is 
gratifying also, in two ways. It marks a tendency 
toward a siable market, and the very fact of the move- 
ment being gradual is encouraging. Cautious buying 
for present needs enables dealers and jobbers to take 
any slight loss cheerfully. This way of buying seems 
to be the rule, as nearly all orders are made up of many 
items of small quantity. 

It requires extreme good judgment to keep retail 
prices where a dealer makes as much as possible and 
still ean hold his trade. With a declining market, so 
many prices are afloat that it is a matter of finesse to 
please the customer and make a profit. 

While there is still considerable interest in the action 
of the Industrial Board, buying is being forced to a de- 
gree to ignore it and proceed to cover immediate needs. 
Housing conditions here are not as serious as in some 
other cities, as there seems to be a fair percentage of 
homes for sale, but to attempt to rent a good place is a 
task nearly hopeless. Apartment houses and flats are 
well filled and detached dwellings are very scarce. 

This points toward a heavy building business for the 
Temaining portion of the year. 

Prices here are fairly steady and show very few 
changes. Some people have gone so far as to predict 
very few changes for the rest of the year or even 
longer. There is a growing feeling of confidence in 
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as the consuming trade realizes this fact the market 
will grow exceptionally active and firm. 

We quote from jobbers’ stocks: Bars, soft and steel flats, 
stock lengths, not wider than 6 in. or thicker than 1 in., per 
100 Ib., $3.40 base; rounds and squares, 1% in. and under, 
per 100 lb., $3.40 base. Concrete, plain round and square, 
per 100 Ib., $3.40 base. 

Angles and channels, under 3 in., stock lengths, per 100 
Ib., $3.40 base; over 3 in., $3.50 base; tees, under 3 in., $3.55; 
over 3 in., $3.60. aes 

Cold-rolled steel, rounds up to 1 15/16 in., squares and hex- 
agons and flats, list. Tire-steel, 14% x % in. and larger, $4; 
thinner and narrower, $4.50. On all broken bundles of steel 
add loc. extra. 

Hoop steel, per 100 lb., $4.70 base on full bundles. On all 
broken bundles add 2c. per pound. Band steel, per 100 Ib., 
$4.10 base. 

Washers.—A week ago the jobbing trade handling 
washers was rather discouraged over the outlook. To- 
day, however, they are feeling much better. There has 
been a slight increase in the movement of stock, and the 
undertone of the market is a shade steadier. 

We quote from jobbers’ stocks: Malleable washers, 12c. 
per lb.; cast washers, 5% and smaller, 6c.; larger, 5c.; cut 
washers, in full kegs (200 lb) of a size, list; extras to con- 
sumers of less than keg lots of a size, add to list as follows: 
100 to 199 lb. of a size, lc. per lb.; 50 to 99 lb. of a size, 2c 
per Ib.; 25 to 49 lb. of a size, 3c. per Ib.; 10 to 24 lb. of a 
size, 4c. per lb.; 1 to 9 Ib. of a size, 5c. per Ib 

Wire Cloth and Screening.—Wire cloth and screening 
are selling in a satisfactory manner. Not so long ago 
the jobbers felt the season was opening up very poorly 
on these goods, but in checking up their sales to date 
they have found the volume of business much larger 
than anticipated. 

Wire Cloth.—Black wire cloth, 12 mesh, $240 per sq. ft., 
f.o.b. Boston. Black wire cloth, 12 mesh, $230 per sq. ft., 
f.o.b. factory. Silver wire cloth, 12 mesh, $3.10. f.o b. Boston, 
and $3.05 per sq. ft., fo.b. Pittsburgh. Bronze wire cloth. %e 
per sq. ft., f.0.b. Boston store, and 8'4c. per sq. ft., f.o.b 
factory. 

Wire Screening.—12 to 18 in. screening, $5 per 100 sq. ft 
18 to 24 in, $5.25; 24 to 48 in., $5.50. 

Wrenches.—Prices on Stillson and Trimo pipe and 
drop forged wrenches have been marked down on an 
average 10 per cent. The demand for this product has 
been quite slow of late, and the reduction in prices was 
made in hope of stimulating business. 

We quote from jobbers’ stocks: Pipe wrenches, Stillson and 
Trimo, 60 and 5 per cent discount; parts, 60 and 5 per cent 
discount: Coes and parts plus 5 per cent discount drop 
forged. 33% per cent discount: Westcott’s new list. 10 per 
cent discount. 


CITIES 


general conditions that will carry business well along 
until the close of the year. 

Axes.—Call for axes is light, with stocks gradually 
improving. Jobbers’ stocks are filling in slowly in an- 
ticipation of the call from dealers later on. 

We quote from local jobbers’ stocks: Single bit base weight 
axes at $13.75 to $14.50 per dozen; double bit base weights 
at $18 to $19 per dozen. 

Automobile Accessories.—Departments of these goods 
in hardware stores are extremely happy nowadays. The 
call is steady and strong and growing every day. A 
reduction on tires by one of the leading manufacturers 
has halted the progress of some other brands’ sale, but 
has had very little effect in general. 

Builders’ Hardware.—The heavy comeback in-this line 
of the hardware business is causing first surprise and 
then pleasure. It is true that some of the basic prices 
have been reduced, but this does not and probably will 
not affect the buying public to any extent. Too much 
labor is being used in the manufactyre of such articles 
to allow any substantial price change. 

Bolts.—Prices on bolts still are as announced in pre- 
vious reports. Call is good from shops and factories, 
with retail sales showing a good improvement. 

We quote from local jobbers’ stocks: Small carriage bolts 


at 40-10 per cent, large carriage bolts 30-5 per cent mall 
machine bolts 45-10 to 50 per cent, large machine bolts 
30-10 to 40 per cent, stove bolts at 70 to 70-5 per cent ag 
screws at 50 ner cent and tire bolts at 40 and 5 per cent from 


standard lists. 

Brads—Brads are coming through in better quanti- 
ties from the mills, although some of the extreme small 
sizes are still hard to obtain. Retail sales show some 
improvement also. There is no change in price. 

We quote from local jobbers’ stocks: Brads in 25-!lb boxes 
at 70-10 per cent from standard lists 

Clocks.—The demand for alarm clocks continues ex- 
tremely good, and the makers of them still are far be- 
hind their orders. Prices are holding high and steady. 

We quote from local jobbers’ stocks: American 1-day alarm 
clocks at 89c. each; Lookout 1-day alarm clocks at $1.10 
each. Sleepmeter 1-day alarm clocks at $1.22 each. Auto- 
matic 8-day alarm clocks at $3.50 each Automatic Luminous 
dial 8-day alarm clocks at $4.25 each 
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Clippers (Hand and Power).—The use of clippers, as 
warm weather approaches, is becoming more general. 
Repair parts are selling freely also. 

We quote from local jobbers’ stocks: No. 1 Stewart hand 
power clippers at $9.25 list. Stewart hand power shearing 
machines No. 8 at $12 list, No. 9 at $12.75 list, Stewart single 
power shearing machines at $22.50 list, with a discount of 
25 per cent. 

Door Mats.—There seems to be a good demand for 
door mats, although lighter than early in the year. 
Prices show no change. 

We quote from local jobbing stock: No. 1 cocoa door mats, 
$10.25 per doz.; No. 2 cocoa door mats, $14.25 per doz.; No. 3 
cocoa door mats, $18 per doz.; No. 4 cocoa door mats, $22.50 
per doz.; Keystone flexible mats, 40 per cent discount; Ideal 
mats, 35 per cent discount. 

Drills.—Sale of drills shows a very good volume with 
shops and factories taking a fair quantity. Retail sales 
seem to be increasing also. There is no change in 
prices. 

We quote from local jobbers’ stocks: Straight shank carbon 
drills at 40-10 per cent: bit stock at 50-10-5 per cent, and 
ratchet shank drills at 5 per cent from standard lists. 

Eaves Trough Conductor Pipe and Elbows.—Heavier 
sales of this class of goods denotes the progress of 
building and repairing. Prices seem to be steady, with 
very little chance of revision soon. 

We quote from local jobbers’ stocks as follows: 28-ga. lap 
joint single head 5-in. eaves trough, $5.85 per hundred feet ; 
28-ga. 3-in. conductor pipe, $5.70 per hundred feet; 3-in 
elbows at $1.30 per dozen. Another quotation in discounts 
is as follows: Conductor pipe not nested, crate lots, 70-10 pet 
cent; elbows, 70-10 per cent from standard lists. 

Files.—Some sizes of files are still scarce in the local 
markets. The volume of trade is good with prices firm. 

We quote from local jobbing stocks: Nicholson brand files 
at 50-10 per cent; Arcade brand at 60 per cent: Royal brand 
at 60-10 per cent, and Riverside brand at 50-10-10 per cent 
from standard lists. 

Freezers.—Sale of ice cream freezers is on the in- 
crease, both in jobbing and dealers’ trade. Evidently 
people are planning to avoid the luxury tax here also 
by making their own desserts. 

We quote from local jobbers’ stocks: 
tain freezers at $2.43 each, 2-quart $3.03 each, 3-quart 
each, 4-quart $4.23 each, 6-quart $5.37 each, &-quart 
each, 10-quart $8.85 each, 12-quart $11.25 each 

Galvanized Ware.—Movement of galvanized ware is 
steady, and while individual orders are not heavy the 
total volume is fairly satisfactory. Stocks are kept well 
assorted but low, and reorders are frequent. 

No. 0 galvanized tubs 
No. 2 at 
$11.95 per doz.: 





White Moun- 
$3.60 
$6.93 





1-quart 








We quote from local jobbers’ stocks: 
at $7.25 per doz.; No. 1 at $8.88 to $9 per doz. ; 
} $11.10 to 


$9.85 to $10 per doz.: No. 3 at 





No. 1, heavy galvanized, at $13.50 to $19 per doz: No. 2 at 
$15.15 to $21 ner doz., and No. 3 at $16.90 to $24 per doz. 
Galvanized pails, S-qt. common, at $2.76 per doz.: 10-qt. at 
$3.15 per doz.; 12-qt.. $3.25-$3.40 per doz.: 14-qt. at $3.85 


16-qt. at $4 65 per doz. : 


18-qt. at $7.35 to $9.75 per doz. ; 


per doz ; 
to $8.35 per doz. ; 
$10 per doz 


stock pails, 16-qt., at $6.30 
° 20-qt. at 


Glass.—Sales of glass are very good, though lighter 
than in previous years. Building has not yet reached 
a high point here, and the bulk of orders are for repair 
work. Prices are firm, with no indication of any 
change. 

We quote from local jobbing stock: Single strength grdde 
A glass for three bracket, 79 per cent, larger 78 per cent: 
double strength A grade glass, 79 per cent from the standard 
list 

Handles.—Some improvement is being made in the 
supply of tool handles, although conditions are far from 
normal as yet. Prices remain high and very firm. 

We quote from local jobbers’ stocks: Single bit axe han- 
dies, Gold Seal, $5.50 per dozen: Red Seal, $7.75 per dozen: 
White Seal, $2.60 per dozen: broad axe handles, Blue Seal, 









$5.50 per dozen; wood choppers’ maul handles, $ per 
dozen; carpenters’ adze handles, extra, $3.75 pe : 
No. 1, $2.75 per dozen; railroad adze handles, extra. $3.75 per 


dozen; No. 1 at $3.25 per dozen: sledge handles, Daniel 
Boone, 30-in., $3.75 per dozen; 36-in., $4 per dozen: extra 
30-in., $2.75 per dozen; 36-in.. $3.50 per dozen; No 1, 30-in., 
$2.25 per dozen: 36-in., $2.75 per dozen; railroad pick or 
mattock, extra, $4.50 per dozen: No. 1, $4 per dozen: No. 2, 
$2.75 per dozen: Red Seal, $3.75 per dozen; adze eye ham- 






mers, Daniel Boone, $1.75; Beauty. $1.25 per dozen; black- 
smith hammer, Daniel Boone, 16-in.. $1.75; 18-in, $2 per 
dozen; Beauty, 16-in., $1.25 per dozen; 18-in., $1.30 per 
dozen; machinists’ hammer, Daniel Boone, 14-in., $1.75 per 
dozen; 16-in., $2 per dozen; 18-in., $2 per dozen; Beauty, 
14-in. and 16-in., $1.25 per dozen; 18-in., $130 per dozen; 


D-handle shovel handles, spade handles, scoop handles, rake, 
fork and hoe handles, 30 per cent from standard lists. 

Heaters.—Movement of oil heaters is somewhat. 
lighter as warm weather approaches. Stocks are well 
filled and prices unchanged. 

We quote from local jobbing stocks: Japanned_ polished 
body oil heaters, $4.25 each; nickel polished body oil heaters, 
$4.75 each; large japanned nickel plated trimmings, $7 each: 
Perfection oil heaters in lots of less than 10 at a time, 30 
per cent: Perfection oil heaters in lots of 10 or over at a 
time, 30-5 per cent 

Hose.—Lawn hose is selling very briskly now. Orders 
are increasing daily and both dealers and jobbers are 
well pleased with the prospect for the year, considering 





Hardware Age 


the amount of wet weather we have had this spring. 
Prices are unchanged. 

We quote from local jobbing stocks: Competition, 4,-in. 
3-ply hose at 9c. per foot; 5-ply, %-in. at 124%c. per foot; 
cotton, %-in. at 13%c. per foot. 

Lanterns.—Lanterns are selling at a fair rate, al- 
though the call is not so heavy as when daylight hours 
were shorter. Prices show no change. 

We quote from local jobbing stocks: Tubular long globe 
lanterns at $11.50 per doz.; tubular short globe lanterns, 
$11.50 per doz.; tubular dash globe lanterns, $15 per doz. ; 
Dietz Delight short globe, $12 per doz.; Dietz Wizard short 
globe, $11.15 per doz.; Dietz Victor short globe, $7.50 per 
doz.; Dietz No. 2 Blizzard globe, $11 35 per doz.; Dietz No. 2 
Blizzard dash globe, $17 per doz.; Dietz Buckeye dash globe, 
$10.15 per doz. 

Lawn Mowers.—The last week has seen a remarkable 
increase in the sale of lawn mowers and lawn mower 
parts. The rapid growth of the grass has probably 
been the main factor in this increase of business. Prices 
show no change and stocks seem to be in good condition 
both with jobbers and dealers. 

We quote from local jobbing stocks: Styles C and E, Vhila- 
delphia lawn mowers at 35 per cent; Philadelphia Style A, 
at 30 per cent; Philadelphia Style K, at 35 per cent; River- 
side ball bearing, 16-in. at $7.50 each net. 

Nails.—Nails are moving much more rapidly than a 
few weeks ago. Contractors and jobbers are getting 
busy on their spring work and, consequently, the call 
is much heavier along this line. Stocks are somewhat 
broken at present and the mills do not seem to be up to 
standard in making shipments of their orders. 

We quote from local jobbing stocks: Standard wire nails 
at $4.15. per keg, coated wire nails at $4.05 per keg base 

Netting.—Poultry netting is selling the best this year 
that it has for several seasons. Dealers are ordering 
re-stocks and are finding ready sale for the more popu- 
lar widths and sizes of netting. 

We quote from local jobbers’ stocks: Hexagon mesh poul- 
try netting at 50 per cent from standard lists. 

Nuts.—Nuts are selling fairly well, although the re- 
tail demand is somewhat light at present. Shops and 
factories are taking a fair quantity. No change in 
price. 

We quote from local jobbers’ stocks: Square iron machine 
screw nuts at 35 per cent, hexagon brass machine screw 
nuts at 25 per cent, hexagon semi-finished at 60-10 on small 
sizes, 60-10 per cent on larger sizes; hot pressed square 
blank at $1.50 off: square tapped nuts at $1.25 off; hexagon 
blank nuts, $1.50 off; hexagon tapped nuts at $1.25 off stand- 
ard iists. 

Paper.—Building paper is selling much more rapidly 
than in previous weeks. Country trade is good accord- 
ing to jobbers’ reorts and city trade is improving daily. 
Prices seem to be holding at about the same level. 

We quote from local jobbing stocks: No. 2 Barrett tarred 
felt at $3 per cwt.; Barrett threaded felt, 500 sq ft. rolls, at 
$1.54 per roll; 25-lb. red rosin, 500 sq. ft., S5e. per roll; 30-Ib 
red rosin, $1.02 per roll; 35-lb. red rosin, $1.19 per roll; 40-Ib 
red rosin, $1.36 per roll; deadening felt and carpet lining, 
$4.50 per cwt. 

Planters.—Corn and potato planters are meeting with 
ready sale and jobbers are experiencing some re-orders 
from dealers on this stock. Prices show no change. 

We quote from local jobbers’ stocks: Acme potato planters 
at $9 per dozen, and Acme corn planters at $9.50 per dozen 

Rope.—Retail sales on rope are improving and job- 
bers’ sales are holding fairly well. Prices are holding 
strong as previously quoted. 

We quote from local jobbers’ stocks: 
rope at 28c. per pound, base; first grade sisal rope, 24c¢. per 
pound, base; cotton rope, 50c. per pound, base; Swedish wire 
rope at net list; crucible steel rope at list less 17% per cent 
Monitor hoisting at list less 15 per cent; tram and _ pillar 
rope net list; plow steel cabie at list less 30 per cent 

Sand Paper.—Sand paper is moving more rapidly in a 
retail way and shops and factories are taking fair 
quantities of this material. 

We quote from local jobbers’ stocks: Best grade No. 1 
flint paper at $6 per ream; second grades No. 1 at $5.40 per 
ream; garnet No. 1 at $15 per ream. 

Sash Cord.—Since the decline on common sash cord 
announced some time ago, there has been no further 
change in prices. Sales are improving, although not 
very rapidly as yet. Stocks are in fair condition ex- 
cepting the various smaller sizes which seem to be 
rather short. 

We quote from local jobbing stock: Common sash cord at 
50c. per Ib. base Silver Lake sash cord at 92c. per Ib. base 
Samson sash cord at 92¢c. per Ib. base. 

Sash Weights.—Stocks of sash weights are plentiful 
with foundries and dealers. Sales are at a compara- 
tively low point as yet, although showing some im- 
provement in the last few weeks. No change in price. 

We quote from local jobbing stocks: Cast iron sash weights 
in regular sizes at $2.75 per 100 Ib. 

Screen Doors and Windows.—There is a considerable 
improvement in the sale of screen doors and windows a 
repair work and new work begins to come in. Prices 
are as quoted. 
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We quote from local jobbers’ stocks: Common 2-S by 6-5 
black sereen doors at $20.20 per dozen, fancy, at $33.50 per 
dozen, 

Screws.—Screws are selling in fair volume in retail 
way and shops and factories are taking quantities of 
the more popular sizes and kinds. Prices show no fur- 
ther change since the last reduction and stocks seem 
to be in pretty good condition. 

We quote from local jobbers’ stocks: Flat head bright 
screws at 80 to 85-10 per cent; round head blued at 70 to 
75 per cent; flat head brass at 50 to 52% per cent; round 
head brass at 45-5 to 50 per cent; regular cap screws at 50 
per cent; set screws at 50-10 per cent; iron machine screws 
at 75 per cent, and brass machine screws at 50 per cent from 
standard lists. 

Steel Sheets.—Steel sheets are being sold only as oc- 
casion demands. No one seems to be stocking very 
heavily on this class of goods. There is no change in 
price. 

We quote from local jobbers’ stocks: Black sheets at $5.59 
per hundredweight, base; galvanized sheets at $6.04 to $7.14 
per hundredweight, base. 

Snaths.—Scythe and Bush snaths are beginning to 
sell in fair quantities. Retail trade shows considerable 
improvement along this line. Prices have not changed. 

We quote from local jobbers’ stocks: Grass seythe snaths 
at $10.80 per dozen; bush seythe snaths at $12 

Solder.—There is improvement in the sale of solder, 
due to more repair work being done. Prices are as last 
quoted. 

We quote from local jobbing stocks: Strictly half and half 

solder at 4le. per lb; warranted Half and half solder at 44 
per Ib.; wire solder at 47¢. per Ib. 
_Staples.—There is an increasing call for poultry net- 
ting staples for poultry fences and metal lath work, 
and fence staples for farm fencing. The call of this 
class of work is progressing nicely. Prices are holding 
steady as in last quotation. 

We quote from local jobbing stocks Polished fence 
staples. $4.30 per ewt.: galvanized at $5 per cwt 
galvanized poultry netting staples at $6.25 per cwt 

Tacks.—The call for tacks is about normal in both 
retail and jobbing way. Prices show no change. 

We quote from local jobbers’ stocks: S-ounce American cut 
tacks at 0.71 per pound; tinned carpet tacks, S-ounce, at 0.73 
per pound; blued carpet at 0.73 per pound; double point 
blued at 0.38 per pound. 

Tinware.—There is a good demand for tinware even 
at present prices. The reduction in this class of goods 
has undoubtedly stimulated trade to some extent. 

We quote from local jobbing stocks: Tinware at 25 per 
cent discount from standard lists 

Tinplate.—Tinplate is selling fairly well as repair 
work and new work progresses. ‘There is no change in 
prices. 

We quote from local jobbers’ stocks: 20 x 28 | C |. fur- 

nace coke tin at $17.65 per box; 20 x 28 I. C roofing tin, 
S-lb. coating, at $17.50 per box. 
_ Wire Cloth.—The call for wire cloth has considerably 
increased in the last few weeks. The fact that scarcely 
any one in the dealer or sash and door line had much 
in stock has caused many reorders, and jobbers are ex- 
periencing a very good business along this line. 

We quote from local jobbing stocks: Black painted wire- 
cloth at $2.15 per hundred sq. ft. buse; galvanized 12 mesh 
at $2.55 per hundred sq. ft. base. 

Wire and Wire Goods.—The call for this grade of 
material is improving daily. The price on bright and 
brass wire goods shows some reduction in the past week. 
Prices on wire are holding steady as previously quoted. 
Stocks seem to be in good condition. 

We quote from local jobbing stocks: Bright wire goods at 
80 per cent discount; brass wire goods at 80 per cent from 
standard list. 

Black annealed wire at $4.25 per 100 1b.: galvanized an- 
nealed wire at $4.95 per 100 lb.; painted Glidden cattle wire, 
80-rod spools, $3.75 per spool: galvanized Glidden cattle wire. 
80-rod spools, $4.30 per spool: painted Glidden hog wire. 
$4.02 per spool; galvanized Glidden hog wire, $4.60 per spool. 
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Wheelbarrows.—The call for wheelbarrows is con- 
tinuing in the retail way and contractors are beginning 
to order for their needs. There is no change in price. 

We quote from local jobbers’ stocks: Fully bolted wood 
barrel tray Wheelbarrows at $32.50 to 953.00 per dozen 
naiied, types at $30.50 per dozen 

To observe paint stores and paint departments in 
hardware stores would lead one to believe a special 
less-than-cost sale had been announced. Paints and 
paint materials of all kinds are selling readily, although 
inside finishes still have the preference. Our backward 
spring has delayed outside refinish work, and this part 
of the work is just beginning. Inside refinishing is and 
has been going full blast for several weeks. 

A tremendous increase in call for outside materials 
is expected next week, as this is the annual “Paint-up 
and Clean-up” campaign week, which usually results 
in very good business. There is a tendency evident to 
buy now for needs then or for use ahead of the time 
assigned. No one is looking for a lower market for 
some time to come, and purchases are increasing daily. 
Those who have waited two or three years for materials 
to cheapen cannot in many cases await lowered prices, 
as their property will not stand further delay. 

Mixed Paints.—The growing demand for ready mixed 
paints speaks well for the manufacturers of this class 
of goods. Very seldom is there a call for white lead 
and oil now, when a few years ago the regular painter 
scorned the prepared paint proposition. Sales are very 
good and are beginning to increase rapidly in volume. 

We quote from local jobbing stocks: Ready mixed paint at 
$3.35 to $3.40 per gallon for first grade Second grade at 
52.15 to $2.50 per gallon; metallic paint in red, per pound, 
t 2 to 24,4 cents 


x 


Turpentine.—Turpentine shows a considerable ad- 
vance over the last quotation. Larger quantities are 
being used and stocks are in fair condition. 

We quote from local jobbers’ stock: Turpentine in barrels 
aut 9Lllsc. per gallon 

Denatured Alcohol.—The quantity of this material 
sold is not as great as some time ago. Price seems to 
be holding very steady, as previously quoted. 

We quote from local jobbers’ stocks: 180 deg. denatured 
ucohol at 50c. per gallon in barrel lots. 

White Lead.—While there is an increase in the sale 
of white lead the amount sold does not equal anywhere 
near what it did a few years ago. Prices are holding 
steady as last quoted. 

We quote from local jobbing stock: White lead in 100-Ib 
lots at $11.81 per ewt. with the usual differentials for size 
of package and quantities 

Shellac.—Larger quantities of shellac are being sold 
as paint trade progresses. Prices are holding very 
steady and stocks seem to be in good condition. 

We quote from local jobbing stock: White shellac in gallon 
cans, $3 per gallon; orange shellac in gallon cans at $2.7" 
per gallon 

Whiting.—Whiting is selling fairly well, with no 
change showing in price. Stocks are ready for any 
normal demand that may be made on them. 

We quote from local jobbing stock: Common whiting it 





$2.35 to $2.75 per ewt.; extra gilders’ whiting at $2.50 per 
ewt. to $3 per cwt., with a charge of 50e. extra for the barrel 

Putty.—With the increase in paint trade putty has 
also shown a decided increase in sales. Prices are hold- 
ing steady and strong as previously quoted. 

We quote from local jobbing stocks: Commercial bladde 
putty in bbl., $5 per ewt.; strictly pure bladder putty in bbl 
at $5.55 per ewt.: commercial putty in 100-Ib. drums at $5.25 
per ewt.; strictly pure putty in 100-lb. drums at $5.75 pet 
cwt. 

Steel Wool.—The call for steel wool has increased 
considerably in the past several weeks. There is no 
change in price to be noted. 

We quote from tocal jobbing stock: No. 006 wool at %90¢e 
per Ib No. 0 wool at 58e. per Ib No. 1 at 41e. per Ib 


PITTSBURGH 


OFFICE OF HARDWARE AGE, 

Pittsburgh, May 20, 1919 

AERE is no doubt whatever of the fact of a very 

: much better feeling in the iron and steel trades ex- 
ists to-day, and there is more optimism being shown in 
every place where iron and steel are made and sold than 
has existed for a very long period. That this feeling of 
optimism is not local is also shown by the fact that dele- 
gates from as far west as California, as far south as Ten- 
Nessee and Alabama and from the New England states 
that were in attendance here last week at the joint 
meetings of the American Supply & Machinery Manu- 
facturers’ Association and the National Supply & 
Machinery Dealers’ Association had just as much optim- 
ism in their addreses and side talks in the corridors and 
elsewhere in the William Penn Hotel, where the con- 


ventions were held, as had the Pittsburgh delegates. 
In fact, every speaker, whether he had a formal ad 
dress, or a talk extemporaneously was very optimistic 
as to the outlooks of the future, and when men like 
A. L. Humphrey, president of the Westinghouse Air 
Brake Co., S. E. Hackett, general manager of sales 
of the Jones & Laughlin Steel Co., Severn P. Ker, 
president of the Sharon Steel Hoop Co., and others hold- 
ing important executive positions with industrial com- 
panies. It certainly means something, as these men 
are all close observers of actual conditions existing in 
the trades with which they are identified, and their opin- 
ions count. The feeling of optimism is not based simply 
on prospects of the future, but has a sounder footing 
from the increased volume of business in nearly all lines 
of iron and steel that has come to the mills and jobbers 
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in the past two or three weeks. The new demand for 
shapes is reported better, also for plain and barbed wire, 
and to some extent for wire nails while the demand 
for lapweld pipe and oil country goods is beyond the 
ability of the mills to supply as promptly as needed. 
In the lighter lines of manufactured articles there is an 
increase in demand to some extent. It is known posi- 
tively that stocks held by jobbers are very light and 
their orders are coming in more freely. One remark- 
able development of the quiet conditions that have ex- 
isted in the iron and steel trades since the signing of 
the armistice, is that prices have been so uniformly 
maintained. It would not be true to say there has been 
absolutely no shading, but the amount of cutting in 
prices has been very small, and has been done by only 
a few of the smaller mills, and some jobbers who desire 
to move their stocks out more promptly. All the speak- 
ers at the joint convention of the Pipe & Supply Ma- 
chinery concerns said positively that there was no room 
for any material declines in prices, unless reductions 
in labor were made, and this was not desired. On some 
lines of products manufacturers are producing and sell- 
ing them at very little profit, and probably in a few 
cases at less than cost. It said that absolutely there 
is no profit in wire nails at $3.25 base per keg on pres- 
ent cost of rods. Makers of nuts and bolts also claim 
their margin is very small, and they must have cheaper 
prices for steel and for labor as well, before they can 
make a further reduction in price of their products. 
The local business situation has been upset by a com- 
plete tieup of all the street railways in the Pittsburgh 
district, which started at midnight, Wednesday, May 14. 
The motormen and conductors demand an advance in 
wages of 12c. per hour, and as the Pittsburgh Railways 
Co. is in the hands of receivers, the request was refused 
for any advance in wages, as the courts would not sanc- 
tion it. However, both sides are reported as getting 
closer together, and a settlement of the strike is looked 
for soon. As seen now, there nothing in sight to indi- 
cate any general reduction in wages, and as manufac- 
turers of all kinds of steel products have strongly 
maintained right along that further reductions in prices 
cannot be made until labor comes down, all this indicat- 
ing that the trade need not expect very much lower 
prices on steel supplies over this year at least. 

The local retail hardware trade will be adversely 
affected by the street car strike, as it is almost impos- 
sible for customers living at a great distance from 
the downtown section of the city to get in town to do 
their shopping. The weather here for the past two 
weeks or more has been very cold, disagreeable and wet 
for this season of the year and this has also restricted 
trade in retail lines to some extent. However, jobbers 
and retailers report a fairly good volume of business, 
but a few lines are slow. Retail customers and con- 
sumers are still inclined to go slow in making purchases, 
and are buying only such goods as they absolutely need. 
Collections are reported uniformly good. 


Axes.—Jobbers and dealers report the new demand 
for axes at this time, as much lighter than in former 
seasons. This is largely due to the great falling off 
in building operations all over the country, bringing a, 
very quiet demand for lumber and a consequent fall- 
ing off in work in which axes are used. 

We quote from jobbers’ stocks, f.0.b. Pittsburgh: 
quality single bitted axes, $13 to $14 per doz. per base. 

Iron and Steel Bars.—The new demand for iron and 
steel bars is not showing much betterment. Mills con- 
tinue to report that jobbers and consumers are still 
buying mostly in small lots to cover actual needs, while 
specifications against contracts are, in the main, com- 
ing in very slowly. Output of iron and steel bars at 
present is running less than 50 per cent of normal 


First 


capacity. The demand for reinforcing steel bars is also 
quiet, and prices are being shaded. 

We quote soft steel bars rolled from billets at $2.35, at 
mill, in large lots, the usual advances being charged by 
jobbers and mills for quantities less than carloads. We quote 
common iron bars at 3c. to 3.15c.; bar iron made from selected 
serap, 3c. for base sizes. and refined iron bars, 3.50c. per 
pound, all in carloads, f.o.b. Pittsburgh. These prices are 


subject to extras as adopted by the American Iron and Steel 
Institute, the usual advances being charged for small lots 
Sheets.—As noted last week in our report there has 
been some increase in demand for electrical sheets, and 
the orders being placed for high grade finished sheets 
for the automobile trade are getting heavier right along. 
In fact. some mills that make a specialty of highly fin- 
ished sheets for automobile purposes report their out- 
put as fully sold up over the next two or three months, 
and they are not auoting on new orders, for delivery 
before August or September. It is stated that prices 
are holding quite firm, but here and there, some slight 
shading is being done by a few mills, and also by some 
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jobbers. At present sheet mills are operating from 
50 to 60 per cent of normal capacity. 

Effective from March 21 the base price of No. 10 blue an- 
nealed sheets is 3.55c., the base price of No. 28, box annealed, 
one pass black sheets is 4.35¢c. and for No. 28 galvanized 
sheets is 5.70c. in carload and larger lots, f.o.b. Pittsburgh 
or Youngstown mill. It should be noted by the trade that 
the above named prices are for carloads or larger lots, the 
usual advances for small lots being charged over the above 
prices. 

Bolts, Nuts and Rivets.—Reports this week from 
makers of nuts, bolts and rivets indicate that the new 
demand is not showing any betterment, jobbers and 
consumers alike still placing orders only for small lots 
to meet current needs, and for prompt shipment. 
Makers say no lower prices on nuts, bolts and rivets 
can be named by them until they get lower prices on 
the steel they buy, and also lower rates of wages. It 
is said prices are being quite firmly held, but are some- 
times slightly shaded, some makers absorbing the 
freight to point of delivery, while others make a straight 
cut in the discount. The discounts, as effective from 
March 28, are as follows: 


Large structural and ship Tivets. .....cccccesceves $3.70 base 
Large boiler rivets $3.80 
7/16 in. x 6 in. smaller and shorter rivets.. 
65-10-5 per cent off list 

Machine bolts, h.p. nuts, % in. x 4 in.: 

Smaller and shorter, rolled threads. .60-10-5 per cent off list 

ee EE. ob cb6é pene r ease boa ber eae 60-5 per cent off list 

Larger and longer sizes...............50-10 per cent off list 
Machine bolts, c.p.c. and t. nuts, % in. x 4 in.: 

Smatier and Ghorter .....cceeccces 45-10-10 per cent off list 

EMTEOE GO TOMBE ook ieee esc nvcns 40-10-5 per cent off list 


Carriage bolts, % x 6 in.: 

Smaller and shorter, rolled threads. ...60-5 per cent off list 

og RR ae eee 50-10-5 per cent off list 

Berger and loGger GILES. . i. cececsicscs 45-10 per cent off list 
ere ae er ren 65-5 per cent off list 
se. bh. RR ER ee errr 60 per cent off list 
Hot ‘pressed nuts, sq., blank. .......c0c00% 3.25c. per Ib. off list 
Hot pressed nuts, hex., blank’); ......0006. 3.25c. per Ib. off list 
Hot pressed nuts, 8G., tapped... .scccsccovees 3c. per Ib. off list 
Hot pressed nuts, hex., tapped.............. 3c. per Ib. off list 
C.p.c. and t. sq. and hex. nuts, blank...... 3.25c. per Ib. off list 
C.p.c. and t. sq. and hex. nuts, tapped.......3c. per Ib. off list 
Semi-finished hex. nuts: 

ie Mis Me, MN a 5 70 60 os 4:9. bie 9. 0:5 6. OLE 70-10 per cent off list 
‘ OF US Wi OI BOE a cnc cckncncarecoes 80 per cent off list 
Stove bolts in packages............ 75-10-10-5 per cent off list 
SSS MEN 50.6 vp db 96) wie 9! Kiece's «015 2% per cent extra for bulk 
Tire bolts 





€ . 60-10-10-5 per cent off list 
The above discounts are from March 21, 1919. 

All prices carry standard extra. No freight allowance. 

Tin Plate——As yet the expected heavy demand from 
the can makers and other large consumers of tin plate, 
has not developed, and just when this wili start is a 
good deal of a question. It is said there is a deadlock 
on between the fruit and vegetable growers and the 
packers as to prices the former are to receive from the 
latter for their products from the garden and farm. It 
is now estimated that the fruit and vegetable pack this 
year will not be more than about 70 per cent of normal, 
and that the output of tin plate by the mills will not be 
more than about 50 per cent of what it was last year. 
Very heavy stocks of tin plate were carried over this 
year from last year by the can makers and other users, 
and it is said some consumers have nearly enough tin 
plate in stock to meet nearly their entire needs this 
year. At present, tin plate mills are not operating to: 
more than about 50 per cent of capacity, and some are 
running at a less rate. 


; a quote tin plate in large lots at $7 base box, f.o.b. Pitts- 
sur_gn. 


New prices on terne plate, effective March 21, are as fol- 
lows: 8-lb.—200 lb., $14.15; 8-lb.—I. C., $14.55: 12-Ib.—I. C., 
$16.15; 15-Ib.—I. C., $17.15; 20-lb.—T. C., $18.40; 25-lb.—TI. C., 
$19.65; 30-lb.—I. C., $20.65; 35-lb.—I. C., $21.65; 40-lb.—I. C., 


$19.65. All f.o.b. Pittsburgh. 


Wire Products.—Makers continue to report quite a 
heavy demand for plain and barbed wire and say they 
are well filled up on orders for these products over the 
next several months. The new demand for wire nails 
is not so active, jobbers and consumers still confining 
their orders mostly for small lots for actual needs, and 
for prompt shipment. Stocks of jobbers in wire and 
wire nails are low, and they are buying frequently, 
but not in large lots, being afraid that perhaps present 
prices will not hold. Makers state that the market is 
guite firm, but there has been some shading in prices 
of coated nails, not over 10c. to 15c. per keg. The 
prices on wire and wire nails in effect from March 21, 
in carloads and larger lots, to jobbers, are as follows: 

Wire nails. $3.25 base per keg; galvanized, 1 in. and 
longer, including large-head barbed roofing nails taking an 
ndvance over this price of $1.50, and shorter than 1 in., $2.99 
tright basic wire, $3.15 per 100 lb ; annealed fence wire, Nos. 
6 to 9, $3.00; galvanized wire, $3.70; galvanized barbed wire 
and fence staples, $4.10; painted barbed wire, $3.40; polished 
fence staples, $3.40; cement-coated nails, $2.85 base: these 
prices being subject to the usual advances for the smaller 
trade, all f.o.b. Pittsburgh, freight added to point of delivery, 
terms 60 days net, less 2 r cent off for cash in 10 days 
Discounts on woven-wire fencing are 60% per cent off list 


for carload lots. 59% per cent for 1000-rod lots, and 581% per 
cent off for small lots, f.o.b. Pittsburgh. 
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CLEVELAND 


OFFICE OF HARDWARE AGE, 
Cleveland, May 20, 1919 


HE retail hardware trade is surprisingly good, con- 

sidering weather conditions that have prevailed dur- 
ing the past two weeks. Rain nearly every day has 
interfered with outdoor work, and as a result garden 
tools and some other seasonable goods have been mov- 
ing rather slowly. However, retailers report a very 
satisfactory volume of business in general lines. Many 
of the local merchants are doing more business than 
at this time a year ago, and others are doing fully as 
much, and a marked increase in sales is expected as 
soon as the weather becomes settled. 

3uilders’ hardware has commenced to move quite 
freely and the trade looks for one of the best seasons 
in these lines in many years. A large amount of build- 
ing work is under way, mostly in medium-priced dwell- 
ing houses. However, there is a fair amount of new 
building work in apartment houses, garages and small 
store and office buildings. 

Jobbers are very optimistic over the outlook. While 
retailers are not buying heavily, they are placing orders 
for all the goods they need and are no longer showing 
hesitancy because of possible further reduction in prices. 
While there have been a few slight price reductions 
during the week, the general feeling is that prices are 
now well stabilized and some dealers think that there 
is a possibility of an advance in prices in some lines 
because of the high cost of labor. 

Business with the country trade is quite active, and 
there is an unprecedented demand from this trade for 
barbed wire and wire fence. Farmers purchased a very 
small amount of fence material a year ago because of its 
scarcity and high prices and the scarcity of farm labor. 

Axes and Cross Cut Saws.—Jobbers are taking 
orders for axes and cross cut saws for fall delivery, 
but the demand is not very active, as retailers are hold- 
ing off for a possible reduction in prices. 


Automobile Tires and Accessories.—Leading tire 
manufacturers have announced a reduction of approxi- 
mately 15 per cent in prices of automobile casings and 
tubes and tire accessories, and ag see reductions 
have been made by jobbers. While there has been talk 
for some time of lower tire prices, the cut at this time 
caused some surprise, as the trade had about reached 
the conclusion that prices would not be changed before 
July. Retail hardware dealers have not been laying in 
very large stocks of tire because of the high prices and 
the reduction in prices is expected to stimulate buying. 
Retailers report a fair volume of tire business, although 
bad weather has doubtless interfered with sales of both 
tires and accessories. However, the latter are moving 
fairly well. 

Bale Ties.—Little demand has yet sprung up for bale 
ties, although it is time for retailers to place orders. 
Jobbers quote bale ties in standard weight at 70 to 70 
and 5 off the list. 


Barbed Wire.—The demand for barbed wire is still 
very heavy and deliveries to dealers are rather slow, 
as jobbers are unable to secure shipments as fast as 
they can sell the wire. 

Jobbers quote barbed wire as follows, for 80-rod spools: 
Four-point cattle, $4; four-point hog, $4.30; American .and 
Cambria special, light weight hog, $3. 

Bicycles.—The demand for bicycles continues heavy, 
and jobbers are having trouble in getting shipments 
from manufacturers as fast as wanted. The price re- 
ductions made by tire manufacturers did not cover bi- 
cycle tires. 

Bolts, Nuts and Rivets—The demand for bolts and 
nuts is only moderate. Jobbers’ discounts are as fol- 


lows: 

Machine bolts, % x 4 in., smaller and shorter roll thread, 
60; cut thread, 50 and 10; larger and longer, 45 and 5: 
carriage bolts, % x 6 in., smaller and shorter, roll thread, 
50 and 10; cut thread, 50; larger and longer sizes, 40 and 
5; lag bolts, 60 and 5; stove bolts, 75 and 5: nuts ker lots, 


square, $2.50 off the list; hexagon tapped, $2.50 off the list. 

Bright Wire Goods.—Prices on bright wire goods have 
been marked down 10 per cent. The demand is steady. 

Builders’ Hardware.—The demand for builders’ hard- 
ware is steadily increasing. Retailers are already get- 
ting a good volume of orders for hardware for dwelling 
houses started this spring. and look for a very good 
demand throughout the entire year. A price reduction 
of 10 per cent has been made on several items of small 
builders’ hardware to conform with the recent reduction 
in the price of locks. 

Churns.—Jobbers report a very active demand for 
glass churns. Dazey glass churns are quoted to the re- 
tail trade at $16 and $22 per doz. for 3 and 4 qt. sizes re- 
spectively, 


Cut Nails.—A price reduction of 45c. per keg has been 
made on cut nails, which are now quoted by jobbers at 
$4.75 per keg. 

Garden Tools.—Garden tools are moving fairly well, 
although rainy weather has interfered somewhat with 
retail sales. Jobbers are getting some repeat orders 
and have good stocks. 

Horse Shoes.—Horse shoes are moving fairly well. 
Prices are unchanged at $6.50 per keg for No. 2 and 
larger. 

Lawn Mowers.—Both jobbers and retailers report a 
very good demand for lawn mowers. Many retailers de- 
ferred buying until the last minute, expecting a drop 
in prices. Medium priced lawn mowers in 16 and 18 in. 
sizes have become rather scarce. 

Nails and Wire.—The demand for nails is steadily in- 
creasing owing to the renewed activity in building lines. 
The demand for wire is fair. Retailers are placing or- 
ders for both nails and wire in small lots, not wanting 
to have large stocks should there be a further price re- 
duction. Jobbers’ prices for less than carload lots are 
as follows: 

Wire nails, $3.75 per keg; No. 9 galvanized wire, $4.20 per 
100 lb.; No. 9 annealed wire, $3.50 per 100 lb. ; cement-coated 
nails, $3.35 per 100 Ib. 

Oil Cook Stoves and Ovens.—Retailers are now plac- 
ing orders for oil cook stoves for the summer trade, and 
the demand is very heavy. Stocks are ample. 

Jobbers quote Kerogas oil stoves at $12.75 for two burners, 
$14.75 for three burners, and $18 for four burners. The de- 
mand for ovens for oil cook stoves is also very active. 

Rope.—Rope continues in good demand and prices are 
well maintained, although there are reports of some 
slight shading. 

Jobbers quote first-grade manila rope at 26'%4c. per Ib. for 
factory shipment, and 27c. for shipment out of stock, and 
first-grade sisal rope at 21'c. for factory shipment and 22e 
out of stock. 

Sash Cord.—Sash cord is in good demand and prices 
have again advanced. 

Jobbers quote sash cord at 47c. 
52ec. for Phoenix. 

Sash Weights.—There is a moderate demand for sash 
weights, on which prices are unchanged. 

Jobbers quote sash weights in standard weights at $45 per 
ton. 

Screen Doors and Windows.—There is a fair demand 
for window screens, but screen doors are quiet. Prices 
are unchanged. 


Screws.—The demand for wood screws has increased 
materially, and is now fairly good. Prices have again 
declined about 10 per cent, and it is believed that no fur- 
ther reductions will be made in the near future. 

Discounts from jobbers’ stocks are as follows: Flat head 
bright screws, 80 and 10 per cent off list: round head blued, 
80 per cent discount; flat head brass, 60 per cent discount: 
round head brass, 55 per cent discount 

Sheets.—Jobbers report some improvement in the de- 
mand for both black and galvanized sheets. Business 
with sheet manufacturers is rather light, but regular 
prices are being maintained. 

Jobbers quote sheets at 
for No. 28 galvanized. 

; Sporting Goods.—The demand for baseball goods con- 
tinues very active. Fishing tackle is also moving fair- 
ly well. There is little call for tennis goods. Jobbers’ 
stocks of rifles are low, and they do not expect to be 
able to get new shipments before June. 

Steel Bars.—The call for steel bars is light. 

Jobbers’ prices are unchanged at 3.23c. per Ib. 

_ Step Ladders.—The demand for step ladders con- 
tinues heavy, this being largely attrjbuted to the fact 
that dealers’ stocks were exhausted. 

Jobbers quote medium grade full-bolted step ladders at 27c¢ 
to 29c. per ft., according to quality 

Stove Pipe and Elbows.—Retailers are placing orders 
freely for stove pipe and elbows for fall delivery. The 
demand for stove board has also been quite active re- 
cently. 


Tacks.—There has been a further readjustment of 
prices on tacks following the recent decline in manu- 
facturers’ prices. The demand is fair. 

Jobbers quote No. 8 cut carpet tacks in ™% Ib 
26c. per doz. papers, and Nos. 6 and 8 
bulk at 164%c. to 17\%e. for 25 lb. boxes 

Washers.—Jobbers announce a price reduction of 10 
per cent on washers in all sizes. 


Wire Fence and Poultry Fence.—The demand for 
wire fence and poultry fence is very active. Country 
merchants report heavy sales of wire fence owing to the 
fact that last year, because of scarcity of fence and 
labor, farmers did little fence building. Manufacturers 
are about three weeks behind on wire fence deliveries. 


Jobbers quote wire fence and heavy poultry fence at 55 to 
7 per cent off the list. 





for standard grades, and 


* 
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Chicago Paint Market 


OFFICE OF HARDWARE AGE, 

Chicago, May 14, 1919 
ONDITIONS in the paint market from the retail 
standpoint were never better. “House cleaning 


time, save the surface and paint-up and clean-up cam- 
paign,” now being carried on has created a heavy 
demand for all kinds of paints, varnishes, brushes, 
furniture stains, etc. 

Merchants now understand that prices are bound to 
remain where they are for some time to come and in- 
stead of buying from hand to mouth, as they did for 
a while, hoping that prices would tumble, are buying 
more liberally and jobbers and manufacturers state 
that the volume of business being done by them is in- 
creasing daily. 

Never before has the demand for automobile paints 
been as heavy as during the past week, which indicates 
that a great many owners are repainting their cars. 

The flaxseed situation on the whole, shows little 
change. Argentine figures indicate a good European 
demand and a stiffening in price. Considering the high 
price of all grains, and high price of commodities, it 
seems probable that little, if any, permanent change in 
flaxseed prices can be expected. 

There has been no change in the price of oils or lead 
and to-day’s prices are held firm. 

Brushes.—The demand for all kinds of brushes shows 
a great improvement, especially for white-wash and 
caleimining brushes. Repeat orders from the dealers 





are coming in in good quantities. Lower prices on 
mixed paints for this season are not to be looked for, 
us the manufacturers state that owing to the high 
cost of labor and material they will not be able to 
make further reductions in price. 


Linseed Oil_—The market on linseed oil is about the 
same as last reported. The market is strong with a 
big demand. Stocks are low and crushers must rely 
on their daily output to supply their customers’ re- 
quirements. 

We quote from jobbers’ stocks, f.o.b. Chicago: Strictly pure 
linseed oil, in barrels, single barrel lots, raw, $1.78 per gal.; 
boiled, $1.80 per gal.; 5 bbl. and over, one delivery, raw, 
$1.70 per gal.; boiled, $1 72 per gal. 

Turpentine—The demand for turpentine has _in- 
creased very materially during the past few days and 
present market prices are held very firm. Business 
is being done in a more general way and the new sea- 
son shows every sign of active business. 


We quote from jobbers’ stocks, f.o.b. Chicago: Strictly 
pure turpentine, in barrels, 95c. per gal. 
Denatured Alcohol.—Present prices on denatured 


alcohol are being held firm and the demand is increas- 
ing. Stocks in general are fair and there does not 
seem to be a shortage. 

We quote to retailers, f.o.b. 
alcohol, in barrels, 50c. per gal. 
gal. higher; 1 gal. cans, 25c. per 
includes containers. Where 
the price is 10c. per gallon more, 
cans. 

White Lead.—Business during the last few days 
would indicate a pronounced increase in the demand 


Chicago : 180-deg. denatured 

5 and 10 gal. kegs, 20c. per 
gal. higher, which price 
sold in bulk in less than barrels 
with extra charge for the 

















which have come in during the past week shows that for lead. Stocks in general are good and present 
their stocks were very low. Present prices seem to be prices are being held firm. 
firm. 
é , 1 We quote to retailers, f.o.b. ¢ shie ago: 100 Ib. kegs, per Ib 
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Shellac.—Shellac market is much more active than it 
has been for some time and prices this week show an 
advance of 15c per gallon. 

We quote to retailers, f.o.b. Chicago: 
(4-lb. goods), in gallon cans, $3 per gal.; pure orange shellac 
(4-lb. goods), in gallon cans, $2.90 per gal 


Boston Paint Trade 


Office of HARDWARE AGE, 
Boston, May 17, 1919 

RISTOL, CONN., is some hustling burg. A lot of 

business is transacted within its limits every 365 
days, and the five leading retail hardware concerns lo- 
cated there look and act as though they were getting 
their share. The Bristol Realty Company has given the 
Fred T. Ley Company of Springfield, Mass., a contract 
to construct 103 houses, no two of which will be alike, 
to cost a total of $750,000. These 103 houses will pro- 
vide homes for 200 families and hardware buyers. To 
complete them it will require at least 825 gallons of 
outside paint and 515 gallons of inside paint and var- 
nish, a total of 1339 gallons. That is a lot of paint and 
the order well worth going after. The Bristol retail 
hardware dealer undoubtedly will not get the order for 
the paint used on these 103 new houses, but he should 
get results nevertheless. When those 103 houses are 
completed and all painted, Sam Jones and Bill Smith, 
who live in the neighborhood, will feel obliged to do a 
little painting or we don’t understand human nature. 

There is a lot of new building going on in other parts 
of Connecticut, and in Rhode Island, Maine, New Hamp- 
shire, Vermont and right here in Massachusetts, all of 
which is reflected more or less on the local market for 
paints. The big paint fellows here are busy as the 
dickens and they will be more so during the next fort- 
night, while the Clean-Up and Paint-Up campaign is 
on. The Boston public press gave less news space to 
the Clean-Up and Paint-Up campaign this year than 
ever before, but the paint trade is not worrying about 
that fact. It is worrying, however, about being able 
to supply all demands. It seems hardlv credible that 
the trade, which less than five months ago was won- 
dering where it was going to get off, to-day is wonder- 
ing where the paint consumer is going to get off. 

The demand for mixed paint is really remarkably 
good and is due largely to the fact that linseed oil 
and other things are high as they are, according to the 
big fellows. In other words, the average paint con- 
sumer considers the price of mixed paint more reason- 
able in the long run than that for linseed oil, lead, 
ete. The demand to-day is running about equal as to 
large and small containers, but heretofore there has 
been a slight advantage in favor of small sizes. As a 
result, some of the local wholesale houses are actually 
short of some small sized containers. 

Brushes.—Further inroads have been made in stocks 
of brushes throughout New England and especially 
in Boston. The last few days have been very warm 
and several retail hardware concerns have informed 
us they have made a big hole in their stocks. There 
is nothing in view that even suggests a possible low- 
ering of brush values. 

Dry Colors.—Dry colors continue to sell in satisfac- 
tory quantities. Stocks here are continually kept down 
to small proportions, and prices hold very firm. It is 
anticipated that during the Clean-Up and Paint-Up 
campaign that the top notch in dry color consumption 
will be attained. 

jarrel Lots—Plaster of paris, $4 to $4.25 per bbl.; whiting, 
commercial (bolted), 2c. per Ib.; whiting, gilders’, 2c. per 
lb.: dry zine (American), 20c. lb.: lamp black, bulk, 15c. Ib 
lamp black, in 1-lb. packages, 19c.; raw and burnt umber, 
Xe. to 12c. Ib. ; raw sienna, 15c. lb.; burnt sienna, 13c. to 15c.; 
Prince’s metallic brown, 3\c.; yellow ochre, 3%4c.; Venetian 
red, 2%c. lb. 

Pound Lots—Paris green, in 1-lb. packages, 50c. Ib.: in 
%-lb. packages, 51c. Ib.; ™%4-lb. packages, 52c. Ib.; ultra 
marine blue, 24c. Ib. 

Glue.—More glue has been sold here during the past 
week than there was before in any previous seven days 
this year. In fact, the demand is nearer normal than 
it has been before since 1916. The downward revision 
in prices made several weeks ago has helped to stimu- 
late buying. Prices are very steady and unchanged. 

Glue, ground, 14c. per Ib. ; 
37¢e. Ib. 

Lead.—The demand for lead, in the opinion of some 
of the largest houses handling this product, is not 
quite as active as it was. As indicated before, a lot 
of people, who normally would use lead. are buying 
mixed paint instead, figuring they are getting out of it 
cheaper by so doing. Prices, however, are just as 

tm as ever, and the trade sees no reason why they 
should change before schedule time, if then. 


plate, 35c. per Ib.; clear bonnet 


_ White, in oil and dry, 12%4-lb. kegs, 131%4c. Ib 25 and 
50-Ib kegs, 13%4c.: 100-Ib. kegs and larger, 13c.; for 500-lb 
‘ots and over deduct 5 to 10 per cent, Dry red lead and 





Pure white shellac 
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litharge, 124%4-lb. kegs, 1344c. Ib. ; 
100-lb. kegs and larger, 13¢ 
l4c.; 25 and 50-lb. kegs, 
l3t4c. lb. Orange mineral, 1214-lb. kegs, 13 %4« 
50-lb. kegs, 134oc.; 100-Ilb. kegs and larger, 131,¢ 
Oil.—Linseed oil also is in lighter demand for the 
same reason lead is. Local prices have not changed. 
The paint trade is still quoting $1.69 for oil in barrel 
lots, and the wholesalers $1.59 in small lots f.o.b 
warehouse and $1.56 in carload lots delivered. The 
wholesale interests say the outlook is for high prices, 
probably throughout the summer. They feel the only 
relief can come from South America, and while there 
is considerable seed enroute from there, it is not 
enough to create a surplus of oil in this country, pro 
vided the present moderate demand continues. Some 
of the large oil buyers are not of the same opinion re- 
garding prices, however. And as a result of their atti- 
tude they are buying in a hand-to-mouth manner, hop- 
ing that by so doing they will force prices lower. 
Turpentine quotations have been marked up another 
cent a gallon, making a total advance of 3c. during the 
past fortnight. The higher prices have caused some 
falling off in the demand. The castor oil situation is 
improving every day. It is only a question of getting 
a supply of beans that is bothering the crushers to- 
day. All Government restrictions have been removed 
and at the moment the crushers are able to take care 
of what orders they get. 


Castor oil, $2.30 per gal.; cylinder oil, 50c. gal.; gasoline 
50 gal. or more, 25%4c. gal.; kerosene, 50 gal. or more, 13 '4« 
wood 


25 and 50-lb. kegs, 1314c¢ 
red lead, in oil, 124-lb 


13%c. Ib.; 100-lb. kegs and large! 





gal.; lard oil, $1.80 gal.; alcohol, denatured, 49c. gal. ;: 

$1.40 gal.; linseed, raw, in barrel lots, $1.69 gal.;: in 10-gal 
lots, $1.74; in 5-gal. lots, $1.76: in 1-gal. lots, $1.79: boiled 
in barrel lots, $1.76 to $1.79 gal. ; neatsfoot, $1.85 gal sperm 


50ec. gal 


99 : 
veC.;, In 


floor oils, ture 
»-gal 


$2.30 gal.; paraffin, 35c. gal.; ntine, 
87c. gal. in barrel lots; in 10-gal 
in 1-gal. lots, 97¢ 
Shellac.—The supply of shellac gums has been drawn 
down heavily during the past two months, and the 
market to-day is quite shy on stock. As a result prices 
here have been marked up 2 to 10c. a pound, according 
to the quality. The advance in the poorer grades is 
more pronounced than it is in the better. 
Shellac gums (small quantities), D.C. (orange), Sie. Ib 
V.S.0O., 75ec. lb.; T.N., 70c. lb. ; bleached white shellac, 75e. Ib 
Sundries.—The demand for all kinds of sundries holds 
up well and prices in most cases are very firm and un- 


lots, lots 






94e. ; 


changed. 

Putty (best). in 125-lb. drums, 7e. Ib commercial putty 
(in drums), 514 paraffin wax, in 225-lb. cases, 118-20 melt 
ing, 1046c. Ib. ; 123-25 melting, 10%c.; 128-30 melting, 11 %4« 
paro, in 230-lb. cases, 1244c. lb. Paint removers, $2.50 list 

Varnishes.—All kinds and makes of varnishes are 


enjoying a free movement from local distributing hands 
A larger demand is anticipated, however, now that build 
ing is under way, for that means more varnishes used 
on inside house work. Prices are very strong, but un 
changed. 


Cleveland Paint Market 


OFFICE OF HARDWARE AGE, 
Cleveland, May 20, 1919 
AINTS are moving fairly well with the retail trade, 
although weather conditions during the past two 

weeks have affected the volume of business. Because of 
the continued rainy spell painters have been unable to 
do but very little exterior work. Enamels, stains, 
shellacs, waxes and automobile paints are moving quite 
well. The demand for varnishes is light, and the trade 
doos not look for a great deal of business before the 
middle of summer, as retailers have good stocks. The 
trade is placing orders for paints in small lots as needed 
Expectation that there will be any reduction in prices 
for some time has disappeared. Deliveries of some 
lines of paints by manufacturers are rather slow owing 
to their inability to secure small cans, and the shortage 
of some of the raw materials, particularly imported 
colors. Retailers are looking for a good volume of 
business this week, as it is the annual “Clean Up and 
Paint Up” week. 

Strictly pure mixed paints are quoted at $3.25 to 
$3.50 per gal. for colors, and $3.50 to $3.75 for white 

Linseed Oil_—The demand for linseed oil is’ fa 
active, although buying is mostly in small lots for earl) 
requirements. Prices for carload lots have been ad 
vanced 2c. and a corresponding advance is expected 
to be made by jobbers. 

Jobbers quote linseed oil at $1.74 per gal. in 
raw oil, and $1.76 for boiled oil 

Turpentine.—The turpentine market is very firm and 
the demand has improved. The price has advanced 
2%c. per gal. since my last report. 

Jobbers quote turpentine in bbl. lots at 9% 

White Lead.—There is a fair demand for white lead, 
but orders are mostly for small lots. The market is 
not firm, but prices are unchanged. 

Jobbers quote pure white lead at 13c. per Ib. in 100 Ib. kegs. 
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Publicity for the Retailer 





Hardware Merchants Taking Advantage of Clean-Up Weeks—Attractive 
Lawn Mower Ads—Concerning Truth in Advertising 
By Burt J. PARIS 


Preparing for Hot Weather 


No. 1 (2 cols. « page depth) 


HIS ad was sent us by Truman M. David- 
T son. who looks after the publicity of Hugel 

& Heiserman of Springfield, Ohio. Mr. Dav- 
idson wants to know what we think of the ad. He 
believes in criticisms and suggestions as a means 
to help him improve the quality of his work. 

To begin with, the ad is very neatly laid out and 
attractive to the eye at first glance. The heading 
is well chosen fur it broaches a timely topic and 
the opening talk is a very good follow-up. 

Note that prices are given great prominence and 
Truth in 


3—Helping along the Advertising movement 


w2ke SASH 


Honesty in 
Advertising 
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AS TO COMPARATIVE PRICES 


tive pr and when 
we are care feb oo soalse Commustneniaee- 
ae honest 
WE HAVE THE pep | 
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READ AND BELIEVE OUR ADVERTISING 
you may profit 





me ati 
serving of your confidence 


Make this Store Your Store 
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also how the panel arrangement serves to separate 
each item, making it easy for the reader to select 
those items in which he is most interested. 
The copy in the ad is exceptionally good. 
rect particular attention to the panels on 


We di 


screen 


talk 


4—-Good lawn mower 





Help bring the boys from o’er the pond--Get busy, buy another 
Victory Bond. 


The Indisputable Test of 
A Lawn Mower is Push- 
ing it Yourself. 





I awn 
Mower-—note its easy-running Wate! 
its self-sharpening blades at work clipping the , 

as you might with a pair of sharp shears. 


Get behind a “PENNSYLVANIA” Quality 


, clean-cutting 





Divide its first cost over its many long ‘years of faithful 
service, then if you need buy another mower--what would 
be your choice? 


Pennsylvania Quality 
Lawn Mowers 


Pennsylvania Jr., Ball Bearing, Self-Sharpening, 
10 inch Wheels, Triple Gear, 5 Blades, 17 Inch 





Cut .. nes — $21.00 
Other “Mowers of the Pennsylvania. Quality, 
priced from eure $5.00 to $142.00 





“State the Stete 
for Qualii’s Sake” 





KEY-CLAR | 
NE nin 4) 


doors, screen windows and step ladders. A _ read 
ing of each will furnish you with some copy point 
ers. Altogether the ad is very well handled and we 
congratulate Mr. Davidson upon the effectiveness 


of his work. 
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Fix Up and Clean Up 
Get Ready for Hot 
Weather Now 


The men and women who believe in getting ready 


t weather are busy fixing and cleaning uy 






have their sercens in place, their lawn mowers and 


ig hose ready for action, their houses, floors and wood- 





work painted and varnished, and their garden made and grow- 


We believe ip helping you to get ready for hot weather. 









fhat’s why we have the necessary suppli Look over the 
list below. See what you need, then come to our store or 


one us your wants in Lawn Mowers, Screen Doors, Screen 





vs, Step-Ladders, Sprinkling Hose, Paints, Stains and 





s, Garden Seeds and Garden Tools. 








Sprinkling Hose 


Quality in Sprinkling Hose, that's our watchword, and Is the rea 


on we sell the well-known Goodrich Brands of 5-ply Guaranteed Lawn 
Hose A nozzle given with 50 ft. Come in ané see it 


Price 14¢ to 25¢ foot 











Lawn Mowers 








That give years of satisfac- 


Sprinkling tory service are the kind we 
Cans have, Come in let us show you 


our complete line of Mowers 
These are useful in watering ‘ a ~ 





hi e il ) 
gardens or flower beds. We as. this space will not permit 
have several sizes, of tin and us to tell you all their gnod 
galv 1 fran Sprinkling Cans points. There is one here you 
They are made for rvice 


will want. Price each 
Price Each 


35C to $1.50 || $4.75 to $20 
Step Ladders 

















Made of well seasoned wood Braced under 
each step. These ladders stay together. They 
durability and service. 


in height. Come in and 


are built for stren 
Sizes from 3 ft. to 1 








e them. 
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PS 


] Hot weather hints 


Good Garden Tool Talk 


Vo. 2 (2 cols. x 12 in.) 


‘THE Grieg-Westman Hardware Co., Springfield, 

Ill., sent us this ad which is a special drive on 
garden tools. The illustration is certainly effective 
and different from the ordinary run of cuts used 
to illustrate garden tool ads. 

A special drive is made on rakes and as the rake 
is perhaps the most used of all garden tools, the 
selection was happy indeed. 

Our only criticism of this ad is that following 
the text on garden tools, the rest of the ad is not 
divided sharply enough. Toward the end it grows 
confusing and this could have been obviated easily 
by placing in panels the talk on netting, screen wire 
and the list of items at the close of the ad. 

Down in the signature, the firm states its loca 
tion as next to the “Piggly Wiggly,” which is a 
chain grocery store. This is about the first time 
we have ever seen a reference of this kind and if 
every merchant adopted it where competition did 





Price 40¢ and 45€ a foot 




















Screen Doors Screen | 
May cern date purine Windows | 
hard pine mortised together biti as . , | 
t the in pe 1 
hart i frames, covered 
ote dl sce ton 58 eee ei 
hook, eye and pull. ste sp ; 7 a Ma ‘ 
PRICE — 
PRICE 
$2 to $4,50 
FACH 35c to 95e 








Anchor Paint 


Has been used with entire satisfaction anf the best results for 
years. It has a record of 25 years of sati t ; 





« service Noth 
left undone to make it the best and most enduring of House Pair 

If you want your house to look its best for years, say Anchor Paint to 
your painter. 








Garden 
Tools 


We are ready to fur 





will meet your ap 
proval Here is a list 
of them 

Rakes 65¢ to $1.00 


oe. Poultry 


Hoes 45¢ to 85¢ each. 





Spades $1.50 tach. N . 
> 
Spading Forks $1.00 to etting 
2.25 each. 
Onion Hoes, 35¢ and For your chicken yards, 
40c each. _ 


flower and garden spots. It 









Ga 
Gree Plows $4.50 always pays to buy the best 
er hick etting Yu 
Shovels $1.50 each. in chicken n — u t 
Wheel Barrows $3.75 netting ts made m | 
up 19 and No. 20 \ » Iva 
ized after weaving We 
have it from 12-in 0 72 
inch high in one and two 
h mest ee us. for 





Wye) Poultry Nettis 

















Garden Seed 


You will not regret the time and trouble you puf tnto your gard 
when you plant “Jerome B. Rice's” te 1 and true to name 
Seed They give you t best returns for the 1 
d. Come in with your seed lists now while 








Hugel & Heiserman 
HARDWARE 
19 £. Main St. Phones 940 














not interfere, we think the idea would work out 
for everybody’s benefit. Give it some thought. 


Honesty and Advertising 
No. 3 (3 cols. x 10 in.) e 


ITH the Associated Advertising Clubs of the 
World giving more and more attention to the 


subject of Truth in Advertising, it would behoove 
the retail merchant to follow the lead of the na 
tional advertisers and spread the propaganda o! 
truth through retail publicity. 

Here the subject is handled in a very effectiv 
manner. This is an ad which reflects a whole | 
of credit on the Haynes Hardware Company and 
inspires a greater confidence in its methods and 
wares. The ad has an effect still more far-reach 
ing: it inspires a greater belief in the advertising 
of every merchant in town. Such an exposition ol 
truth in advertising is bound to redound to the 
benefit of every merchant who uses newspaper 
space. 

Read over this ad carefully and if your policy 











86 





coincides with that of the Haynes Company, we 
most certainly advise you to use this copy. 


Snappy Lawn Mower Talk 
No. 4 (2 cols. x 7 in.) 
ERE is a Blakey-Clark ad on lawn mowers 
sent us by Secretary Knighten of the firm. The 
test of a lawn mower is without doubt the pushing 
of it and here the way the Pennsylvania “pushes” 
is clearly depicted by the text. 

The boldface text following the main paragraph 
emphasizes the cost as related to the service given. 
This is a very good argument in connection with 
an article like a lawn mower which is bought for 
several years of service. 

In listing styles, Mr. Knighten includes a price 
range of from $5.00 to $12.00 for those who might 
not care to put $21.00 in a mower. 


Featuring Shirley Poppies 
No. 5 (2 cols. x 6 in.) 
N this ad sent us by the Choteau Hardware Com- 
pany, Shirley Poppies are given a boost. Many 
merchants are finding it profitable to boost the 
5—In which Shirley Poppies are featured 
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WE HAVE EVERYTHING YOU NEED TO MAKE 
LAWN OR GARDEN 


i 


Sow a Few Shirley. Popies in Memory 
of Our Boys “Over There” 


eee ' 


Choteau Hardware Co. 


HARDWARE HARNESS PAIN! FURNITURE 














Shirley Poppy; the appeal of the poppies of France 
will never be lost on American hearts and we would 
like to see more publicity given these poppies that 
constitute so fitting an expression of remembrance. 
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2—A special drive on garden tools 
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—TOOLS— 


For Your Victory Garden 
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There’s only one time to get ready for Spring—and that’s NOW. 
Before you know it your neighbor will be telling you about his onions 
wee or his beans popping up out of the ground— « 


D YOU, don’t let Spring, or your neighbor steal a march on you! 
The ym is plenty warm now to receive your spring seed. 
SPECIAL FOR MONDAY and ff joe) "ove * 
TUESDAY ONLY: Sew Dosen on 
85c Steel Garden Rake, Special . . 63c Sale 
G0e Steel Garden Rake, Special . . 39¢ 7 


Garden Forks, Garden Trowels, Garden Plows, 
Dandelion Rakes, Lawn Rakes, Hoes 
Ladies’ and Children’s Garden Sets, 3 pieces, 60c to $1.50 per set. 
POULTRY NETTING 
ALL SIZES AT LOWEST PRICES 


BLACK SCREEN WIRE 


IN ALL WIDTHS—WICKWIRE-—THE BEST YOU CAN BUY, 
AT RIGHT PRICE 


We have all the other pring Goods you may need for Gardening, 
house cleaning, etc, 


Step Ladders Galvanized Buckets 
O’Cedar Oil Mops Garbage Cans 
Window Cleaners Oil Stoves 


Wool Wall Brushes Ovens 
STANDARD SPRAY PUMP for Trees and Garden 
EASY TO OPERATE, SIMPLE, DURABLE, MODERATE PRICE 


WE Have a Fall Line of LAWN MOWERS and GARDEN HOSE 
GET OUR PRICES 


Agency for ‘the Bai Eclipse self-sharpening mower. Don't fail 
see it before purchasing. 


GREIG-WESTMAN 


HARDWARE, PLUMBING & HEATING COMPANY 
415 East Monroe St. (Next Door to the Piggly Wiggly) 



























Coming Conventions 


ALABAMA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Jacksonville, Fla., May 20, 21, 
22, 23, 1919. Walter Harlan, secretary, 1426 Candler 
Suilding, Atlanta, Ga. 

FLORIDA RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, Jacksonville, Fla., May 20, 21, 22, 23, 
1919. Walter Harlan, secretary, 1426 Candler Build- 
ing, Atlanta, Ga. 

GEORGIA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Jacksonville, Fla., May 20, 21, 
22, 23, 1919. Walter Harlan, secretary; 1426 Candler 
Building, Atlanta, Ga. 


HARDWARE ASSOCIATION OF THE CAROLINAS CONVEN- 





NATIONAL 


, Charlotte, N. C., May 20, 21, 22, 23, 1919. T 


Dixon, secretary-treasurer, Charlotte, N. C. 
RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Pittsburgh, Pa., June 24, 25, 26, 27, 1919. Head- 
quarters, William Penn Hotel. Herbert P. Sheets, see- 
retary, Argos, Ind. 
“ENNESSEE RETAIL HARDWARE & IMPLEMENT ASSOCI- 
ATION CONVENTION, Chattanooga, August 5, 6, 7, | 
Walter Harlan, secretary, 1426 Candler Building, At 
lanta, Ga. 

NEW ENGLAND HARDWARE DEALERS’ 
CONVENTION AND EXHIBITION, Mechanics’ 
3oston, Mass., Feb. 23, 24, 25, 1920. George A. Fiel, 
secretary, 10 High Street, Boston, Mass. 
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Time, Experience and Satisfaction 
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of our Dealers ‘and Customers in the sale 
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SB 





PEP) 


of U. S. Poultry Netting and their in- 
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we have the one best by test. You should “4 7 wuts WAY 
handle it and talk quality, the saving of ma- bate 
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terial, labor, etc. Our free sample, catalog, 
and full particulars will satisfy you in every 








way. Write today—be convinced and be- 
, come a dealer of this great trade-building 
P article. 
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INDIANA STEEL AND WIRE CO. 


MUNCIE, INDIANA 


























Toy Cat on Wheels 


The Domestic Stuffed Toy Mfg. 
Company, 144 West 18th Street, New 
York City, is marketing the “Movo” 
toy cat mounted on metal wheels which 
has a lifelike appearance and is neatly 
onstructed. 


i 
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0” cat on wheels 


is made of short pile 
It is 


The toy cat 
plush and built on a steel frame. 
packed one in a box. 


‘* Jiffy ’’ Punch 


Saul W. Koch & Company, 19 South 
Wells Street, Chicago, Ill, is making 
the “Jiffy” punch for the tool kit or 
shop which is powerful, compact, port- 
able and speedy. It weighs 5 pounds 
and measures 934% inches long. It 
works in a small space, punches 5/32 

















The “Jiffu’’ punch 
in., 3/16 in., 7/32 in. and % in. holes 
in metal up to 10 gages, requires lit 
tle oiling and no adjusting. 

The deep throat and one-piece auto- 
matic, disappearing stripper, affords 
a clear view to the punch and punch 


mark for the next operation. It also 
permits several sheets to be punched 
with one operation. Also note the 
crowned punches of floating type 
directing power to the center. It is 
stated that it will not twist or turn 
in operation, practically eliminating 
punch breakage. The concern advises 
that the punch positively will not 
leave a burr on the metal. 

The tool is light in weight, has a 
quick positive action, only a half turn 
of lever is required to drive punch 
through metal. The handle above 
center keeps punch naturally upright, 
punches and dies may be easily 
changed, the punch easily clamps in a 
vise if desired, and there are no pipes 
to fit or adjustments to make. 


Allen Pocket Knife 


The Allen Cutlery Company, Inc., 
Newburgh, New York,.is featuring its 
No. 01, one blade pocket knife, the 
blades made of high carbon English 
steel, and the handles of 80 carbon 
spring steel. The folded down part of 
the back forms the knife’s spring. The 
handles are finished in gun metal and 














Allen one-blade pocket knife 

also in polished steel. The knives are 
made in ten patterns with open backs, 
and are packed one dozen to a box. 


Crucible Steel Jaw Plier 


An entirely new idea in side cutting 
pliers has just been introduced by The 
Neverslip Works, New Brunswick, 
N. J., who are manufacturing an 8-in. 


plier, the body of which is made of 
drop forged tool steel and the jaws of 
crucible steel. This plier is designed 
to stand the hardest kind of work and 
is well adapted for use by electricians, 
motorists, linemen, householders, ete. 

Another decidedly new feature of 





Detail view of the Neverslip crucibl 
jaw plier 


this tool, which will be appreciated by 
all its users, is that the jaws are re 
markable. With the ordinary plier, 
when the jaws become worn or broken, 
it is necessary to purchase another 
plier. But with the Neverslip, should 
anything like this occur, a new set of 
jaws can be readily procured and 
easily replaced. With just ordinary 
care this plier should last a lifetime. 

The Neverslip pliers come neatly 
packed, one pair in a box. Extra jaws 
for replacement can be secured. They 
are packed two in a paper bag, Wi! 
two extra screws. 


Reading Matter continues on page 90 
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SAN FRANCISCO 

LOS ANGELES 
NEW YORK 
CHICAGO 
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Goods Well Bought 


Are Half Sold 


When you buy Grindstones you should consider 


three points: 


GRIT 
VARIETY 


DURABILITY 


|. The stone should be cut from selected 
high grade grit. 

2. The line you buy ought to cover a 
variety of styles sufficient to include the 
various tastes of the individual farmers, 
gardeners and artisans to whom you intend 
to sell your grindstones. You know tastes 
differ—even in grindstones. 

3. The maker of your grindstone line 
should have long and favorable experience 
in the manufacture of grindstones so that 
you can depend on him to support you with 
dependable goods and service. 


R-W Grindstones won't come back; customers who buy 


them will 





| rite now for copy of “Mounted Grindstones.” Sent 


without obligation 





R-W Loose GrinpsTones 


Aurora Iuumors,US.A. 


? 











anufacturin? (0. 


PHILADELPHIA 
MINNEAPOLIS 
BOSTON 


Richards —-Wilcox Canadian Co.,Ltd..London,Ont. ST LOUIS 


























Electric Safety Lantern 


A recent addition to the motor acces- 
sory field is the Federal Electric 
Safety Lantern. The lantern, a cut 
of which is shown herewith is nickel- 
plated and so constructed that it is 
stated it will stand almost any amount 
of “banging around.” It’s size per- 
mits it to be carried in the average au- 
tomobile tool chest and the safety fea- 
ture is the one by which the lantern 
most commends itself for automobile 
use. 

The lamp is located in the middle 
of the lantern, carefully guarded so 





Federal safety-first electric lantern 


that it cannot be broken by striking 
the lantern against any portion of the 
machinery. The lantern throws the 
light directly down, and not to the 
side, and the construction eliminates 
any “ground shadow.” 

Another feature which commends 
itself to motorists is the ease with 
which the lantern is lighted and ex- 
tinguished. Lighting is accomplished 
by tilting the handle or bale to a per- 
pendicular position or dropping it on 
the right side of the lantern. Drop 
the handle on the left side and the 
light is extinguished. 

The lantern is 8% in. high and 
weighes 2% lb. It is made of brass 
and steel finished either in nickel- 
plated or zinc-plate, highly polished. 
The bulb is a special 24 candle power 
Tungsten lamp. Federal Mazda 4 cell 
batteries and Federal Tungsten 6-volt 
bulbs are used. 

The Jantern is sold by the Federal 
Sign System, Lake and Desplaines 
streets, Chicago, III. 


Reading matter continues on page 
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Ford Back Pedal 


The Ellis-Smith Mfg. Company, 
Inc., Elmira, N. Y., has placed on the 
market the “Easy” back pedal for 
Ford cars, which is designed to make 
driving easier, safer and more com- 
fortable. 


Ford “Easy” back pedal 

It acts as a foot guide when driving 
at night or in a heavy traffic; does 
not interfere with the use of regular 
rubber pedals; is easy to attach, and 
is guaranteed to give complete satis- 
faction. The device leaves ample room 
for foot operation when attached to 
the reverse pedal. It is also stated 
that it makes the pedals easier to 
operate when overshoes are worn. 

The back pedal is made of iron. It 
can be attached in two minutes with 
a screw-driver. No drilling or special 
work is necessary. It is held in place 
with four bolts and two clamps, fur- 
nished with each pedal. 


‘* Liberty ’’ Spark Plug 


The Casey-Hudson Company, 361 
East Ohio Street, Chicago, IIl., is the 
sponsor of the “Liberty” plug. 

The special feature is the intensifier. 
The spark gap is incorporated in the 
head of the plug. The binding post 
and brass head are all of one piece 
of spun brass. With a specially de- 
signed machine the head is anchored 
to the porcelain. It fits so that a gap 
of 1/32 of an inch is left between the 
binding post and the core wire, or cen- 
ter firing points. A breather hole is 
punched in the brass cap. In this 
manner the gap, or intensifier, becomes 
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an integral part of the plug, making 
it, it is stated, foolproof and positive, 
and by use of the gap a spark 27 
times hotter is delivered to the firing 
points. 


Portable Horn Button 


The Jones-Fisher Company, 20 East 
Broad Street, Columbus, Ohio, is man- 
ufacturing the J-F portable horn but- 
ton which enables the autoist to sound 
the horn without reaching or releasing 
his grip on the wheel. The J-F port- 
able button is worn on the index finger 








The J-F. portable horn button 


of either hand (as preferred) and 4 
slight pressure between the thumb and 
finger sounds the horn without regard 
to the location of your hand while driv- 
ing. 

The-portable horn button consists of 
a corrugated soft rubber thimble as 
illustrated, which contains the horn 
button proper, and is connected to the 
horn circuit of the automobile by 4 
special, extra flexible silk covered 
cord of sufficient length to permit free 
movement of the hand in all direc 
tions. The thimble is corrugated % 
that it will easily slip over and com- 
fortably accommodate itself to fingers 
of various size. It is easily am 
quickly installed on any automobile 
by merely connecting the flexible cord 
to the horn circuit and its installation 
does not interfere with the stationaly 
horn button now on your car. ' 
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Safe—easy—those are the typical, 


GINS QUALITY SPRINGS. 


the outstanding traits of HIG- 

























There’s absolute reliability. There’s total elimination of breakage 
because of the advanced form of construction—no center hole, bdlt 
or hump—no weakness anywhere. 

of riding 
freedom 


There’s utmost 
comfort, 


of the vehicle. 
service demand 
sales demand. 


ease, riding They best fulfill every 


from shock to ma- -and enjoy the greatest 


chine and contents—due to remarkable 
resiliency acquired through our exclusive Jobbers and Dealers—our comprehen- 
sive catalog of Replacement Springs for 
all motor-driven vehicles and_ liberal 
Sales Helps show wonderful business 
and profit possibilities. 


method of heat treatment. 


No wear-out—no wreckage. They re- 


main resilient, reliable, lively for the life 


Dept. 523 Racine, Wisconsin 


Higgins Spring & Axle Co. 


South American Representative, C. J. P. Lucas, Buenos Aires 
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WILTON, ARK —The S. K. Waldrop Hardware Com- 
pany will open a store here handling the following: 
Automobile accessories, bicycles, buggy whips, builders’ 
hardware, building paper, children’s vehicles, churns, 
crockery and glass, cutlery, fishing tackle, furniture 
department, galvanized and tin sheets, harness, heating 
stoves, heavy farm implements, heavy hardware, iron 
beds, kitchen cabinets, kitchen housefurnishings, lino- 
leum, mechanics’ tools, paints, oils, varnishes and glass, 
prepared roofing, pumps, ranges and cook stoves, re- 
frigerators, sewing machines, shelf hardware, wagons, 
buggies and washing machines. Catalogs requested on 
furniture. 

COPELAND, KAN.—The Copeland Hardware Company, 
purchaser of the stock of M. P. Peterson, requests cata- 
logs on a general line of hardware. 

WILLIS, KAN.—J. H. West has commenced business 
here. He will carry a stock of the following, on which 
catalogs are requested: Automobile accessories, belting 
and packing, buggy whips, builders’ hardware, chil- 
dren’s vehicles, churns, cream separators, dairy sup- 
plies, furnaces, gasoline engines, hammocks, harness, 
heating stoves, heavy farm implements, heavy hard- 
ware, lubricating oils, mechanics’ tools, poultry supplies, 
pumps, ranges and cook stoves, refrigerators, shelf 
hardware, tin shop, wagons, buggies and washing 
machines. 

CALUMET, Micu.—F. S. Carlton has retired from 
active management of the Carlton Hardware Company. 
J. T. Soenksen will continue the wholesale and retail 
business. 

Hancock, MicH.—John P. Nelson has opened a store 
here and requests catalogs on a general line of hard- 
ware. 

BELLEPLAINE, MINN.—The E. Vinkemeier stock of 
implements has been sold to George C. Erkens. 

ERICKSON, NeB.—G. A. Kiplinger has disposed of his 
stock to T. H. Thilock. 

PICKRELL, NEB.—Elerbeck & Hale are purchasers of 
the Frederick Pape implement stock. 

PieRcE, NeB.—The Pierce Hardware & Implement 
Company has succeeded to the business of Klug & Son. 
Catalogs are requested on baseball goods, bathroom 
fixtures, belting and _ packing, bicycles, buggy 
whips, builders’ hardware, children’s _ vehicles, 
churns, cream separators, cutlery, dairy supplies, dog 
collars, electrical household specialties, fishing tackle, 
furnaces, galvanized and tin sheets, gasoline engines, 
hammocks, heating stoves, heavy farm implements, 
heavy hardware, beds, kitchen housefurnishings, lubri- 
cating oils, mechanics’ tools, paints, oils, varnishes and 
glass, plumbing department, poultry supplies, pumps, 
ranges and cook stoves, refrigerators, sewing machines, 
shelf hardware, silverware, sporting goods, tin shop, 
toys, games, wagons, buggies and washing machines.’ 

EpGELEY, N. D.—The Erickson-Gunthorp Hardware 
Company whose store was damaged by fire, is contem- 
plating the erection of a new store building. The firm 
requests catalogs on the following lines: Automobile ac- 
cessories, baseball goods, bathroom fixtures, belting and 
packing, bicycles, buggy whips, builders’ hardware, 
building paper, children’s vehicles, churns, cream sepa- 
rators, crockery and glass, cutlery, dairy supplies, dog 
collars, electrical household specialties, fishing tackle, 
furnaces, galvanized and tin sheets, hammocks and tents, 
harness, heating stoves, heavy hardware, linoleum, 
lubricating oils, mechanics’ tools, paints, oils, varnishes 
and glass, plumbing department, poultry supplies, 
pumps, ranges and cook stoves, refrigerators, shelf 
hardware, silverware, sporting goods, tin shop and 
washing machines. 

JEANNETTE, PA.—The business of Ringer & Foster 
has changed hands, owing to the death of Mr. Ira E. 
Foster. J. R. Duncan is the present owner of the busi- 
ness. He requests catalogs on automobile accessories, 
baseball goods, bicycles, buggy whips, builders’ hard- 
ware, building paper, children’s vehicles, churns, crock- 
ery and glass, cutlery, dairy supplies, dog collars, elec- 
trical household specialties, fishing tackle, heating 
stoves, home barbers’ supplies, kitchen housefurnish- 
ings, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, poultry supplies, prepared roofing, 
pumps, sewing machines, shelf hardware, silverware, 
sporting goods, toys, games and washing machines. 

ASHTON. S. D.—The George H. Small Hardware 
Company has been incorporated with a capital stock 
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of $30,000. The incorporators are George H. Small and 
John D. Arnstad. The concern will deal in automobile 
accessories, baseball goods, bathroom fixtures, belting 
and packing, buggy whips, builders’ hardware, building 
paper, children’s vehicles, churns, cream separators, cut- 
lery, dairy supplies, electrical household specialties, 
fishing tackle, furnaces, furniture department, gal- 
vanized and tin sheets, gasoline engines, hammocks and 
tents, harness, heating stoves, heavy hardware, iron 
beds, kitchen cabinets, kitchen housefurnishings, lime 
and cement, linoleum, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, plumbing department, 
poultry supplies, pumps, ranges and cook stoves, re- 
frigerators, sewing machines, shelf hardware, silver- 
ware, sporting goods, tin shop and washing machines. 

Mapison, S. D.—Harold Rensch has taken over the 
interest of Mr. Rensch, Sr., in the Rensch Hardware 
Company. No change will take place in the firm name. 

WETONKA, S. D.—The R. A. Hills Hardware Com- 
pany is successor to W. J. Crane. 

BONHAM, TEXx.—The Bailey Hardware Company has 
increased its capital from $25,000 to $35,000. 

Cisco, TEx —McDonald & Stockard are closing out 
their stock. 

CROCKETT, TEx.—The Burton Hardware Company 
has established itself in business here. The concern 
will deal in the following lines, on which catalogs are 
requested: Automobile accessories, bathroom fixtures, 
belting and packing, bicycles, buggy whips, builder’s 
hardware, building paper, children’s vehicles, churns, 
cream separators, crockery and glass, cutlery, dairy 
supplies, dog collars, fishing tackle, furnaces, galvanized 
and tin sheets, gasoline engines, hammocks and tents, 
harness, heating stoves, heavy farm implements, heavy 
hardware, home barbers’ supplies, kitchen housefur- 
nishings, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing department, poultry 
supplies, prepared roofing, pumps, ranges and cook 
stoves, shelf hardware, sporting goods, wagons, buggies 
and washing machines. 

EL Campo, TeEx.—The Evans-Koch Hardware Com- 
pany has succeeded the Smith-Evans Hardware Com- 
pany. 

GUNTER, TEx.—O. L. Bailey now owns the stock of 
Polk, Yowell & Co. Catalogs requested. 

ORANGE, TEX.—The East Texas Hardware Company 
has been incorporated with a capital stock of $30,000 
by S. M. White, E. O. Dean, John Johnson and others. 
The concern will conduct both a wholesale and retail 
business in automobile accessories, baseball goods, belt- 
ing and packing, bicycles, builder’s hardware, building 
paper, churns, cutlery, dog collars, electrical household 
specialties, fishing tackle, hammocks and tents, heating 
stoves, heavy hardware, home barbers’ supplies, kitchen 
housefurnishings, lime and cement, lubricating oils, 
mechanics’ tools, paints, oils, varnishes and glass, pre- 
pared roofing, pumps, ranges and cook stoves, refrig- 
erators, shelf hardware, silverware and sporting goods. 
Catalogs requested. 

RuNGE, TeEx.—Alfred Tips is purchaser of the stock 
of Conway & Scogin. 

SHINER, TEX.—The Shiner Hardware Company has 
inereased its capital stock from $15,000 to $25,000, and 
requests catalogs on the following: Automobile acces- 
sories, belting and packing, builder’s hardware, chil- 
dren’s vehicles, churns, crockery and glass, cutlery, 
dairy supplies, fishing tackle, furnaces, galvanized and 
tin sheets, gasoline engines, heating stoves, heavy hard- 
ware, lubricating oils, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, pumps, ranges 
and cook stoves, refrigerators, shelf hardware, silver- 
ware, tin shop, toys, games and washing machines. 

RONCEVERTE, W. VA.—The partnership between L. L. 
Lee and E. C. Baker, doing business as the Lee & 
Baker Hardware Company, has been dissolved, Mr. 
Baker withdrawing from the firm. Mr. Lee will con- 
tinue the business without any change in name. 

Aucusta, Wis.—F. B. Seville has sold his stock to 
H. A. Linder. 

GRAND Rapips, Wi1s.—George M. Hill and Charles E. 
Kruger have disposed of their interests in the Johnson 
& Hill Company, which has also purchased the stock 
or McCamley & Pomainville. The concern’s business '§ 


wholesale and retail. 
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UNIVERSAL 
BREAD 
MAKERS 

















UNIVERSAL Bread Makers make bet- 


ter bread than the baker at less cost. 


Whole wheat, rye and graham bread may 
be made with the same ease as white 


bread. 


Show women the savings accomplished 


by using the UNIVERSAL Bread Maker 
and you will sell a device that will stay 


sold. 


UNIVERSAL Bread Makers are made 
to meet the Home Service requirements of 
the consumer and the store profit require- 
ments of the dealer. 





Write for Special Window 














Trim and Sales Help THREE SIZES 
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GENERAL 
manufacturer 












orders and bre 
lower prices a 


SPECIAL GO 


GOODS- 


those obtainable 


Current Hardware Prices 


Goods which are made by more than one 
printed in Jtalics. The prices named represent 
by the fair retail Hardware trade, Very small 
»ken packages often command higher prices, while 
re usueclly given to larger buyers. 


are 


ODS—Quotations printed in small type (Roman) 




















































































ANVILS—American— 

























relate to goods of particular manufacturers who request the 
pub'ication of the prices named and ure responsible for their 
correctness. ‘They usually represent the prices to the average 
AMARTH JLAMAAAUAUAHLAHS ALLAH addi | | blll 
Lebanon Machiue Co,: 
Apbsusters—Biind— Fyramid Point, Leineo.......5 
Hi. B. Ives Co.: crew Poiut.........0. . : 
Blind and Casement........ 3314 % _ Post Hole— "per doz. 
Superior Spring Hinge Co.; Hall, No. 1 Adjustable, 3 in zi9 open 
Casement adjusters ...... -25% —— , a si 
Window Stop— Hall, No. 2 Adjustable, 3 in $20.52 
+r mig tae ee %) wall, No. 3 Adjustable, 3 in 1, 
Ives’ Stop Bead anB- | $21.72 
abe.” ccccccscceccc ce ebb 0 Iwan Bros. : te ‘ 
: , 20st Hole, 3 in. to Moscone 35% 
Carpenters’, Kings, per Jez. mo - Ilercules, per doz........ . $16.50 
Ship, Lipped tee eeeeee tees Perfection, per doz......... 16.00 
— Split Hdle. Diggers, per doz, 14.00 
Parker _—— Ons ‘ 75810% . Ship Augers and Bits—- 
Screw nchors, Parker...¢o&10% | Spin YS UP 2/8&ths..List, Net 
Star Expansion Bolt Co. : , ye a doth ay Fp 10% 
Sebco Serew Anchors.....60&10% gg, SR Rr cme ae ad Beh ree 
Ship Bits up to and including 
a te "te eee Anti ¥ IOENE eesaneser eres Z gs yd 
Kattlers, @ doz. pairs, Nos. 1, arger . edi -1St A 
Hy en vad 8, $1.00; 4, a Pa ; Jennings & Co. ; L, ist ne 
75: 5, : /Hommedieu’s ..........+. 
Fer bee Quick-Shifter, %# doz. a rr ti vette e ees - at 
ME sc5sovekenwe $2 .50@$3.00 | Watrous, above 14% in....List Ant 
Safety Quick- Shifter, # doz. Lebanon Machine Co, 
SM sassehawe sate 2.25@$2.75| Tree Nail ..0.+-++- seseeees 60% 
ttler or Snell Mig. €o.: ; 
“on poco — — sire . 1.80 Ship Sugers, Bik, Twist... ..10% 
Fernald Steer-Aid, per doz. prs.$3.50 | Ship Augers, Pol, Twist. .List, Net 
Little B-R-A-T-S (Brake Rod | Solid ¢ enter .....- see eeeeseee 30% 
Rattle Stoppers), per doz. Lebanon Machine Co, ; 663 
EET ee ee $3.50 Ring Augers, No, 700.. 110% 


| AUTO TIRE PROTECTOR— 



















Solid Wrought, per lb....23@23%2¢ a. Automobile Accessories Co.: 
Imported— PR TINE oslo dee tenae 50% 
Peter Wright & Sons, ®# B. 80 to Automobile Accessories 

349 Ib. 23¢; 350 to 600 lb....24¢] Warner Pattern Co Warner-Lenz 

Anvil, Vise and Drili— 5 to 9 in., per pair. 2 ¢ 
Millers Falls Co., ef...... + $82.47 9% to 10% in., per pi 
APRONS—Blacksmith’s— 104, to 12 in., per pair 
Livingston-Cooper Corp. : AXES— 

Leather, Star Brand, Livingston| Single Bit, base weights, unten tie: 
list: er doz. 
Medium and Heavy, Split, ‘ First Quality ..... eer erey. 

st | 10% | Second Quality ..........++$14.50 
Medium and Heavy, Mule, _, | Double Bit, base weights: 
AUGERS AND eal + 10% Fare GaMSy sicccccses were: 
: ms | Second Quality ...... rere 
Ordinary Double Spur......+--+ 504\ 4 - ze 
Jannnee Pat., "Bright. ee — ng or edi 
Black Lip or Bined.....00.2+00% Ey eRe cig Pe ernie sacpeiae soil = pie 
‘ CLSITOT aeeeeeevece erreere a 
Boring Mach. Augers.. $0@ 408 106 No. 1 : cer : 4.25 
Car Bits, 12-in. twist. 4A5&5% ig 2 ELTON OLE CON a! 
-. Valley ue. oi Marble ‘Arms & Mfg. Co.: es 
Wright's Solid {a =. oe 2 sates UE 
. Fin at rag fe lara | dle., per doz........ 33.00 \o 
W. A. Ives Mtg. Co Twist..-... ne Hickory, Nos. 5 and 6, ea. 25,5 
m ed 7 TT ee ee 19.80 

Mephisto ......... seeoe List Net Camp, No. 9, Hickory Ildle., S 

> ents & Co.: 05 0% BOP ORE, o5.0550505625 13.20} 3 

=A tie Rll Ses oceec soos | Camp, No. 10, Hickory Hdle., >* 

Ne 9 mel 8 standard ilst.25.%, 16 in. or 20 in., per rity 103 ¢ 

Russell Jennings’, Standard ns Come. No. 15, Dble. Bit, Hick. Is 
Lebanon Machine Co.: oe Hdle., 2% lb., per doz. $26.40 § > 
No. 108 High Speed Z ae — ALANCES—Spring— 
5 0) on : “ae 
No, 1308 Cabinet Z " 10% Pre mites Balances. ..List, Net 
__Nos O88 Tiberty Finish... Senedd Straight Balances .. - List, ‘nee 
No. 112 High Speed, Z Twist..80%| {ircular Balances ........-. ‘Ton 
No. 118 High Speed Z Twist, Mn twit tiane.C 
25&10% Nos ow ¢ 11cox De i 30 

No. 2308 Bright, Hollow..... 60% 8. on 

No. 3308 fin’s’d Shanks & Bdees, POP CNRS oo 00.630.00:0-8 $16.60 $27.00 
Profile Brand ......... 0&10% BALERS— Waste Paper— 

q avenpor omp 
a gleeetierd. — : Schick Stee! Balers, No, 1. $45 : 
No. 3306 Profile Sets, ea..... $1.00 oe Se eS ee 
Pexto Solid Center......... 30&10% $05 ys a ca t_™ 
Progressive Mfg. Co. $95, and No. 4, Open Top, 
ee eee re $110 each. 
Pugh’s Black ....sseescccscces 5% | GARS—Crow— 
Snell Mfg. Co.: Steel Crowbars, 10 to 40 Ib. 
ROME ok iyi voces -40&7% % per lb. 84@9%¢ 
Jennings’ Pattern ......40&71%4% | Pinch Bars, per (b...... 8i4@9K%6 
Car Bits— Towel— 
Russell aon | Durand-Koering Glass Co., Ine.. 
sich _ Crystal Glass, Nic. Pitd. Br. 
Russell Jennings Mfg. Co.......15% i x 24 in., ea. 90¢; % x 24 in., 








ence De ay ica he ers ee ee aaa 70¢ 
No. 105 High Speed Z Twist. | BASES— Porch— 
Dowel and Tapping....... 25&10% | s. Cheney & Son: 
xpansive Bits— Zimmerman Patent ...... List net 
Conn. Valley Mfg. Co.: BASKETS-—Galvanized— 
Wright’s Patent ..........++.10%| Hall Mfg. Co.: 
Wright’s Patent, Machine, Hall, 1 bu., per doz.........$17.52 
List + 20% Hall, 1% bu., per doz...... 20.04 
Clark Pattero. sss 2cecessvcur 33's %| RATTENS— 
C._E. Jennings & Co., Arrow Head, F. D. Kees Mfg. Co.. 
Pat. oe ene cence ence wees 16% % Metal Barn, per 1000 ft... .$14.70 
New list, No. 1, $30.00; No. 2, BATTERY BOOSTER— 

: $24.00 per doz, France Mfg. Co., ‘‘F.-F.,"" ea. 
Clark Pattern .......+++++--40% $24.00 and up 
Russell ag ie =. Co., “% . * REAMS—Srale— 

eovcecces Chatillon’s No, 1, List Sent, 25, 1918, 

Pexte Clark Pattern........ 808&10% No - 200° 800 400 800 1000 Ibs. 

Gimiet Bits— . Ea 00 $4.00 $6.00 $8.00 $14.00 

(See Gimlets and Gimlet Bits.) No. 2 al elie la hs Pali on % 
Hollow Auaers— Ss. & W., 

Bonney Pat.. per doz. ..$5.50@$6.00 List Sept. 25, 1918. .16% % 
Machine Bite— Sargent & 

Russell Jennings Mfg. Co....... 35% List Sept. 7, 1918. .16% % 
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retail trade. On some goods slightly lower prices are obtain- 
able for large lots. : 
STANDARD LISTS AND DIRECT. RY OF MANUFACTURERS, 


prices ot 
form and is 

472 pages, 7 
CORRECTIONS. 
with 


Contains the list 
lished in loo “ut 
subscription service, 
ADDITIONS AND 
lo suggest aby improvements 


many 
ke pt 
Xx 









a 


quotations as correct and as useful as possible to Retail Hard- 


ware Merchants. 





WaddddiMUUbALN i 


leading gvuods. 


It is pub- 
by a monthly 
Price, $7.50. 
are requested 
rendering these 


up-to-date 
lv inches. 
‘The trade 
view to 








BEATERS—Carpet— 

Just Right, per doz ...seee++.$1.10 
beLLso—Cow— 

Wrought Cow Bells..ccccccesecd0% 

Handg— 

Polished Brass pncene nent. OF 
White Metal ....cc.+e2.-List + 5% 
Nickel Plated .......+...-List + 5% 
Swiss ... -10% 


Miscellaneous— 
larm Bells .. 00 0bBiy 
Church and School. . oeeevece 
lrip Gongs, Brass and Beil 
MOU so antsecais «ee List + 20% 


Trip Gongs, Steel....ccccecceeellh 


BELT DRESSING— 

See Dressing Belt. 
BELTIING—Leather— 
From No. 1 Oak Tanned Butt$. 
Belting, Ex. Hvy., 18 08.....000030% 
Belting, Heavy, 16 oz. case sa 
Belting, Medium, 144% O8...4..4.4. 


meting, Light, 135 OB. vrccseoeess 506 
Second Quality, Sides........44. 554% 
Second Quality, Shoulders...... O04 
Cut = Leuiner Luciny Sticuy | 
No. 1 ccccccccsvcees covcccce cfOp 
Leather Luc ng Sides, per $4. 
jt. kaw Jitde, Now 1. 1m sides 
17 sq. ft. GNd OVEr...cccvscecdlG 
Under 17 sq. ft.oseoe ocecceechIG 
Kubver— 
Competition (Low Grade)...... 
New List 50&10¢ 
Stendard .csse0vs -New List 40&10¢ 
Best Grades ....- New List 35% 
BELTS— 
Woodworth Mfg. Corp 
No-Stretch Fan, rg “1916 Ford, 
COCR .ceceoes 24 


No- — Fan, “tor ‘1917, Ford, 


BLOCKS—Tackie— 
Common Wooden ...cceccsecee edd 


eT eer ee eee ee neuen 
Drili— 
Athol Machine Co.: 
Drill Blocks eis ase: 6 kele 
BOLTS—Anchor— 
Anayra Mfg. Company: 
Ankyra Anchor Bolts.... 30 % 
Ankyra Collapsing Tools..... "120% 
Parker Supply Co.: 
Anchor Bolts or Screw Anchors. 
“Parker” .cvccvscveces T5&10% 
Star Expansion Bolt Co.: 
Sebco Screw Anchor...... 60&10% 
Carriage, Machine, &c.— 
Common Carriage (cut thread): 
¥% x 6, and smaller...... 40 & 10% 


Common Carriaye (rolled thread) 
3% 2 6 and smaller...40 & 10 & 5% 
Larger or longer...30 & 10 & 104 

Phila., Eagle, $3.00 list.. 

Bolt Ends, H. P. Nuts. 

Machine (cut thread): 
% x 4, and smaller... 
Larger or longer... 

Door and Shutter— 

Wrought Steel 
Barrel Japanned— 

Light o50be 0600s eeseocmee 
Heavy rrr 
Barrel a 










Spring Jap .. 
Spring Neck ...cceee 
De eee 
Brass: Barrel 
Spring 
Spring Neck .... 
Ives’ Mortise Door 
Ives’ 


1 
Wrought Door eee 0. B8%% 


Expansion— 
Ankyra Mfg. Companv: 
Ankyra Anchor Bolts.. 
Ankyra Collapsing Tools......20% 
Parker Supply Co. : 


eee 30% 


60&10% 
55% 


54% 


Lag Typ. ‘Parker”...... 
Machine Bolt Type, ‘‘Parker’’ 
Star Expansion Bolt Co.: 





26¢| Adamson Mfg. 


Star Expansion Bolt Co,: 

Sebco Toggle Bolts, .cccees 0+ 65% 
BORING TOOLS—Automatic- 
Millers Falls, No, 3, per doz., $14.28; 

No. 4, $18,035 No, 45, $18.69, 
BOXES—Mitre— 
©, DB. Jennings & Co...........20% 
Millers Puiis. New Laugdon, size |, 


6.23; Langdon Acme, size 1, 
9.14: New Langdon, Imp. size 
CORR OTKC CORSE USORR OO ES+ $7.20 
Shneit— 
A. H. Green Co.:; 

Intere Langeabie Locked Corner. 
Nos. each we 2, li¢; 3, 
20¢; 4, 26¢; H 40¢; 7, S4e; 
22, 29¢; 23, aie; 24, 40¢; 25, 
60¢ oeeese MPREP ECG dee ol HO 

BRACES— 
Common Ball oseeeeess .$3.20@$5.00 
. 8. Wiz 
Sweep..... in. 8 10 12 


Samson Per dozen 
Series 8000. .$3 
Series 7000. 
Series 5000.. 
Series 5300.. 
Series 3900. . 
Series 3400. of 
Vaughan & Bushne a Mfg. Co.: 
No. 222, 10 iv. Ratchet, per 
GOR, oszeces 


BRACKETS— 
Atlas Mfg. Co.: 
ES 
Griffin’ 8 wro't Ste 
Griffin’s Folding AG 
McKinney wro't Steel. 











Stanley's No, 792......... ) 
Sanleys ye @ me. 704:..... 20% 
R & EL Wrought Steel... &1O% 


BRAKE SHOES-— 
Co. : 





Unlined, for Ford Car, per pair.35¢ 
Lined, for Ford Car, per pair. .70¢ 
Goodrich-Lenbart Mfg. Co.: 
Goodrich Ford Brake Shoes, 1 & 
2 p. ¢., Unlined, ea. per set. .80¢ 
Jama, ea, per set S5¢ 
ce. Thermoid Lining, ea. 
ae BOG Nien ewe ese sess 1.50 
2 P. c. Lined, Rival, ea. per 
BE cwecccccesns 2 
BROILERS— 
Wire Goods Co. : 
Broilers, Common ........... 85% 
Broiler, Sherwoods .......... 10% 
BRUSHES— 
Whiting-Adams Co. : 
006, TG. PRIRG. . 0000s cccccs 20% 
oe oe rr 30% 
TE, VOR cocvesiscesess 30% 
Medium, Varnish ..........30&5¢ 
Good, Kalsomine ..........20&5% 
Medium, Kalsomine ......... 40% 
ek Sees. 40% 
Medium, Dusting ............ 30% 
Good, Floor & Household... ... .20% 
Medium, Floor & House- 
rear. onevesen 0% 
Shaving— 
Wurner’s Fountain, shaving, 
ET e. - 33.00 
Warner's Cream Cartridges 
for brush, per doz........ 80 


BUMPERS—Barn Door— 


National Mfg. Co.. No. 16 Barn Door 

Bumpers, # dos............ $1.80 
Automobile— 
Milwoukee Auto Engine & Supply Co., 
Milwaukee, Wis. 

Guardian Bumpers... .$7.00@$12.00 

BUTTS— 

Wrought Brass ........ 331% & 

BRIGHT 
OO rT. 404 
Reversible and Broad.........: 454 


Black Ilaps 
Table Hinges 
Chest Hinges 
BRONZEN 
Light, Narrow, Loose Pin..List + 





504 
Light, Narrote, Loose Pin, Balt Tip, 


1% 24 3 314 Fin. 
$1.80 2.15 240 280 3.00 44 
Broad L. , P. Ball i*, ber 100 yo) 

2! 4x3, 
27. $0 28. 50° 30. 0 "- 00 HH ” 
94x14 5x5 
59.00 75.00 
¢| Caces—sira— 


©. Lindemann & Co.: 
Japanned Canary ..... -List+45% 
Brass Canary 
Parrot Cages, 
Stands ... 


CALIPERS AND DIVIDERS- 


Aviaries, 


see weeeenee 








Sebco & Star Expansion Bolts, 
HNK1NN 
Sebco Machine Bolt type.....30% 
tove— ae 
Rasen DONs. 64350000, «rtevere oe 
Tire— 
Common Irom ooveeceeeese+ +40 &54 
AQIS seccveseerssesereseerrere 704 
American Screw Co.: 
Bay State, list Dec. 28, "99. a 
Eagle Phil, list Oct. 16 °S4. 
Toguie— 
Ankyra Mfg. Bacar: 
Ankyra Anchor Bolts..... 80% 
Ankyra Collapsing Tools... ..20% 
Parker Supply Co.: 
Toggle Bolts, No. 2, ‘‘Parker’’.70% 
Toggle Bolts, 10a and = 10b, 
Parker’? ccccccccccesces 40% 


Athol Machine Co.: 
Premier; A. M. O......0++0++25% 
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Unquestioned Leader of the Wheeled Toy World 


TS snappy lines and attractive coloring make the 
Horsie Toddler a big favorite with children. 
This toy is strongly built to stand the hardest Four Sizes 
kind of rough and tumble play. So parents like ties teceteeaiitiianeial 
it, too. Toddler Toys will build business for your No. 3—1 = pen "to 33% years 
toy department. It will pay you to stock and No. 4—3) years to 5 years 


feature them. No.5— 5 years to 7 years 


ORDER THROUGH YOUR JOBBER Packed six of a size in 
eorrugated cartons 
T H E R I Cc H A R D S ~ S Cc oO y 3 T Co. Special Dealer’s Combination Case 


containing one No. 2, two No. 3, 


200 FIFTH AVENUE NEW YORK CITY two No. 4, and one No. 5. 
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Blunt and Medium, . prong, oe 


ee 
100 i Meiamn iy sini * 6% — 8-2, Straight, 


screw pat. .ccccoees- 10% 








fits 4-4% 


Easyon, 


Trace— 
Western Standard: 


NOTE. Add 2¢ per pair 


drive pGt.cccccccecs 
Sherp, 1 Mtg 100 Discs 
Detachable, Screw .. 
Detachable, Drive 


Twist Traces; add per pair 


Carbola Chemical Co.? 


CARBON REMOVER— 
American Automobile Accessories Co. : 
Y . Ss Seer. 50% 


CARBURETOR PERFECTOR— 














CONDUCTOR PIPE— 


DRESSING—Beilt— 
Corrugated, Rownd or Sayare: ; 


e Ribbon Stick, PM. 
Opp pers e639 8 22 Galvanised Charcoal Iron : 
e also Kuve ‘Troughs 
COOLERS—Water— 
“XXth Century’ No. 56, 


r 
with ring. .$76.00 
Y%—10-2, Straight, with ring. -$81.00 


‘or Nos, 2 Twist, Taper and , eae Shank 
4¢ toe 


2¢; No. 1, 3¢; No. O, 
price of Btraight Link. 


Eastern Standard Traces, Wagon 
Chain, etc. 2 

CHALK— 

Carpenters’ Blue ....... 

Carpenters’ Red .......+. 

Carpenters’ White ....+. 


CHECKS—Door— 
Russell & Erwin Mfg. Co.: 


Superiop Spring time Co.; 


York Carburetor Perfector, ea.$6.00 
CARRIERS—Litter—- 


oo aoa Screen Door Check. .25% 


eo 
© FP. hart & Co.: 


Hunt, Helm & Ferris Co 
aa tym ~~ -—~Fiieeeeal 


Carpenters’ 
Machinists’, Empty 
Household and Boys’ 








U nion Too! Chest Co. 4 
chests, ea., $12.00; 
$13.80; B, $10. 30; a 
F, $8.70, and G, $5.7 
CHIMNEY TOPS— 
Iwan Bros. : 
Revolving cocccsccccsccece 


CHISELS— 


Caps, Round Ball, $2.10.18% 
*,, .22 Short and .22 Long, 

Black and Lesmok 
R. .22 Long Smoke less. 
Socket Framing 20% 
Socket Firmer ...... 50 & 10 & 5% 


‘Lesmok and "Sosabels ae 


Socket Framing and Firmer 
ast: 


©. B; Jennings & Co 


Socket Firmer Nos. 





wiitary and ar plus. 
Veters Cartridge (o.. 

Framing 
rt, Semi-smokeless....... 18% 
2 Long, Denis smokeless eS 18d songe d Firmer 


New list 


Socket Framing No, 15....... 15% 
Socket, Firmer, Cabinet, 
Pocket, Butt .......+. 60&2 1% % 
Tangea— 
Trryrrr List 
Je nnings & Co., Nos. 


Military «& Sorting 
All smokeless cartridges 

CASEMENT STAY— 

Metal Weather — Co. 4 


Monarch sash operator, io. 2) 7 gal. each 





Brace Drills for Wood 





%08 





Brick and Stone— 
Star Expansion Bolt .Co 
Parker Supply Co 


RIVERS —tcrew— 








3 4 
Bach Ra 00 3. 25 4.00 4. 75 Pong 






ia 3 6 8 
Each $5.00 5.50 7.00 9.00 11.00 
Tae ee oueering— . 


° ‘| DUMBWAITERS— 
Com., No. 6, 53¢; 
India Hemp, Braided 


lidia Hemp, Twisted 
Patent India, Twisted .... 


Eaves TROUGH— 


10 and 70, 
ist 


See also Conductor Pipe 
bow 


ELBOWS AND SHOES— 


191, Round and Corrugated, 


‘al pT ee 4 


Ns— Burn Mfg. Company: 
"Stes Steel Churn 


3 5 gal. en 





10 gal. euch 


ferdinand Dieckmaun Co. : 








. ‘ 
4, 15 gal. with pulley, 


GU  senstavecesuaveses 10.45 


CLAMPS-« 
Athol Machiné Co. 


Co. 
“Faultiess (Pivot Be aring) .40@45°% 


Machinists’ 


3. & W. Star: 


Carriage Makers..... List + 3 


Star Expansion Bolt Co.: 
y ES GURTNES ccc ceteccvescns 2 
- Williams & Co.: 


a Ball- be aring 


Machinists’ Vulcan 


Iron Gem, Nos. 437 & 637... “t sz 
No. 837 and Larger, 
60% 


~ Mistokleen 
Mistokleen refillers 
Mistokloths 


CATCHERS—Grase— 
mptying ‘Nes, 1, 2 =, see, 


Besy Emptying, Nos. Vital Mfg. sas 


form Agrippa, Light 


Mop & Cordage Co. : 
leek. 5... | OE ED ac dbactacsescccdd 
and ‘Tool Makers’, Sh 
No. 4/0 Metal Bldg., 
No. 6/0 Metal Bldg., per 1000, 
COTTERS—Spring— 
Spring cotters in packages 
Th a, 


5 Ib, and 43 ber Drscacccsh BD 
- £3 


1 lb. cans, id can. eeeeees 
BNGINES— —Chemical— 
Co. : 


Tool Makers’ and Vulcan, 


Cc. B. 3 & Co. 
Countersiake Nos. 001 & oe, 
CRANK RELEASE— 


Pt error 
laine. see Hose Attac aan 
CLEANER—Automoblile— 
. Levick Co.: 


Automatic— 


Iwan Bros.: 


Adjustable 





IY, Lawn Mower Works: 
rs 


25 
’a. Braun Grass Catchers... .25 


Lawn— 


Pennsylvania Lawn Mower Works: 
. Lawn Cleaner Rake 
CLEANING IMPLEMENTS— 
Marble Arms & Mfg. Co 


CLEAVERS—Butchers— 
Foster Bros. & Chatillon Co. 
List Jan'y 1, 1918, 20% 


L._W. Ferdinand & Co.: 
. 20th Century, per gal. 


CHAIN—Proof Siraigh 


CLIPPERS—Horse and Sheep— 
Colones Flexible Shaft Co.: 
No. 


2 Chicago Liorse, each 
$14. 


Stewart’s Enclosed Gear Kali 
75 


Bearing Horse, each... 


Stewart's New Model Sheep 


Shearing Machine, each 1 


Stewart Enclosed Gear Shear- 


ing Machine, No. 8 each 





12. 
Stewart Ball Bearing Enclosed 
Gear Sheep as 145 


chine, No, 9 each....$ 
CLIPS—Nali— 


4 Pump— 
Gaivanized ra. Chain, per ft. 3%4¢ Ansonia, 


Sandbo Ball Bearing..... 254 
YON 


White Roned Crayons, 100 
gro., $8.00, $8.50, $9.00 and $10.00 
according to grade. 

Joseph Dixon Crucible Company: 

No. 520, Red, per gro 

CRUSHER—Ice— 

Alaska Freeser Co.: 


Steel Tanks, 40 gal., 
EXTINGUISHERS—FI 
Ce rer 259 








Nu-Ex Fire Appliance Go. : 
Nu-Ex Fire Killer, 1 doz. lots.. 
Nu-Ex Auto Extinguisher, 1 doz. 


— eee err 
In lots of 25 to 50, 


ETS 
Solid head, per 1000 
F asten ERS—Casement 


Seneca CULTIVATORS 
Co 
PEC “Hand x cultivator, 
PEW 2 Wheel Cultivator, 


eA 
PEJ 1 10 in. —_ 


Cord one Weilght— 





PR 5 War Garden, per doz. Arm Stee! Goods Co. : 
CUTTERS—Glass— 


Fletcher, Terry Co.:. 





gp and Focd— 


Cork Lined, Common, 404%; 


Key, Leather Lined. 


. Cook Co.: 
» POE GOB. occccccccccses $2.5 
Per GOZ...seeceeees $1.10 


CLOTH—Emery— 
See Paper. 
cOoCcKS— 
Brass Hardware list: 
lain Bibbs, 50&10%; Globe, 


a 
Niagara ‘e~ Meta! Stamping Works: 


Poser ae Co.,  Sparkor” ’, List net 
—Miscellaneous— 


Kerosene, 50é710% ; Racking, 33} 
L iquor, 334482424; Bottling 
at 3 , Y> 


c aoe Bibbs 20000.2.5 


Niagara Falls Metal Stamping Works: 


Premax Coil and Expansion Dog | /ron Petroleunt seecovee- 


Rowe “Call & Gian C COMPASSES, DIVIDERS, Sc— 





Ordinary Goods ......++ oe 
Marble Arms & Mfg. Co.: 


Motor Trucks....e- 





—y aca dinpetlea ss Nae 





, Pol. Br., per doz 


Bloffton Slaw Cutter Co. : 
John Sommer Faucet (Co.: 


Rapid Slaw and Vegetable Cutter, 
per doz. with metal box. 
$15 . 00 yt 1, per doz., 5 





( ‘ork Lined....... List “Net 


Parker Supply Co. : 
Damper quadrants 


DIsPENSERS—Liquid soap— 


Chas, Morrill Soapurn, ea, 








Chic: The Bove Line d 
Washington Red Cedar... .List Net 
Leader Butternut Key....List 


FILES—Domestic— 


$16.50 and $19.80 


, Pel. Br., per doz 


%*¢e¢8 


merpemomnre ST 


$13.20 and $16.: sof 





















0.00 


0.00 


0.00 


25% 
25% 
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Here’s 






Twenty-five years of 


Vehicle Building experience 
are back of the Janesville Line 


HARDWARE AGE 





The Janesville Ball-Bearing Coaster 


No other coaster wagon has so many excellent sales- 


making features. 


Built like an automobile—ball-bear- 


ing. Auto type wheels, steers as easy as an automobile. 
Speedy, staunch and sturdy—a wagon you can sell fast. 
Our strong selling campaign will help you. 

Write for full information about the Janesville Line, which includes the 


Jiffy Scoot and the Spee Dee Hand Car, two popular sellers. 
big selling season is here. 


\ Janesville Products Co. 
ee ee ee 


Every day counts. 


Dept. 53 


the Famous 


‘kudder, 


no-dead-center { @ yr" 


BALL BEARING 


—a Wonderful Seller 


It’s one of those products every 
dealer looks for but seldom finds—a 
fast seller that brings trade to your 
store, means quick turnovers with 
very little effort, gives you a good 
margin of profit. 


Every boy and girl from 3 to 12 years 
old wants a Skudder Car. Nothing 
like it for real fun and the youngsters 
are quick to realize it. Its automatic 
action fascinates them. They can’t 
resist the impulse to ‘make ‘er go’’-— 
and with the ball-bearing, rubber- 
tired wheels they can “‘speed ‘er up” 
to 10 or 12 miles an hour. 


Simple to operate — shifting the weight 
from one foot to the other on the tilting 
board does it. Coasts without motion of 
the operating mechanism. Has double- 
ratchet direct drive. No dead center— 
tilting board is always in a position to 
operate the car. Built almost entirely of 
steel—no cast iron. Steering wheel is 


pressed steel — nombreakable. Built 
strong throughout, like all Janesville 
products. 

Made in 

U.S.A. 





Your 


Write today! 


Janesville, Wis. 
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FILES —(Continued) 

Delta Brand 

Delta Utility . 

Delta Swiss Pattern 

Eagle 

Great Western .... 

Kearney & Foot... 

McClellan 

McCaffrey Amer. 
McCaffrey Precision 

Pattern) 

Nicholson 

Simonds 40 

J. Barton Smith 


J. 
FIXTURES—Fire Door— _ 
Ricbards-Wilcox Mfg. Co.: 
No. 102, Monarch A; No. 
Mutual 
Fusible Links. No. 96...... 
Grindstone— 
Net Prices: 
doz. 


Inch <a 
Per - $6.80 

FLAGS— 

Prismolite Co.3 
Whirlyfiags, on per % doz. “: ref 
Whirlflags, Auto. per doz... 


5OK1LOK&T 4 % 
5O&1O&T % 
0% 


(Swiss 


201 


17 19 21 
7.33 8.20 9.00 


Mealy Mfg. Co 
Bullet Fobs, ‘per BIO. wee 
Military Khaki . 

FRAC eo 
Crew Levic oe 

FRAM Bee BE 

Net Prices: 


. -$15.00 
48.00 


seer eeene 


15 
- $6.80 3733 $8.20 $9.00 

Athol Mochine Co.: net prices 
Iron Grindstone Frames. List-+20% 

FREEZERS—iIce Cream— 

Alaska Freezer Co.: 

Alaska 4-qt., 

North Star 4-qt., - 

North Pole, all metal, 
per doz. 

Peerless Freezer Co. : 
Peerless, 4-qt., list, S. 20.. 
Frezo, 4- -qt., list, $4. 70 

Ensign-Bickford Co.3 
Hemp 
Single I 
Double Tape 
Beaver Brand 
Charter Oak os 
Anchor Brand ........ P 
Clover Brand $9. 
Reliable Gutta Percha. $11: 35 


ATES—Molasses and Oll-— 
E. C. Stearns & Co., 
Lock-fast Pattern 
GAUGES— ‘ 
Marking, Mortise, 
Athol Machine Co. : 
Depth, Screw Pitch 
Center 
GAUGE GLASSES— 
pure and-Koering Glass ¢ ss Steam 
Gauge Glasses, %X12 in. per 
doz., $1.08; %x16 in., per doz, 


GIMLETS AND GIMLET 
BITS— 


Gimlet Bits, 
Common Dbl. Cut... 
German Pattern, Nos. 
$10.80; Nos. 11 & 12 
Single Cut Gimlets 
Nail, Metal, No. 1, 00; 2, 
Spike, Vetal, No. 1, } 
Natl, Wood Handled, No. 1, 
$ 


4.50; 2, $5.50 
Spike, Wood owe 


$8. 00; =2 
GLOBES—Gas— 
Safety Wire Ges Globe Company: 
Protect-a-lite Inverted and Up- 
right, per _ per 


t., 
$20.00 


+80 % 


etc 


net 


$5.00 
$9.00 


$9.00 


Power ct-a-lite Inne ” Wire 
per doz., $1.20; per gross, 
GLUE— Cents per lb, 
Cabinet 
Common Bone 
Fish, liquid, bottles or cans, 
— ale aes bbl 
Fish, liqus we es 
per gallon pe eee e$1.25@$1.75 
Foot Stock, White .-. - 30@40¢ 
Foot Stock, Brown... 
Medium White -- 30@40¢ 
Marine— 
L. W. Ferdinand *& Co.: 
Marine, Jefferys, small cans, 
per ID. 


bulk, o 
12¢ to 40¢ 
Waterproof, liquid, per gal...$4.65 
GONGS—Steel— 
P. Wall Mfg. Supply © 
Foot or Hood, Street “Railway, 


Marine, Jeffery’s, 


% 
Spring or Locomotive........50% 
GREASE—Axle— 
Common grade: 
1-lb. tins, per doz.. 
14 1b., pail, 
Dixon's . 


Automoblle— 
Crew Levick Co.: 
Grease in tubes 
Motor Oils ... 
A. W. Harris Oil Co. 
Harris Trans. 
15¢, and ¥% bbis., 


Compound 
per 
50 Ib. tin, $9. 00 
" 10 Ib. tin, 
. oa tin.$1.17; Harris eo 


Transmission Grease, 


Ib. tin, $1.20. 


+ -40% } 


Harris Motor Grease: 
17%¢; %_ bbi., 
50° ID tins, 
25 DD tins, 
50 ; 10 > tins, 
2.30; 5 ID tins, 
ere 3 ID tins, 
case, ; ‘80 ; 1b 
50 to case, ea, .30. 
GRILLS— 
American Electrical Heater Co. : 
Am. Beauty Table Grill, ea.$12.50 
GRINDERS— 
American Grinder ey. Co.: 
List Aug. 1, 1918. 
American 
List Aug. 1, 1918. 
Champion 


Bench Grinders ..... 
S. Cheney & Son: 
Royal .cccccssececs Net List Price 
Luther Grinder Mfg. Co.: 
Dimo-Grit: each 
— maute ‘Sol, 


18%¢ 
eu. 
ea. 


No. 


(Mechanic Special, > 
GM)  wccvescccccscccres $5. 
No. 17X (Mechanic Speci: . 
No. 7M ‘ 
No. 175 Railway Grinder.. 
No. 51 (Best Made) 
No. 63 (Farm Special, 


No, 271 (Hummer) 16.; 
No. 809 (Power Beuch Grineer). 
8.36 
No. 310 (Power Bench Grinder). 
$10.90 
No, 86 Tool and Sickle. . .$5.34 
Star Spec. Mfg. Co., New List.. .40% 
Hyfield Mfg. Co.: 
Perfect Emery Wheel 
Wonder Electric 
Wonder Ft. Power.... 
Valve— 
Frank Mossberg Company: 
For Fords, 607 Improved 
M-B Tool Co.: 

Valve Grinder, 
Adjustable Auto. Valve Grinder.. 
ards— 

Superior Spring inee Co.: 
—- - ae aeeee 20% 
GUARDS—Nose— 
Acorn per GOB... cccccvcveseces $3.15 5 
B—Co. : 
ene, BOP GUS cs:c0ss0cctes 2.3 
GUNS—Shot— 
Iver Johnson: 
Champion Single Barrel, 
.00, $12.25 
Hammerless Double 


List, net 
List, net 
. -List, net 


36¢ 
List Der | 
40% 3 


and $14.50 
Barrel. .$28.00 


ALTERS AND TIES— 


Cow Ties, new list, per dos 
List + 254 

EL METEOR OTe List + 15% 

Niagara Falls Metal Sti umping Works : 

Premax Special Halter & Coil. .15° 
Cow Ties and Tie Outs....List net 

BD. T. Rugg & Co.: 

Web Halters 

Jute Rope Halters and Ties... 
Sisal Rope Halters and Ties.. 
Cotton Halters and Ties 
Cotton Livery 

Leather Halters 

HAMMERS — Handled 
mers— 

Maydole new list: 
Blacksmiths’, Hand 
Bricklayers’ ae 
Farriers’, Driving .. .L 
Machinists’ Ball Pein.é 
Nail, J 
Riveting 
Tinners’ A 
Note.—For extreme Western states 

prices are approximately 5% one 

Pexto, Machinists 1&5 % 

Penip, Tinh” os ass 00000 List +25% 

Vaughan & Bushnell Mfg. Co. 
Vanadium Nail, per doz..... “$ 
No. ’e.& Be per dozen. 

Brick— 

Wm. Rose & Bros.: 

Crucible Steel 


2 
Ham- 


15,00 
11.00 


without 
= s. 


with 


Over 5 tb cepraduthepees sere 5S 104 
Magnetic— 
A. R. Robertson: 
‘Horseshoe Magnet” tac 
O¢ 


Billposters 
HANDLES— 
Cross-Cut Saw— 
Atkins .. 
Mechanics’ 
Auger, assorted . 
Brad Awl “"gr0., $1.75 @$1.85 
Chisel Handles, dss ’d, pr. gro. 
Tanged Firmer, Apple. . $3.00@ 
$3.25; Hickory 00 @ $6.50 
Socket’ Firmer, ° 
$2.35; Hickory o% 
Socket Framing, Hicko 
File, assorted 
Hammer, Hatchet, &c.. 
Hand Saw, Varnished, 
Not Varnished .... 
Plane Handles: 

Jack, doz., 204; Fore, 
Grover File Co 
Grover File 
Nicholson 
Handle, 


, $3.50@ $4.00 


List + 104 
doz... —s 
-$1.2 x 


Handles...... List, net 
Spun Ferrule ie * 
New List 





Tinned 


HANGERS— 
uce.—asurn Door Hangers are gen- 
erally quoted per pair, without track 
una Parlor Door Hangers per double 
set with track, ée. 
Allith-vrouty Co, : 
House Door 
Accordion Door . 20@45 % 
Garage Door + -20@45% 
Grithn Mtg. 


Co. 
Koller Bearing, No. 11, $15.00, 
35 


. + -20@45% 


o— eee, Ex. 


Bull “Des, 
llunt, Helm, Ferris & Co. : 

Cannon Ball 

20th Century .esee- 

Flexo 


me.» No 


-®B doz. $15. 00 


@ doz. 11.86 
McKinney Mfg. 

Roller Bn tng "Hes. 1 and 2..50% 

Anti-Friction 30 % 

Hinged Hangers, King Charm, 30% 

, Trolley List Net 

Myers & Bro., Stayon; O. K. 

‘é K Lasectable; Sure Grip; dase 

Grip Adjustable; Sure Grip Tan- 

dem, Sure Grip ‘Tandem Adjust- 

able; Tandem Adjustable; Myers 

Garage, 33 4 

New Way ‘Tandem 

Tandem, new lists......... Bt; 

Giant ‘Tandem, new lists... .33': 

Giant ‘Tundem Adj, ‘Tubular, new 

lists 33!; 

Faultless ‘Tandem and 

Tandem Adj. Covered 

National Mfg. Co., @ doz. : 

Big 4, $12.00; No. 66 Storm 
Proof, $16. 00; No. 77, Storm 
Proof. $17. 00; No. 88....$19. 

Richards- Wilcox Mfg. Co.: 

Hangers, Nos. 147, 247. +00 

Roller Beuriugs, Nos, 37, 38 ’ 


Faultless 
3% 


o 
30 % 
No. 44, size 1, $12.00; size 2, ey “4 
Anti- friction, No. 42 3 
No. 44, sizes 2% and 3. 


ares aa 
cm Door B. RK. Swivel 
a... 5 No, 


15 
Trolley B D. No. 
Fo lly 
Wire Goods Co.: 
— 17 ‘in. No. 0411, 
Toariats, fold’g nick’d, per doz.85 ¢ 
Picture— 
Moore Pusb-Pin Co. : 

Moore’s Push-less Hangers, per 
doz. packets, 80¢; per gross.$9.00 
Screen and Storm Sash— 

National Mfg. Co.: 

Screen an Storm Sash Hangers, 
No. 80, Jap. Automatic, 

T5¢ 
85 . 


per 
4.25 


® doz, 
‘o. 80, Sherardized..... 
. Kees Mfg. Co.: 
‘Oo. 20 Kees (Gossett) screen, 


Wrought Hasfps and Staples.. 
Grifttin’s Security Hasp. 
McKinney’s Safety No. 


HATCHETS— 

Regular list, first quality. 

Second quality ........-L List + 

Common 

Pexto .... 

HEATERS — Automobile “and 
Carriage— 

Cc hie ago Flexible 

« Cpeves. 
5B, 
‘0. TC, 
sig Hit 

$17.00. 


604 
%e 
B820, 
List + 10% 


wae + 54 
154 


Shaft Co.> 
doz.......$0. 
$2.25; No. ¢ 
$2.50; No, 7 
Assortment, ¥| 


Tank— 
Helm, Ferris & Co.: 


case, 
Hunt, 
Star 


Standard 
Standard No. 
Harvard No, 
Harvard No, 
Black Jack No. “i ¥ ay t an ite 
each 
Black Jack No. 2 F’l’t Gra ” . 
each -t 
HINGES—Blind and Shutter— 
Wrought Steel Gravity Locking Blind: 
Doz. Sets with Fastenings, No. 
1, $1.65 without Screws. 
Surface, No. 3, $0.90; No. 4..+.$1.25 
Varker Wire Goods Co.: 
Automatic 
st + 35'3% 


llale & Benjamin 
Blind 
Stanley's Gravity Blind, 
No. 104744, ‘) doz. sets, with- 
out screws, $2.65; with screws, 
$3.65. 
Western? Gate— 
With Latch ....cecece dO. $2.40 
IVithout Latch rs 
Jamb— 
ne Mfg. Co.: 
Miscellaneous— 
Griffin Mfg. Co.: 
Fleur de Lis verry Hinges 
doz. prs. «.--+.--$1.60@$1.90 
Lawson Mfg. Co. : : 
Lavatory, brass ......++++.083 4% 
Matchless Mortise Floor. 
Screen Door, Steel.........25& 
Surface Floor, . 
900 
Jamb, 


Jamb, 
McKinney Mfg. 





Co.: 
Gust Surface Embossed, doz 
$1 50@ $2.00 


—=—= 


Pivot— e 
Bommer Bros, Pivot, Ball Bearj 
1588s, 


Ss —— 
Holdback, Cast Iron. 
Non- Holdback, Cast Iro 


Allith-Prouty Co. : 
Screen ... 


Bloor ...... 

Bomwer Bros. : 
Spring Butt Hinges. 
Surface Floor, Ball Beuring, 


Per 970.$12, 
per 9'0., $14.4) 


2UKHK2Y 6 
Mortise Floor, Ball Bearing. 15&5¢ 
Lavatory Hinges .. 


—— mone eat Liluges oF 


Screen 
Hinges, No. 
Holdback Screen Door, 
Chicago Spring Butt Co.: 
Triplex Spring Hinges. 
Chicago Mortise Floor 


No. ” 960, 
10&5% 
(5000) 
15&10% 
( 6000) 
30420% 


Chicago Relax Flour 
Chicago Premier (4000), 
10&5 ace % 
Chicago Ajax (3000). . ia 
Lavatory Door Hinges... 
Chicago Screen 


Chicago Screen 


25&1085% 
Non - Holdback Deon 
~ %% 


Screen 


eye All 
‘Sc Door 
No. 777, 


gr. $13.00 
No. 888, Non- Holdback, # gr.$13.00 
Chief Ball Bearing Floor Hinge 
Spring Butt Hinges.......... ™ wie 
djustable Sc. Door Hinges. 60% 
Superior Spring Hinge Co.: 
Superior Floor Hinge 
Superior Door Holders 
Wrought Iron— 
Strap and T Hinges, &c.: 
Light Strap 
poy ted ee 
Light T 
Heavy ig 
Extra Heavy T 
Hinge Hasps .... 
Cor, Heavy Strap... 
Cer, Ex, Heavy vi 
Plate .... 
covccces List + its 
Heavy Eye’ eeseesce - -14¢ per Ib, 
HODS—Cgal— 
et o, dozen 
: Inch. . Ss 6 YY @ 
Galv., funnel.. + $8.31 9.28 10.01 108 
Jap., open .... 4.74 5.27 5a 
Galv., open.. 7.50 3.10 
Masons, Etc.— 
Cleveland Wire Spring Co.: 
Steel, Brick, No. 162 
Steel, Mortar, No. 
HOES—Eye— 
Scovil and Oval Pat 
Grub, list Feb. 23, 1899.... 
HOIST AND STRETCHER— 
Hall Jumbo Hoist and Stretcher, 
per doa. .. 60 


HOLDERS—Door— 
Richards-Wilcox Mfg. Co.: 
Nos, 118, 119, Sure Grip. 
File and Tool— 
Nicholson File Holders and 
Handles 
Sanitary Tooth Brush— 
Safety Wire Gas Globe. 
Per doz., $1.75; per gro., 
Wa tch 


158. 


Arar y 


Mealy Mfg. Co. 
Warrior Belt Waten, per doz. .$3.0 


HOOKS—Beilt— ; 
Note F 90 Toe ccc ccccsvcsenesecss 455 


Bush— 
Light, doz., $8.75; medium, $10. a 


Ceiling— 
Atlas Mfg. Co. enna Ay 
Shelby Spring Hinge ( a 
Coat and na 
Atlas Mfg. ee 
Morgan Spring Co..... 
Parker Wire Goods Co.: 
King, No, 10, 
No. 10, Brass caoweaes 
No. 11, (5X 108108 
No. 11, Brass et 4510 
Shelby Spring — Co 
Wire Goods Co. 
Crown, 45% 5 
Chieftain, 40% 
Corn— 
North Wayne ‘Tool Co.: 
Brooks 
Earles 


Bent shank, per doz... 
North Wayne Tool Co.: 

Little Giant 

Lawn King 

Nolin’s Concave . 

Komet 
Little 
Junior 
Quick Clerk ass’tm’t 

Wall, etc.— Co.: 

T, Williamson Wire Novelty 


Cc. 
Wall, Picture, Thumb, Mouldigt 
or Cornice 
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+ is P boa 
ser i: PX HE apparent simplicity 
. of the cooling system 
nui’ fools many a car Own- 
0 wf. He doesn’t realize how 
uch engine trouble really 
cy Begins in the cooling system. 


‘és Improper cooling very 
wher @ten causes scored cylin- 

ts, pitted valves, seized 
...sigstons and hundreds of 
vv Sllars of needless expense. 


“iin Leaks—Rust — and Scale 
re the trouble makers of the 
2.-ooling system. 


With “X” Liquid the car owner 
“4mm the only safeguard against 
ese troubles. Chemical science 
.. "MRS pronounced it perfect ! 


ER Simply pour “X” Liquid into 
soul" Me radiator. Leave it there. It 
Toul” orks automatically—and will re- 
... 0 Cracks in the water jacket; in 
so%; lve pockets; small holes in the 

diator, pump, connections, gas- 
uses, etc. “X” will quickly repair 
leak—or one thousand— 
ddo a permanent job. 
















X LIO 


nahes She entire Co oling System 
your Car— | 


99, 2% 


P hear eck! 


NO MORE LEAKS—anywhere in 
the cooling system. 
| RUST OR SCALE. Better engine 
Less up-keep cost. 


HARDWARE AGE 





NO MORE 


|” ioe water cooling system 
is being eaten away by Rust. 


-A deposit of Scale keeps the heat 


inside the engine and interferes 
with proper lubrication. 


The same “X” Liquid that re- 
pairs leaks also has a chemical 
action that loosens all Rust and 
Scale. “X” absorbs the free oxy- 
gen in the water. It prevents 
new Rust from forming. It 
doesn’t allow the lime and mag- 
nesia in the water to deposit new 
Scale. 


In this way the narrow water- 
passages are kept free from Slime, 
Rust and Scale. The cleansing 
action of “X” tones up the system 
—saves oil and gasoline—and 
helps the motor perform better. 


Eighteen months of laboratory 
and road tests have definitely 
proved that ‘‘X” Liquid posi- 
tively makes all water cooling 
systems 99.2% perfect—as good 
as the day the car came from 
the factory! 


Not a Radiator Cement! 


Don’t confuse “X” Liquid with 
radiator cement or flaxseed meals in 
powder or liquid form. These clog 





\ 









Jy 





a 


aS a / 


What “‘X” Liquid does: 
1. Repairs all leaks permanently— 
in 10 minutes. 


2. Repair stands pressure of 2000 
pounds. 


3. Prevents new leaks—keeps cool- 
ing systems LEAKPROOF. 


4. Loosens all Rust and Scale. 


. Prevents new Rust and Scale— 
keeps cooling system RUST- 
PROOF and SCALEPROOF. 


6. Helps keep the engine cooler. 
7. Saves Oil. 








the cooling system and often damage 
it. “X” isthe only scientific process 
guaranteed to keep cooling systems 
LEAKPROOF — RUSTPROOF — 
SCALEPROOF—and troubleproof. 


Standard Size $1.50 
Will do a $25 repair job! 


Ford Size 75 cents 
Will do a $10 repair-job! 


DEALERS— 
Stock the Extra Profits Assortment. 


“X” Liquid is, the easiest selling 
product of its kind—in spite of the 
many lower-priced, inferior imitations 
that are trading on the success of the 
genuine. 


Car owners are getting wise to 
“dopes” and are insisting on the only 
Scientific Product—“X” Liquid. 
Every owner needs “X”—to get him 
out of trouble and to prevent trouble. 


The special Dealer’s Assortment 
gives you $1.50 extra— free —profit. 
Consists of 12 Ford size cans and 6 
standard size cans, literature, display 
stand, etc., included. Ask your jobber 
—or write us direct. 


4X” LABORATORIES, 634 Washington St., BOSTON, MASS, 


Pacific Coast Branch, 433 Rialto Building, San Francisco, Cal. 
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20KS AND EYES— 
Brass 
slalieabse 


Basics 
HUSE ATTACHMENTS— 


Lartlett Mfg. Co.: 
Hose Clumps 
Morgun Mig. Co.: 
liose Clamps 
Witham Yeruon: 
livse Clamps, 
Brass, 
All oiher 
Air, etc., 


HOSE—Rubber— 
Garden Hose, Ya-inch: 


Ply covcs 
Garden ose, 
upetit.g 
ly Guaranteed 
y Guaranteed 
Colion Guden, Ya-in., 


Good quality ssescseeee 


CE TOOLS— 
Gitlord-Wood Co. 3 
lee Tools P 
iRONS—Sad— 
trom 4 to 10. 
Mrs. Potts’.. Nos. 


t 
all 
ra 


_ 
50 


Jap’d Caps ....$1.74 1.68 1.72 Og 
. 1.80 1.74 1.78 1.73 
manujactur- 


Tin’d Caps. 
Note—Some Ww estern 
crs quote lower prices. 


American Electrical Heater Co.: 


Beauty Electric, 
Soldering— 


Am, 


American Electrical Heater Co.: 


"$11.00 and $15.00 
Bar and Corner— 
» es 
List net; Corner Irons, 


Leauty, ©2. 
$8. 00, 


Ain, 


Richards-Wwileo: Mig 
Irons, 
Nos. 77 and 79 

JACKS—Automobile— 

K.ite Mfg. Co.: 

Reliable Auto & Motor 
oO. 32, 35, , 48 
No. 


Ea. 2.00 1.2 


eae eD 

liichards - Wilk ox 
Steel No. 

IK ETTLES— 

Wagner Mfg. Co..... covce 


K ippie TOYS— 
I. ©. White Co. 


K iddie-Kars 

Kiddie-Kar " 
KNIVES—Bread— 
North Wayne ‘Tool Co.: 

Brooks Bread Knives 

Butcher, Kitchen, 

Foster Bros.’ Butcher, 

June 30, 


Standard List 
( KL. Jennings & Co., Nos. 


tag & Griffin, revise 
Nos. 


42 
Pexto No. "i; 


Hay— 
North Wayne Tool Co.: 
srooks 
Little Giant 
Iwan Bros, 
Sick 


Marble Arms & Mfg. Co.: 
Ideal, 5 in., per doz... .$: 
6 in., per doz... .$: 
7 in., per doz. $: 
8 in., per doz. .-.$: 
Expert,5 in. 7 per doz.. .$: 
Woodcruft, 
KNOBS— 
Base, 2'%-inch, 
Rubber Tip 
Cherry and Ozck 
Door, Mineral . 
Door, Por. Jap'd.. 


Birch or 


Door, Por. Nickel... we ccee G08., $4.50 


GLASS— 
Moore Push Pin Co.: 
Push Screw Knobs, 
gro. 


ADDERS-—Store, 
Bicycle Step Ladder Compan 
Ladders, each $10.¢ 
Track, per ft 
Myers’ 


Milbradt Mfg. Co.: 
Rolling Step Ladders, 
$15.00; Tracks, per ft. 
LADLES—Meiting— 
i. & G. Mfg. Co.’s list, 
and Plumbers’ 
LANTERNS—Tubular— 
F. Dietz Co.: 
Wizard Short Globe 
J.ittle 
Large Fount Wizard, 
Victor Hot Blast 
Monarch Hot Blast 
Junior . 
Buckeye ish Lam; Bs 
No. 2 Blizz: . 
Junior Wagon Lamps 
Octo Driving Lamps 


ak. 


Union Driving Lamps....... 


Eureka Driving Lamps 
testoyv Hand Lamps 


Pioneer Street Lamps.... 


LATCHES—Door— 
National Mfg. Co.: 
ashburn, No. 28, per 


Garden Ilose, 


Faonnon to ‘auantity, | 


coupled. 


List + 


Truck, 


35° 
5 2.50 4. 


Co., 


.- List, net 


&c.. 


Cc, E. Jennings Folding Handle, 
List, net 
—™ 


od 
Fidg. Hdle, = jist 


4% in., per ore 
Maples 


% in. 
&c.— 


Noiseless Store Ladders, . 
New lists, 334 % 


each $8.00 to 


Wizard Short Globe... 
No. 2 


++ 40% 
50@80 % 
Cast 


50@5 


- ft. I7¢ 


3 


Bar 


List net 


- 20% 


“46 
50 4.50 
30% 


Tiger 


&5% 


0.00 
33.00 
36.60 
39.60 
30.00 
.80 


, $2.00 


per 


y0&$15 00 
2% ¢&30¢ 


25 to 35¢ 


Melting 
.-List net 





dos. cane} 


HARDWARE AGE 


All Steel, No. 29, 
uurus-Wilcux Mig. Co.: 
Bull Dog, Heavy, No. 125..... 
LAVATORY HARDWARE— 
Luwson Mfg. Co.: 
Brass oe ee dd 3 k5 Fo 
LEADERS—Cattle— 
Small, doz., 75¢; large......+. $1.10 
LENSES— 
Prismolite Co.: 
Nu-RKay, Auto, per pr.$2.00@$3.00 
Sun-Ray Auto Lens, per pair.$1.75 
LEVELS— 
rank B, Hall Co.: 
Stevens Live Level, 
J. Sands & Sons: 
Carp. Aluminum, per doz 
$24. 00 to $72.00 
per doz., 
$6.00 to $45.00 
Masons, per doz...$15.00 to $54.00 
Li=TERS— ~~ Cover— 
Morgan Spring Co 
Straight dle. vo 


- $2.80 
5% 


per doz. 


asl 


per doz.$12.00 
less 66% % 


Carp. Walnut, 


* with Ting, 
@ gro., 37.00 
@ gro., $9.00 


o++0e2L0% 


Davenport Mfg. Co.: 
Cigar, Electric, Model L, per doz. 


$12.00 

LINES— 

Wwe Clothes, Nos. 18 19 «20 
100 feet ... .+ $5.00 4.25 4.00 
75 feet $4.25 3.75 3.60 

Chalk Lines, Cotton, 


Bails, per ib 
Balis, per | 


Samsou Corduge Works: 
Solid ——_ d hes oe 

Per’ gro.$11. 44 $12.35 $13 39 $14. 56 
Solid Iraided, Masons’ Lines, Shade 
Cord, &c., per doz.; White Cotton, 
No. 3%, $5.58; No. 4, $3.90; No. 
4%, $4.68; No. 5, $13.00. 
Samson Spot C.othes Line: 
50 ft., $11.1 75 
100 ft. $22. 


Chalk Lisen. No. 
White Cotton 
Cord, No. 3% 
Awning Lines . 
lurber & Stauton Co.; 
Solid Braided Chalk, 
Awning Lines 
Braided 
Twisted 
Clothes 


Shade 
L0% 


Mason's 
List + 


nr 
20% 
30% 
Lines, White Cotton, 
sist 2 
Shade Cord, Cotton....List + 2 
LINING—Transmission— 
Advunce Automobile Accessories 


— nce Cork Insert for Fords, 


LOGKS— 
Goodrich-Lenhart Mfg. Co.: 
Goodrich Steering Column 
in 3 sizes for all cars, ea. 
Perfect Rear reenmaepnent 
Ford, ea. 
All other cars, each 
Sash, &c.— 
Ives’ Patent: 
Crescent 
Automatic ¢ 
Pat. Stop Adj 
Window Ventilating 
LOCKSWITCH— 
Goodrich- Lenhart Mfg. (o.: 
Goodrich, fcr Ford's, sar 50, 
5 @ 33"; 


M ACHINES—Boring— 
Millers Falls, Nos, 
ac 


Lock 
5 


“for 


145, 146 
$12.19 $13.34 
Ice Cutting— 

Jennings & Co.: 
c handler’ new list..........60% 
Washing— 
Dexter Company: E 
Dexter Double Tub Power, 
Model 2 $5: 
Dexter Double Tub Electric, 
Model 2E 7 
Dexter Hand, Model DH. 
‘rniser Vacuum Hand Power. 
Dexter Climax, Model CE 
Duchess Power, Model 3P. 
Duchess Electric, Model 3 om 
Eagle Woodenware Co.: 
Hydra, Water Power... .ea.$14.00 
irabe Automatic Washer Co. : 
Simplex, Auto, Boiler Type, 
per doz, $15. 00 
Maytag Co.: 
Hand Power, 


Cc. 


Mfg. Company 4 


One Minute 
One Minute 


No. 5 
Washer 
No. 11% Bench Power inten 
$39.00 

3ench 
6 'a:a Dia b's +96 ae 

Tub Bench W asher, 

1 Vacuum Dasher, 
$54.00 
No. 37 Twin Tub Electric Rench 
Washer, 1 peg dolly, 1 Vacuum 
Dasher $83. 
No. 40 One Min. Single Tub, 
Power, Swinging Wringer.$33.50 

No. 41 One Min. Single Tub, 
Electric, swinging Wringer, $61.00 
Voss Bros. Mfg. Company: Rec 


No. 15 
Washe 
No. 27 Twin 
1 Peg Dolly, 


Electric, Long 


00 











Ovean Wave ° 
Sunshine, Hand Power..... 5 4 ‘8 
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liuand Power 
asatiurui, No, G- 
Miuttorm, No. K-1, Electric. 
Swinging Wringer, No. G-41.2y.. 
Plattorm No, bk 24, Electzvic 

Woodrow Mfg. Co 
No. 1, Bench Power, ea... 
No, 2, Bench Electric, ea.... 
No. 5, Vilting ‘twin Power, 


Vucuul, 


UU. be 


. 42, 
70. 
ea. 
56. 
No, 6, Tilting Twin, Electric, ea. 
84.0 
MALLETS— 
PERROTT cccoveus 
Lignumvitae seeese List + We 
dinners fHickory awd saappie- 
WOOE cercccesccccccce clsidt + OOS 
MATCH Box— 
Marble Arms & Mfg. Co.: 
Waterproof, per doz.......$4,62 
MATS—Door— 
a= Flexible Steel 


eevee List + 60% 


Wire Goods Co.: 
Elastic Steel, 
Mectiuney Mfg. Co. 
McKinney Steel 
sizes 
McKinney Steel Folding, 
Sizes, per sq. ft. net 
MILLS—Coffee, Corn, Etc.— 
Charles Parker Company: 
Lali Bearing Store 
Box and Sid 
MIRRORS— 
Couron-McNeal Co.: 
Steel Trench Mirrors, 
lined Khaki, 
MOPS— 
Common Cotton ........ List 
"on, IEEE Cre eee List 
£E NR FINE o:v0-0:5 0:9:0:0.08 List 
- Hi, Tate Mop & Cordage Co. : 
Best ‘Twine, per Ib 
Slasher, ver |b..... 
MOTOR MICA PRODUCTS— 
Motor Mica, 1 gro. % oz. pkges., 
per gro, 7 
Motor Mica 
pails, per cause 
Motor Mica ‘Tire ‘Powder r, per gre 


$9.1 
| MOWERS—Lawn— 
Milbradt Mfg. Co., Power, 
38 in., eu $600.00 
Venusyivania Lawn Mower Works; 
Venusylvania and Continental. 
Pennsylvania Junior B. 
Great American B. B 
Suock abeerint : 


Mat..os 
Folding, 


new 20% 

stoc k 
25% 

special 


waterproof 

per doz. cuses.$3.00 

lier ip. 
Sv 
50 


Sv 


Grease, 


Gasoline, 


25% 
- 20% 


40610 % 


lv 21 in 
$13.00 $14.00 
‘Trimmer, ) 

$12.00 40% | 

Undereut Trimmer,$12.00 80°67 
Venn Vutting Greens: 

v2 ri 18 in, 
$24.00 28.00 32.00 36.00 
Venn Golf Ball Bearing : 
17 19 
$24.00 reag 4 oare 

Penna, ‘*Trio”’ cut. 

$350.00 


5 
$11.00 312.00 
Peunsylvania 


one 
av 


Penna, Grand Horse 
Penna, Vouy 


Nairs— 

Wire Nails and Brads. 
laneous 

Cut and Wire. 

liungarian, F inishing, 
ers’, &c. See Tacks. 

Horse— 

Jobbers’ Special Brands. No. 6_ 
ond larger, Per 1D. .ccsevveces 25¢ 

Livingston-Cooper Corp. . 
Anchor, No. 6 and larger 

Union llerse Nail Co.: 
Star No. 5 

Northwestern 


Miscel- 


704% 
‘See Market Report. 
Uphoiste- 


1 2% 3-in 
Brass Hd., re $0.79 1.05 1.20 1.43 
Plated Hea gro., all sizes 
Upholsterers’— 
PE vcconsessunddaa® List plus 20% 
Plated .. . List plus 10% 
Turner & Stanton Co.: 
Nails, Furniture 
Nails, Matchleather 
Plated 
NUTS—Blank_or Tapped— 
Cold Punched, C. T. & 
Hexagon .cccscccses . List + $1.00 
Square, C. T. R. .. List + $1.00 
Hot Pressed: : 
SOGOe vcccccrveceee st + EL 
Hexagon ..cceceeees List + $1.00 
ILERS— 
Steel, Copper Plated 
Chace, Brass and per,» 
Chace, Zinc Plated 
Railroad, coppered 
Railroad, brass ......06. 
P Wall Mfg. Supply Co.: 
Bench Oilers 
Railroad Oilers 
oIL— 
Marble’s Nitro-Solvent, gun oil. 
2 oz., per 
6 02Z., 
O1LS—Motor— 
Crew Levick Co... 
OPENERS—Box— 
Chas. Morrill, No. 1, 
Can— 
Fletcher, Terry Co.: 
Can Openers 
Schatz Mfg, Company: 
Acme, per gross..... 
Kan Kut, per gross.. 


Doz. . . $24.00 


45% 


Packinc— 
asvestos, Facking, Wick and 
avupe. any quantity..... 
Kubber— 
(Fair quality goods.) 

Sheet, 

Sheet, 

Sheet, 

oneet, 

Sheet. 


PAILS— 
Fibrotta— 
Cordley & Hayes: 
Star, ‘‘Fibrotta,’’ per doz. - $13.00 
Galvanizea— 
Net, per dozen. 
Quarts, 1 
Light 
Ex. heavy 
ound Botium 
Fire Pails, Red 
Painted .. $6.50 
lt ell Pails. $6.80 


PAINTS— 
Charles H, Brown Paint Co.: 
Brown's pure linseed oil paint, 
ordinary shades, 1 gal. cans.$3.26 
Brown's Flat Wall Finish, white 
aud ordivary shades, 1 
cans 


7.00 


7.85 


Legs, eg ; 
25 gal. blus., $2 a; ; 5U gul. bbis., 
$2.40. 
Hilo Varnish Corporation: 
4i1l0 Muimduite While 
B gual. 
Lito Compo Coating 
Wall Enamel), 7 gal. 
Montauk Paint Mfg. Co.: 
Di-mel-ine Prepared Paint, 
Knawel, Stovepipe 
% pints, ea. 
Di-mel-ine Enamel 
and 6 colors; 4 


ee at, 


$4. 50 | 


Screen 
Ena; 
per gro., 16.80 
Paint Waite 
pints, 
per gro., $16.80 
Di-mel-ine Gold) and Alumit 
Paints, % pints, per gro., $11.80 
PANS—Dripping— 
Stanaard List 20& 1 
Retrigerator, Gaivanizec— 
Inch if 16 i 
se Pre 4.73 5.83 9.53 
PAPER—Building, L. Cc. Li— 
Per 


500 sq 


Me 


Roll, 
Resin sized Sheathing; jt. 

rolls, 36 in. wide. 

25 Ibs. to roll..... 

30 Ibs. to roll 

40 ibs. to roll 
Deadening Felt, 50 sq. 

36 in. wide, per ton 
Roviing, WKubber, see Rooting. 

Flint anw Emery 

Flint Paper and Cloth. 
Emery Cloth 
Emery Paper 
Garnet eee 
Garnet Cloth . 


30 & 


l-ply, per ton 

2-ply, per roll.. 
3-ply, per roll.. 
~~ Felt, per roll: 


40-Ib. 


Las-Stik Patch Mfg. Co.: 
Las-Stik Rubber Tnhe Patch, 
321%%¢, GO¢ and 90¢. 
6 doz. assd. 
Perma-Loc Mfg. Co.: 
— Loe Fabric. 


ea. 


10% 


¢ 90¢ 
Perms Loe Rubber Patch, 
Ea : Oe 
Blowout Patch. 
BE + 38 3% 

.31¢ 33¢ 37¢ 
PENCILS Carpenter 
Joseph Dixon Crucible Company: 

No. 997, 7 in., Red with Ok. 
Bevel, 
No. K 

Framers, 


5 
45¢ 


Dixon's | 
Maroon, Bevel, 

H Leads per gro . 6.38 
°ICKS AND MATTOCKS— 
Railroad 55 
Contractors’ Picks 
27INS—Escutcheon— 
Brass .. 


Pus 

Moore Push-Pin Co. : 
Moore Push-Pins, per doz. 

et, 80¢; per gross 
PIPE—Vitrified Sewer— 
ound Pipe and Fittings: 
New York points, carloads: 
3 Yo ‘24 in ON 


pack- 
$9.00 


PLANE IRONS— 
WOGE TORER co ccccevvcesck 
PLANES—-Wood— 
Bench, first qual........ List 
Bench, second oe. ist 
Molding Khe Rewrie 
PLIERS— 
Button, _ quality, 

Inch. 4! 5 


ar doz. 


$4.67 $5.10 $544 $6.98 3 
Gas Burner, fair quality, per 

5 in., $3.68; 6 in. _% 34 
Gas Pipe. .7 8 10 
$4.86 5.22 5.94 6.43 
Pexto No. 30 per doz.: . 
20.40 





5 
$13.14 14.41 17.38 
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Badger Seat Covers typify all that is 
essential—all that is desirable in seat 
covers. 





Peerless quality. Finest workmanship. Absolute 
glove-tight fit. Most durable of fabrics. Selection that 
covers the very latest offerings in weaves and shades. 


Color harmonies to satisfy all tastes. For virtually all 
makes of cars. Prices the lowest. None better— in any 
way. None of anywhere equal merit sold at so eco- 
nomical a figure. 


Dealers who carry Badger brand are justly entitled 
to and invariably get a lion’s share of the trade in their 
respective territories. Write—now—for samples of 
fabrics and prices. 





WISCONSIN AUTO TOP CO. 


4 MAIN STREET 
RACINE, WISCONSIN 














SEAT COVERS 





102 


HARDWARE AGE 
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Solidhed Tack Co.; 
Solidned Wyelet, per dos... .$12.00 
Vaughan & —— Mfg. Go. 
No. 5, V. & B., Nut Plicr, per 
OE xpinceerdcicevereex + +-$5.00 
PLUGS—Spark— ere 
Champion Spark Plug Co.: 10 to ae 


Teavy Stome ...ceccesesccecs 
Aeroplane and Heavy Duty....62¢ 
Overland, Studebaker, Maxwell, 
- 
POPE K nccccosccevcccececsns 59¢ 
Eclipse Mfg. Co. : 
Hercules, Giant.... .ccesscces ea. 65¢ 
Hercules, Junior...........- ea. 40¢ 
Hercules, Giant Airplane, 
Spec. ea, T5¢ 
Ilercules Giant & ae. 
spec. porcelaim..........+. a, 35¢ 
Hercules, Jr., Porcelain sees - 25¢ 


Derf Mfg. Co., Inc. 
Standard High Speed 
7 00 


OR 200865000 se 
Less than 200.... 1. 05 eo 
200 or over...... -95 
Tungsten Mfg. Co. : 
Regular Plugs, doz. lots, -52%¢ 
BOD WEB, Chico cccccvccess 47 ee 
Heavy Duty, doz. lots, ea..... T0¢ 
100 BOtB, ERs. ccvcesccecses 65¢ 


Hartford Machine Screw Co.: 
Master Calorite, Lots of 12 ea. “484 


Ex. long styles Model take be 
advance over these prices. 
Morgan Mfg, Co.: 
Spark Piugs .........+-- 40@60% 
A. KR. Mosler & Co.: 

Spit-fire, Platinum Point, % in.; 
metric % IM...-..cccccccess 90 
in. long, % in. long, ea... .$1.00 
in. and % in. ex. long, ‘ea. 1.25 

Vesuvius ....-.eeeeecers 

Motorcycle, Mica or Mica Stone 
os pn 00de08 . 60 

Vesuvius, Tractor, % ‘in. “x “hy 
in. long. 

% in. x % in. long, metric, ea.85¢ 

% in. x % in. long; % in. and 
% te. Ox. DOE, OB 200s >% $1.10 

Supe rior, Ford Special........ 40¢ 

Silvex Co 
Bethlehem, 1 point...list ea...75¢ 
Regular, 4 In. standard and "% 


im B. A. B., CR. cvcssccccoce 75 
Ford type, % in., ea........ $1.00 
Bethienem, 2» ft. mica, %& & % 

Se a aa $7. 00 


Mica-Porc. Insul. %° in. Metric, 
ea. $1.00 
Fixtth (OPO ..c0cc0 ses ea. 30@50¢ 
United Mfg. & Distributing Co. : 
United, ea. . 
OE GE.. G b oo 806n se Rees seve £0¢ 
PLUMBS AND LEVELS— 
Athol Machine Co. : 
Carpenters’ and Machinists’ Iron 
it, net 
Plumbers’, Pocket ....,,List, net 


POINTS —Glaziers— 





Per. Doz. 
Bulk and 1-lb, papers....+0+++ $2.90 
LAD. BB0GTS co iscctnceavevcieee 2.00 
4 -1b, POPETE 2 oc2se00 ceneeeter 1.10 


POKERS— 
Morgan Spring Co.t 
Nickel Plated, Straight or Bent, 
¥% x 20 in., # gro....... $10.00 
POLISH—Auto and Furniture— 
Am. Automobile Accessories Co. : 


yk Ol eee 50% 

O-So-Ezy Products Company: 

O-So-Ezy cedar oil polish....40% 
Stove— 

Jos. Dixon Crucible Co.: # gr. 
Joseph Dixon ......-.seeee5 $6.66 
Wiveside wcccccosccccocese 2.50 
OM wc cess vet svnescepeoes 1.34.00 
Japanese ......cscccccceses $3.50 
Pee $6.66 
Dixon's Plumbago.......-. 8D 12¢ 


Eclipse Mfg. Co. : 
Metalglas, 4 oz. size, per doz, 


$1.60 
1 Ib. size, per doz.......... $4.00 
5 Ib. Pail, ea.....+6 oocese Mkee 
10 Ib. Pail, e@.....-cceeeees +2 $3.00 


Liquid Veneer, Regular— 
Buffalo Specialty Co. : 


4 on. 12 os. ats. |. 
Per doz... ..$2.00 4.00 3.46 
gal. gal. 
a. Perr 1.20 2.10 
For Automobiles— 
L-V Sprayer, per doz....... $12 


1 gal. Veneer and Sprayer, ea. $2. 10 
POPPERS—Corn— 
1 qt. Square...doz. $1.15; gro., $15.00 
11% qt. Square.doz. $1.50; gro., $19.00 
2 qt. Square..doz. $1.75; gro., $24.00 


POTS—Giue— 
eT PRCT er List + 254 
Tinned and Turned...... é<s00s ae 
American Electrical Heater Co. : 

Am. beauty, ea. .$22.50, $25.00 & 


$45.00 

PRESSES— 
Athol Machine Co.:% 

Domestic ...... eeccccecs Tést, net 

Lead Seal— 

Chas, Morrill: 

No, 1 per doz.......$36.00—45% 

‘Pocket’? per doz... .$27.00-—-45% 
PRIMERS— : 
All Nos. 100 in box, new list...25¢ 
PROTECTORS— 


Mealy Mfg. Co.: 
Wrist Watch, Duo, per gro..$15.00 
Warrior Wrist Watch, per gro.. 
$15.00 
Cross Wrist Watch, per gro.$12.00 
Eagle Shield, per gro....... $12.00 
SEED. 0:0 p.wtbibies 0:6 +006 o05 $12.90 


P > 
Millers Falls No, 3, 
do: 


i: 
1 Nail Puller, @ doz., REELS—Hose— 


Specialty Mfg. Co.3 


PULLEYS—Singie Wheeil— 
Awning or Tackle, ’d 

¢| Awning or Tackle, Gal 30% 
Hay Fork, Swivel or Solid Eye ms 


Hot House (eeenwebesectaneeeneee 
id 





s 

Common Frame; Square or Round 
End, barrel lots, per doz. 29. 
Small lots, per doz. > 36¢ 

Niagara Falls Metal repr eied beta 3 


gara 
EUs ks—See Blocks. 





Pitcher Spout, Iron, old list. 
B.. Bs list. 


Barnes Mfg. Company: 
Iron Pitcher Spout 
4 hi 606 set ne 


Tank, Iron Fig. 8 


: Cyltaders toy: 
9 


. OP OES PP or ree y 
All Piabia Acting Force Pumps, 
lain © sever and Windmill ; 

s wd ery Copper and Burrs 


Tinners’ and Miscellaneous. .40&50% 
Bifurcated— 
Assorted mn ae Boxes. 
100 counts... .$1.50 
y ery 91¢, Solid... .25% 
ROADLIGHTER— 


Pumbe ona all Uylinde m., a 


and Lift cee, and = ; 


“Bulldoze Pr ' Powe a ees and 


All larger sizes. per pr 
. Single @r ass’d sizes, 
3 


+. gatangtiigess 


Polished Iron, Brass and 
‘Brass Lined Working Barrels. 


: Brass Lined and all 
Brass Cylinders and Pueumatic 


; Pump Leathers— 
Plunger — Crimped, per doz.: 


2% 
$1. 15 & & si 6 $1.95 2 10 
4 


72¢ ste #3¢ 96¢ 
3} 





E— 
Eastern Retail Trade. 
Manila, 38 2 in. diam. and larger: 


Mw 2% 2% 3 
90¢ 96¢ $1.20 $1. “4 $1.80 
4 


Saddlers’ or Drive, good full polish. 


, single tube, good qual- 


BOTS (4 tubes) 
Revolving (6 tubes) 


nkeice wis 


Revolving Whip Display. 
we with Display Shelf, 


See Track, Barn Door, &c. 
RASPS—Horse— 
ai at Cc ooper Corp. : 


‘anged, slim, per doz., 
$ E. C, Atkins & Co.: 


Delta, all when hand punched, adv. 


One-Man Cross Cut. 











F-F", ea. .$24.00 and up 


24.00 and =p 


Handy Hose Rack and Carrier, 
5 


REFRIGERATORS— 

i’ » City Refrigerator Co.: 
Keonomy, Fibre, No. 9, ea. .$16.50 
c No, 1, ea.. 21.00 
soerd Pa No. 3, ea.. 25.00 


0&25 % 


ps ar Tiectropleted and 
Solid Brass or Bronze Metal” 


REPAIR GUM— 
Adamson Mfg. Co., per Ib.... 
REVOLVERS— 


List + 10% 
- -$1.40 


Iver Johnson Safety Automatic fiam- 
" 3.00; Hammerless, $14.00; 
- Model 1900 Double Actiwn, 


‘18. “00 and up 
RINGS ase RINGERS— 
Rings— 


2 Va 
- $0.75 0.80 0.85 doz. 
+ $1.40 2-8 2.65 doz. 


3 inch. 


“Hog. a and Ringers— 


Hill's pao Gray Iron, doz. . 


$1.25 


75 @85¢ 
O55. 00@$5. 50 


I1ili’s Ringers, cana Lig 


+. per doz., 65@70¢ 


RINGS AND HOLDERS— 

». VT. Williamson Wire Novelty Co.: 

Key Rings and Holders, No. 02. 
@ 0. 00 


Tee Tite 


smaller, 
” 


3 3 Yo 


list, 33's % 
Co.3 
Barn Door ‘singe, No, 18, @ doz., 
$1. 40 


Richards = Mfg. Co. 
_ ‘Reversible No. 


"Reversible No, 


. 55 80, 57. 4 


60..:.15¢ 


ws enbewn 15% 


G— 
ao. ~ sq. ft. rolls, 32 in. wide, 


1 ply—35 Ib. rolls. .ccceceese $1.45 
2 ply—45 Ib. robls.cccscceees 1.75 
3 ply—55 Ib. rolls 

Second Quality: 


Per ib. 


Sisal, Hay, Hide and Bale Ropes, 
Medium and Coarse: 


A 
Tarred, Medium Lath Yarn: 


Best 5-16-in. and SE 50¢ 
i in. and larger. .48¢ 
and larger. .46¢ 


coowners 17 Ae 


cab vese besos List + ry 
15% 


Special “brands and toe teaermeen 
Serer 5052% 4 


h Operator— 
Monarch Metal Weather Strip ber 








Miter Box and Compass. .List, ny 
Mulay, Mill and oes nat 
es Saws ..... 






Hand eee 

Wood Saw Blades. 
Combination Sets .. 

Millers Falls Company: 
Butcher a Blades : 


16 1 
Per oy $14. 22 $14. ". $1543 


$16.40 $17°36 $18.27 

Simonds Mfg. Co.: — 

Butcher seeeeeeceeevoes + List, net 
teeeeeeeeeees +» List, net 


ED $26.600000snceeaee List, net 
RD ONE since tccecreccs Li t, 
Red, St'd Boece ber a 

é t race, per dos... 
Red, D’ble Brace iy ™ G08... .05 a. 
Plain Frame, per doz........ 50¢ lesg 
Hack Saw ee and Fra 
Crescent Co. a 

QEOBCOME cocccccccccccescced 

Orient .ecccccces ovecececesh 


Goodell-Pratt Co. .....--..., 
C. KW. Jeunings & Co.: 
Frames, No, 175, List net No, 
WO Kc eee bas dete 4 eae ee CU 25 
Arrow Head Blades. . 
Millers Falls Co. : 
c. 


D 7 9 
Per gro..$5. 25 $5.63 ser 00 $6, 
Per gro... #7. 50 = $8.25 3 


Scroll— 
Millers Falis Co.: 





Rogers, complete, < 5 
i and §8. 
SCA $8.23 
Jobn ‘Chatillon & Son: 
eee ++ee. List, net 
| UC CUL Eee 0% 


Grocers’ Trip Tree rTeTe | 
Jacobs Bros. : * 


OUMEEF occ cccccccccscccccesd 
Union ...cccccoce ec cccoerces 20% 
SCciISSORS— 
See Shears, 
SCRAPERS—Foot— 


National Mfg. Co., per doz.: 
No, 61, Self KT $1.10; No, 
62, Upright, $1.1 
Richards- Wilcox Mfg. "Co Tee 15% 
Safety Wire Gas Globe Co.: 
Simplicity, per doz., $1. 10; per 
Ge tu psareeeeneee beeen $12.00 
Sidewalk-— 
Conron-McNeal Co.: 

Cleaner or seraper, per doz. - 7 
In six doz. lots, per doz..... 
SCREWS—Bench and om 

Bench, Iron, per doz.: 
1, $6.82; 14%, $7.57; 1%, $9.45; 1%, 


$16. 80. 
pols Serre List + 25 
PE, SOOM iveevensccecvensde 454 
Coach, Lag and Hand Rail— 
Lag, Cone Point. , +s 
Coach, Gimlet Point...........50 
Jack Screws— 
0 ee ea 258 
Machine— 


Cut Thread, Iron, 
Flat Head or Round Head 
605 108 
Fillister or Oval Head... 50&10 
Brass: 
Flat Head or Round Ilcad 
50c 104 
Fillister or Oval Head .. 40&1s 
Rolled Thread Iron: 
oe eS AS ee . 808 
Filister or Oval Head... 7565108 
ae Thread Brass: 


“9 ae S| Rare 1 

Fillister or Oval Head..... Ot 
Set and Cap— 

Set (Trem) scccevecscvceseoss 66%48 


Sct ae) net advance over 
i” eer 
Sq. “Hd. Cap : 
Pies. F60. COD. cowecvsess - EH 
Fillister Hd. Cap......+-.++0: 41% 
Wood— —— 
Flat head, Iron......... 80& 10G 18 
Round Head & O. H. Iron, 10810 
WZ & Tod! . 
Flat Head, Brass....... OE 105108 
Round Head & O. H. Brass, 









Flat Head, Bronze...... 5 
Round Head & O. H. B 
5? 


Sheet Metal— _ 
Parker Supply Co., ‘‘Parker’ 


List, net 
SCRIBERS— 
F. Brais & Company: 00 
Improved Gem, per gro... .$26: 
SCY THES— 
Per dot. 





Pol- 
oases ttna Fars uy 
Solid Steel, Cutting Ry : 

Only Polished ......5 14.50@ $15. 
Bush, bes eed and Bremb os agtess 
Grain, Cutting Edge 

Se >, geswsunnseel 6 
North Wayne Tool Co. $16.5 

Little Giant Grass. ‘16 Need bs 

eed 

Little Giant Bush and a 316.79 

‘k » Vv ( P uritaa, 
Aroostock, Be o>? a} pA Giast 


Black Diamond, Grants oasis. & 
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BRAKE 
LINING 


gan pel ed 615% 


The story of this wreck can be written in mighty few words— 


THE BRAKES DIDN’T HOLD. , j 
































R04 . . 

+I0K Day after day—from early morning till late at night this truck was 

be on the job—piling up big savings in time and money for the owner. 

6x6 Then one day the big emergency came. Constant use had worn 
"Bs the brake lining to shreds. And it failed. 
A Seh4 } 
aw Just a few dollars worth of GARCO Brake Lining would have kept 
Sh this truck on the road and out of the repair shop. Protect your 





customers. Save them the big loss in time and money. Suggest 
SI relining the brakes whenever you think they need it. And recom- 
mend GARCO. It will back your good workmanship to the limit. 


,, pet 


The big brake lining business comes easily to GARCO DEALERS. 
Car owners know that it is dependable. We furnish FREE to 





26.00 P , ° ° 

‘ie every dealer a line up of sure sales helps that bring the business 

140 surely—easily. Ask your jobber about them or write us direct. i 
15.00 ’ 





- GENERAL ASBESTOS & RUBBER CO. 


) dos 







16.50 
10s Main Offices and Factories: Charleston, S. C. 
vast Branches and Complete Stock: 


15.0 8 Warren Street, New York 311 Water Street, Pittsburgh 14 North Franklin Street, Chicago 
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Black Diamond Bush and Weed. 
$15.25@$15.75 
Swift Cutter, 


Same as Black Diamond 
SETS—Awl and Tool— 
Millers Falls Company: 

Tool Holders, per doz.: 


1 4 5 6 
$12.89 $15.98 $22.87 $12.45 
Cellar Window— 
McKinney Mfg. Co. 
per gross, sets. 





Japanned, ae es 
Galvanized .....-ceseceees 
National Mfg. Co.: 
No. 70 Sherardized, @ doz. ...$2.10 
Naii— 
| eT eee Te doz. $1.00 
Swan's, Knurlea, WP BO... 000% $8.40 
Rivet— 
Regular List ...... os0ee00 eee 
Saw— 
Chas. Morrill, Inc.: 
Per Doz. 
No. 1 O. 8, hand...... $18.00 | 
Mo. 1 hand......2+ - 22.50 | o 
No. 95, hand.... . 24.00 
Special, hand 24.00 
Nos. 3 and 4, Cross Cut. 36.00 
No. 5 Timber.......... 54.00 


Screen Door— 
McKinney Mfg. Co.: 
Japanned per gross 
gzu DOGS: 32. 00 


Plated $32.00@$36.00 
SHARPENERS—Razor Blade— 
Hyfield Mfg. Company: 

Hatfield Machine .........++-88% 
SHAVES—Spoke— 

MOR sakoapesevesveese seu doz. $1.98 
Wood, doz., 2% in., $5.25; 3 in., $6.00 
Millers Falis ¢ 30.8 

, $9.52; ‘2, $17.44 net per doz, 


Nos. 
SHEA te Iron— 
7 8 9 in. 

Best ....$3.55 3.95 4.45 dos, 

Good ... .$3.25 3.75 4.25 doz. 

Cheap . .$1.50 175 2.15 dos 
Straight 7 faa $e &e.: 

a Quality Jap— 

7 8 10 in 
$5. 40 5.75 6.50 10.00 

Best Quality Nichel— 

6 7 8 10 in 
$6.40 7.25 8.50 13.00 
Tellers SHIM .oscccecaven 40& 10% 

Pruning— 


Bartlett Mfg. 
Tree Pruners, Nos. 1, 8, 4 and 
si fe f No. 18 SAW....2s.008 
Tree Pruners, 
Hedge 10% ; 
Clyde Cutlery Co.: 
No. 5400, per 
5401. per doz., $ 
per doz £20.00; 
doz., No. 
; & &., 


ee List net 


$26.40; No. 
No. 5408, 
No. 5406, per 
5407, per doz., 
$11.75; 10 


0, per dos., $14.18; 
; No. 60, $9.13; No. 


doz., 
22.00; 


23.15. 
Tinners’ Snips— 
Steel Blades 
Steel Laid Blades 
Bartlett Mfg. Co.: 
Compound Lever Snips..... List net 
Bench, Nos. 20 and 30....List net 
—- & Griflin Mfg. Co.'s 6 
BD PBs pepeccccces 
~.§ 1819 Original. 
P. 8. & W. Samson 
Smith & Hemenway Co., 
“Red Devil’ 
Viking, each 


SHELLS—Brass, 
Remington Arms - 
Cartridge Co. : 
First Quality, all gauges 
Club, 10 and 12 gauge 
Paper—Empty— 
Peters Cartridge Co.: 
League, 10 and 12 gauge. 
League, 16 and 20 gauge...... 25 
Target and High Gun. . 
Ideal and Premier....... 
Remington Arms - Union Metallic 
Cartridge Co. 


Empty— 
Union Metallic 


25% 








Mule, 





1 
SHOES—Horse, 
V.0.b, Pittsburgh: 
Iron or Steel. .per keg. .$6.75 base 


Etc.— 


SHOT— 25-lb. bag. 
0s Oe 60 Biicacccivevens + $2.10 
rop, B and larger......006 o aa 
BS Serr ry tr 2.60 
Dust ceveccccseccvvcsessseces 2.60 
SHOVELS, SPADES AND 
SCOOPS— 
Plain Back: 
First and second grades..List net 
Third QYEGE cccccecceces ist net 
Fourth grade ......+.+:+. List net 


Hollow Back and Back Strap Shovels: 
First grade List net 
Second grade ....ssevees List net 
Third and fourth grades. .List+5% 

Back Strap Eastern and Western 
Pattern Scoops: 


First and second grades..... 2s 
Third and fourth grades..List net 


Baidwin ‘Tool Works: 
Plain Back, No. 
Dollar Brand, pe 
Pinnacle, per 
Semper Idem, 
Knox All, per doz.... 
Snow Shovels- 

Long Handle, steel blade Type. 


SIEVES AND SIFTERS— 








$10.50 


Hunter's Imitation, per gro...$20.00 
Hunter’s Genuine, per gro... .$23.00 
SIGNS— 
Lebanon Machine Co, : 
LEB—IRON, Highway, 
$12.00@$50.00 
Comb, Streer & Lighting, Stand- 
ERIKA RRR at ec $30.00 
ee eee eee 17.50 
Traffic, with light.......... 22.50 


SINKS—tron and Steei— 
Barnes Mfg. Company : 
Cast Iron, painted, 20 x 36 in 
and smaller. (Low List) List net 
Cast Iron, painted, 20 x 40 in. 
and larger, (Low List) List + 
Lulance & Grosjean: 
&G 


2M Gesecevecees ee eeeeee 


+++15% 
SKATES—Ice— 
Conron-McNeal Company: 

Extension Rocker, Hockey: 

Men's and Boys, per pair: 





OS Ree ear $1.10 

Polished and plated... 1.65 
Girls’ and Ladies’, per p 

UME Soin «5 0.50'0.0'ss,aalt $1.21 

Polished and plated........ 1.87 


Extension Bobs or Scooters, per 
pair, polished . 38 


Polished and plated. eovccces. -O8¢ 
Roller— 
Self Contained, B.B. No. 200, 
| ROR re re $1.87 
Self Contained, B.B. No, 100, 
OS RSE re $1.98 
es Ce NE is 6060000000 2.25 
Oy 200 BGs secnsaceicccce Bn 
SNAPS—Harness— 
DUE 0 50.5:9 000 000s 06s t + 40% 


Niagara Falls Metal PEER omg gt 





Carriage, Wanen, Etc.— 


1% in. and larger: Per A Ib, 
DE. cases vakasesetreveses 00 
HGH Bright oiccccecsvever. $10.00 

Pa. $11.50 
Wagon Seat— 

Painted Seat Springs: 

IM, £28 MB Mecescces ber pair $1.00 

es TS Veer per pair 1.15 

1% £3 & Becvceces .-per pair 1.68 

SPRINKLERS—Lawn— 

meer & Kuck Co.: 

Per doz., Nos. 1 & 4, “ AS; 2& 
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SQUARES— 





Fence, Bright, $3.80: 
Galvanized, $4.50 +. o.b. Pittsburgh 
Poultry Netting. . -Per 100 lb., $6.50 


STEELS—Butchore’— 
John Chatillon & Son 
Chatillon’s. .List June 80, 1093, 


Bros.’..List June ~" ve 
STEELYARDS— __ 
Peck, Stow & Wilcox Co., 

List + 20&10% 
STOCKS, DIES AND TAPS— 


Foster 
19 


YT TUTT Terry eer ee 10¢ 
Hand Taps, % to 1 inch.......+. 45% 
Hand Taps, smaller than % in..45¢ 


M. S. Taper Taps Nos, 2 to 12 inc. 
05554 
M. S. Taper Taps, larger...... 


STOPS—Bench— 
Chas Morrill: 

Nos. 1 
Per doz... .$18.00 
STRAPS—BOX— 


eorcceseses 45% 


Ame, Embossed, cases......0+0++ 10% 
Cary’s Universal, cases.......+.. 10% 
Stanley, Twinrod, cases........ 10‘: 
STRETCHERS— rig iemeate 





Hunt, Helm. Ferris & 

Elwood Rod, No. 191, “per doz., 
$1 11.05 

Elwood Pattern, No. 190, per 
doz. . $10.20 
Little Giant, per doz..... $9.78 
Star, No. 482, Plain Bearing.$14.45 

Star, No. 482, Roller Bearing, 


$15.30 

Ff. J. Townsend ; 
Townsend’» Wire Fence Stretcher, 
per doz, $13.00 


SWATTERS—Fly— 





Niagara Harmes8 ..csccccocescll Bouquet—Brownson . %o., Inc. 
er doz 
SNATHS— BB1 BR2 BR3 BBS 
Grass Scythe, per dog........ $10.5? | 40¢ 656 R06 406. 
Bush, FOF GOs. vccccescvevessoe BB10 BBIS 
70¢ 90¢ 
SNIPS—Tinners— 
See Shears. SS ee and Vac- 
ne Bissell Carpet Sweeper Co. : a Doz. 
pf gees op es a Am. Queen, Cyco B.B. Nic. 43.00 
Barris setae ae _—, 4 \ a Crown Jewel, — d Fittings. 30.00 
and % bbls. per Ib., 26¢] |] lite, Cyeo B.I. Nic. .. 48.00 
25 Ib, tins, ea, $7.38; 10 Ib. ¢ ZS] Grand, Cyco it BB. Niew..... 52.00 
tins,” $3.05; 5 Ib. tins, ea. i Cyco B.B. Jap....... 47.00 
ane Rapids,”’ Cyco B.B, 
DER— RRA a ee 10.00 
af - coven cep eseen 46¢ “Grand Rapids,’ Cyco B.B. ne 
pcecedecosesesescess 41¢ | + 35. 
ie Pe a Boa Wien hel ae tee 35¢ Grand Rapids, Vacuum Swpr. 74.00 
eoeecesrereseseeesese a. 
hl. tea = Household Vacuum Swpr., 
ndu-Name per a; o BD. covers nrcsvecceses 64.00 
No. LD coseecerececocers $25.00 ) > Parlor Queen. c yeo B.B. Nie 416.00 
NO. 2 ..cesecesseveers 19.20 Princess, Cyco B.B. Nic..... 41.00 
No. B .ncccersccvccens 17.50 Standard, Nickeled Fittings... 26.00 
FORKS— Standard, Japanned Fittings. 31.00 
SPOONS ANDO ° s Superba Vacuum Swpr., Nie. 88.00 
Silver Plated— sa1zq| Universal, Cyco Bearing Nic. 38,00 
Good Quality ...cccccceeseeed 724% Universal, Cyco Bearing Jap. 33.00 
Miscellaneous— Subject to quantity allowances. 
Cheap sms 121.4 Prices guaranteed by  manufac- 
i Ge Nr se 7 facturers agninst their own decline 
German Silver see eeeeceeeececs 15%} § Dec, 31. 1919. 
Tinned Iron o3.39| SWINGS—Lawn and Porch— 
+ Cp pedcemaaenaleey oo cm s.40! Myers Low Down Roller. a 
Pee eeseereseeee ~ ® New 8 oo % 
SPRINGS—Door— Myers Porch Swing, z 
Chicago Spring Butt Co.: New list, 3345 % 
Chicago (Coil) .......+-20&214% T 
Reliance (Coil) .......0-6. Th % ACKLE—Fishing— 
Lawson Mfg. Co.: Wise Sportsmans Supply Co. 
FI Spring Oo. : eescccoves 2585 % “Jim Dandy’’ bait, per dos. - $6.00 
Perfectiom -.scccceccccccs.+-8%| ACKS— 


Carpet, Bill-posters, etc. 
List + $8.80, base, per 100 Ib. 
Finishing Nalis— 


Copper NOUS ..0ccccees ber Ib., 55¢ 

Copper Tacks ....... ..-per lb., 61¢ 

FVM NOUS, G0. ve cccs tosses. 
List + $8.80, base, per 100 Ib. 


See also Nails, Wire. 
Double Pointed— 


Double Pointed Tacks List + 204 
humb— 
Moore Push-Pin Co.: 
Brass, Nos..... +t oft. 








Arrow, 10, 12, 16 and 20 me . 
25% 
Nitro Club, 10, 12, 16 and 20 
ED 3536.5 08:4 was 289 ea RTE 25% 
New Club, 10 and 12 gauge... .25% 
New Club, 14, 16 and 20 gauge. 
25% 
Loaded— 
i ge. eer er Tr 184 
Smokeless Powder, edium 
grade . 184% 
Smokeless / ‘high 
grade (tne aveee ee 
Smokeless Powder, “410 
gauge ..... é 5 at et oe a 
Boys’ Scout Shot, case 31 Ibs $4.90 
Peters Cartridge Co.: 
League, Black Powder...... 18% 
Referee, Semi-Smokeless .18% 
Target and ttigh Gun, Smoke: 
Ss eceooereeeseresneeoesevees 
Ideal and Premier....... 18% 
Remington Arms - Union Metallic 
Cartridge Co.: 
New Club Black Powders..... 18% 
Nitro Club, Smokeless Powders. 
18% 
Arrow, Smokeless Powders....18% 
SHIELDS— 
Parker Supply ©Co.: 
Lag Screw Shields....... ovecsenee 
SHOCK aaeonsane~ 
Arrow. etc.. list set. . .$200.00 
Star Specialt, Mite. 
Star Cantilever, per set er $356 
WX, per set.....--seeseseee 5. 


5, $4.95; 3 & 6, 


$3. 








———. 
———————e, 


Nickeled Steel, 
WEB. cccccese GI 





Nickel Plated Steel and Iron..Net 52 
Rosewood Hdl. Try Squares and a 43 vi 36 10. i 
DE co pes tin duecess «| Cellul id. Col'd, a i a) 
Iron Hdl, ‘Try Squares and 7- a ws 59 
i Re rer re 254% ake ‘tb. 1/101 in, 
— Machine Co. Pn Per doz., 70¢ 72¢ ii 
ombination ............ at. net a 
wee’ Solidhed ‘thumb Ta k Displ 
Pexto squares «.......... " sortment No. 22-...... 0. 89 
SQUEEZERS—Lemon— O, 24 aastMt...cssecccccseecs 6.00 
\Vood Porcelain Lined: Per doz,| Handitax % in, steel, per 1000. 1.30 
Cheap acccccccccccccccccess 10 TAPES—Measuring— 
Good Grade.ccccccccccccoces $1.50| American Asses’ Skin..List + 16% 
Tinned Iron: ,, | Patent Leather ........... ist + §¢ 
Low Grade ...cocccccseress $1.30 | Steel ....ccccccccccece List + 2 
Medium Quality .... 90} Lufkin Rule Co, ; 
MT rere "a. eee 
Iron, Porcelain Lined...... Metallic ........ ee 
STAINS— Pocket . 1 
Charles H, Brown Paint Co.: Steel cocecoeeeList, net 
Woodlife, yo mixed, 1 oft Wiebusch & iiige 
cans, per gal.......0+. 90@$1.25 =e 8 etal No. 34L, 
eer 8 
STALLS—Cattle— Chester’ & Steel, No. ids 
Hunt ole: tate st 8 8§5§=§=— 2 RY ieaawenes ccecckdst 10% 
Star, Steel ....... jarbengeneee —- Bu 
| Aare ng ie og See Stocks, Dies and Taps. 
. Helm, H 
Meter eum Werris & Oo-: | ...20% | THERMOMETERS— 
STAPLES— lin Case, Cabinet, Flange, Dairy, 


CoccccccccccccccoelWew list, 204 
TIMERS— 
Miwaukee 


Auto Engine & Supply 


selbnaubes Timers for Fords, ea.$2.0 

TIPS AND BUMPERS— 

a ~ Tip Co.: Box Complete, 
eerccesees 12, 


ach 
pete pons Nails, per gro., Nos, 


0, 60¢; 1, 55¢; 2, 45¢; 38, B5¢ 
Bumpers, per gro., Nos. 1, 35¢; 

1%, 45¢; 2, 50¢; 2% wenied 80¢ 
Woo Peg ‘Tips, per gro., No. 1, 





TIRES AND TUBES— 

McGraw Tire & Rubber Co. : 
McGraw, Ribbed Tires, 20x% in, 
$17.40 ea. : 3O0x3% in., $23.05 ea. ; 
84x4 in., $39.45 ea. 


McGraw Tubes, Red Tube, 30 x 3 
in., $3.90 ea.; 30x3%, $4.85 ea. 
s4x4 in, $6.85 « a, 

Combination, Red, 30x3 in., and 

SOx3% in., $4.30 ea, 

Star Rubber Co. : 
Star Tires 
Star Ribbed 
ee. eae $31.20 $28.70 

BS SB G.ccccccccece 5.95 44.00 

OO SD Bevpesvcaéewe 47.20 45.25 

i eee 62.00 60,60 

Cord Tires 

BA E BG. ccccccoce $74.90 $71.20 

ae © Ws6ssen00s ens 2.00 8740 

de ee Se es 95.80 91.20 

TOOLS— 
Cement— 
@. Cheney & Bom. .cccccccccccs 15% 
TOOLS—Haying— 
llunt, Helm, Ferris & Co.: 

Harvester and Peerless Hay 
is, eee Ee eee eee 33 5 % 

— ‘Track Tlangers and —r 

% 

Slings, Forks, Pulleys, ete. ee 

B. ik. Myers & Bro. 

Ilay Fork U nloaders ; Myers 
Double Rail; Myers’ Single 
Rail; Clover Leaf and Fault- 
less, and all wood track fork 
unloaders ..New lists, 3314% 

Sling Unloaders; Myers Sure 
one Clover Leaf and Cross 
Draft ........New lists, 334% 

Steel ‘Track and Steel Track Fix- 
CUPOK. . ovccc0e0 ew lists, 3314 % 

All Myers rt, conan Harpoon, 
Nellis & Wa 

‘New lists, 3314 % 

All Myets Pulleys, Harpoon, 
Nellis and Walker Forks, 
all Slings....... New lists, 25% 

aw— 
Simonds’ Crescent: 
Nos. 340 and 842............ 30% 
SOUMNNNND  ocerecesececccoves 30% 


TRACK—Barn Door, &c.— 
Griffin's: 


Hinged Honeer, WA Fae ft.. 1% 
x 8-16 in., $8. 
Hunt, Helm, Ferris & avo. 
20th Century, round, per 100 Oy ‘oo 
Wiens, ter DOD CBividcceccss $6.50 
McKinney Mfg. Company: 
Hinged Ilanger ‘Track, ® ft.. 
DP cttpereienererectvans 30% 
23, © BAS TIM weve ncccces 80% 
Teeter THE cn ccccccccscsce 5% 
Myers’-Stayon Track. Myeis New 


Way, Giant and Hercules, Tub- 
ular Trae Sew list, 25% 

Faultless self-c teoatng and Hercules, 
ew list, 33's % 


National Mfg. Co. 
Braced Rail, per ‘100 ft. 


$8. 
Btorm-Proof Rail, per 100 ft. ‘$h8.00 








Per doz,, oe" Hei 


Sse" 


Ric mere. Wile ox Mfg. Co: 
PR re F.65 Lua 
Speral Hinged Hanger Rail, $35 
Lag Screw Rail, No. 65.....-- 15% 
Gauge Trolley Track, Hs .: 
TE cenens enter keas List + 5% 
i TE See eae List + 15% 
SS Oa eres: Ast + 25% 
Nos. 61, $6.65; 62. $6.85; 63, 
$7.75: 64, $8.50; 68, $8.7B5 
69, $9.50. 
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Every AMAZUN Cord | 
as Made Good | 


The first Amazon Cord Tires made good. All of them 
delivered their mileage. Not one adjustment was 
necessary. 

Since the first Amazon Cords were built many im 
provements have been made. After two years of ser 
vice in all sections, under all conditions of road and 
load, not one Amazon Cord Tire has ever failed to de- 
liver its full mileage and satisfaction. 

Here is a letter, voluntarily written, in appreciation of 
a tire that builds profits for the dealers that handle 
them. 


Write for book called “Amazon Helps.” It helps you 
sell Amazon Cord and Fabric Tires, Red and Grey 
Tubes, and Accessories. . 


THE AMAZON RUBBER CO. 


1775 East Market St., Akron, Ohio 





s 


\mazon Rubbe1 
\kron, Ohio 
Gentlemen 


We voluntarily desire to express our sat 
isfaction at the exceptional mileage given 
by AMAZON CORD TIRES 

We have several hundred of them in 
service and in the past eight months have 
not had occasion to make a single adjust 
ment 





Several of 0 istomers have called our 
ittention to : ‘ that they have re 
ceived 7000 to 8000 miles of service from 
their AMAZON CORD TIPES which ap 
pear in condition to render several thou 
sand additional miles 

The tread stock is composed of such 
strong and tough material that the Non 
Skid quality is maintained during the life 
of the tire « 

Phanking 
| appreciating 
to remain 
Very trul EC 
GREEN & SWETT COMPANY 


#KS/MV( By F. K. Swett 
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Hero, Adj. Track, No. 19.. 


. 20% 


— 2 ae ‘Tandem des 


TRAPS—Fly— 


Balloon, Globe or Acme, gro. 
Champion or Paragon, 


Harper, 


0 


- $15.00 


gro., $21. 00 


Bafety Wire 
Columbus Sanitary. 


Gas Globe Company: 
-per doa. $1.00 


per gross $10.80 


Ga 
Niagara Falls Metal “stamping wees 


Lightning 
Clincher 


Oneida Community 
Victor- 


Giant- 
No 


Oneida 
Size 
No. 


Newhouse 
Size 
No. 
No. 


4 
4% ps seemnd puna sae 


Mouse and Rat— 
Meuse, Wood, Choker, gro. 
Mouse, Round er Square Vi 
Lovell Mfg. Co.: 

Erie Rat .. 
Star Rat .. 
Sure Catch Rat. 
Sure Catch Mouse 
Wood Chokers, 4 hole.... 
Niagara Falls + 
Works: Enticer Rat... .15 
Oneida Community Ltd.: 
Ne 

Victor Mouse 
Victor Rat . 
Holdfast Mouse 
Holdfast Kat 
Official Mouse 
Official Rat 
Out o’ Sight Mouse. 
Out o’ Sight Rat 
Wood Choker, 
Out o’ Sight Mole 
No. 44 Pocket Gopher 

’ Mice, 1000 


End o 
Bushel Baskets—Net per baie 


S gr. V. or H. Mouse 
Rak: tripod 

4% doz. V. or H. 
With tripod 

Combination Bushel 
With tripod 


TROWELS— 


Wide Heel, Wd. 
$11.75 12.25 
10 10% 
B. C. Atkins & Co.: 
Plastering 


Tee orehouse, 
eau Mfg. Co. 
N 1, $21.50; No. 8, 
~ 1-A, $24.50; 
tateieeomeat” ™ 


Gal., 
Cypress— 
Eagle Woodenware Mfg. 


jos. 
$18.50 $12.00 


TURNBUCKLES— 
National Mfg. Co. 


Co. : 


Screen 


2 
ong. 45 $12. 


Without 
Chains 
$1.07 


93 
ae 


1. $8 
2.96 
4:19 
5.16 
1.89 
2.81 


. 33.75 

100.00 
holes, 
$2. 


~ 
doz., = 


Stamping 


% off list 


et per. gr 
2.60 


00 


13.00 
11% in. 


13.40 
1% in. 


$18.50; 
No. 3, $15.50. 


50 $14. 50 


8 
$10.50 List+5% 


Door, 


No. 195, Japn’d, per dosen. $1.20 


TWiNE—Miscellaneous— 
vie, Y% and %-lb Ba!ls: 


Cotton Seine, 
Soft Laid thread—9, 66¢; 
larger 
Medium 
O76; 


larger 


12, 65'%A¢ 


Laid thread 6, 71%4¢; 9, 
15 to 42, oi 





724%4¢; 12, 
larger, 60¢ 
in bar- 


Hard Laid thread—9, 
69¢; 15 to 42, 6642¢; 
Staging, 2 to 4 oz. bails, , 
rels, 65¢; in 5-lb, sacks - 65¢ 
Trvt Line, im basis, 72 to 3 Ib., 
in barrels, Nos. 1, 2 and 3 ib., 
per lb. 
Cotton Wrapping. white, 
to lb.: 
Common 
Good 
Cotton iby 
5 balls to 
American Hemp, 
¥4-lb. balls 
American 3-l’ly Hemp, 1-(b. —, 


ndia 3-Ply llemp, 1%-lb. Balis 
(Spring Twine) 224 
India, 3-Ply Dark Hemp......++ 
India, 3-P ly Lignt Hemp 
, 3,4 and 5-Ply Jute, ¥2-lb. Balls, 


25@ 28¢ 
Common India, No. 18... .27@30¢ 
Vo. 264 Mattress, ‘4 


md 42 4b. 
Balls, according to quality 


85¢@$1. = 
Cable laid Italian, No. 18 a 
Italian, A, lb., No. 18, 71¢; 
Wool, 3 to 6-Ply 


V aRNISHES— 


Hilo Varnish Corporation: 
Hilo Flat Finish, per gal., 
4 


2-Ply, % 


Iiilo Bloor Finish, per gal., 


$4.25 
llilo Varnish per 
gal., $2.50 
Montauk Paint Mfg. Co.: 
Di-mel-ine Furniture 
pints, per gro 
Di-mel-ine Varnish 
¥% pints, per gro 
VEHICLES—Children’s— 
Arden Mfg. Corp. : 
Roly—Autos, per dozen 
$55. 60 to $81.00 
per ome n, 
— 00 to $42.00 
per dozer 
$: 30. 00 to $34.50 


VENTILATORS—Sanitary— 
Cloth Window— 
‘ontinental Co. : 


Remover, 


Varnish ; 
6.8 


Roly—Kars, 


Roly—Pets, 


Per doz. 
9 in. high 
to 26 in. $4.00 
9 in. high 
to 37 in. 


Continental No. 92, 
adjustable, 15 in. 
Continental No. 93, 
adjustable, 23 in. 
wide 
Continental No. 
adjustable, 31 
wide 
Continental No. 96, 
adjustable, 34 in. 
wide 
Continental No, 
high, adjustable, 
37 in. 
Continental No. 
high, adjustable, 
49 in. wide.... 


VISES— 
Hand— 


Athol Machine Co.% 

Hand V seccccccccesces slO% 
Parallel— 
Machine Co.: 
esha ewwew en eves 25&! a 
Stamdard 2... -cccveseccccs 2545 
Starrett, Improved 
Vise Attachments, 
600 Line, 
600 Line, 


94, 
in. 


9 in. high, 
to 49 in. 


9 in. high, 
to 59 in. 


153, 
23 4 


6.75 


eeeeese 


Athol 
Simpson 


Taper.. 
Stationary Jaw. 
Swivel Jaw 
L ist+: 


Millers Falls Oval Slide Pattern, 


n. 3 4 
Ea. $1.94 $2.30 $2.80 $3.58 $5.19 
Parker's: 


2585 % 
To 


32%, 


on 2 


ist +5 % 
List 10810% 
List +25 % 


Pp 
Athol Machine Co.: 
Combination 
Parker’s k.. =“ eaegege ap 
87 Ser 
HH. Wittens & Co.: 
Vulcan Chain Pipe 
Portable— 
P. Martin & Sons: 
Vise, Stand & Pipe 
plete, either chain 
vise 
With vise, 
Without vise, 
Without vise or legs........ 11. 
Wood Workera— 
Athol Machine Co.: 
Simpson 
Standard 
VULCANIZERS— 
Adamson Mfg. Co.: 
Adamson, Model E, 
Model T, 
Model U, 
Model §8, 
Cc. A. Shaler Company: 
5-Minute, $1.50; in doz. lots. 
8 


Ford—Tube—Kit 
Tube-Kit 
Ford-Kit 
Vul-Kit 8. 
Motorist’s Electric Heated 
Model $12.50 less 25% 


Woarrce IRONS— 

Wagner Mfg, Co.... 

WAGONS—Coaster— 

Hunt. Helm, Ferris & Co.: 
Overland and Star ....-.++++ 


H. 

Bender, com- 

or hinged 
$17.00 


less legs 


with legs..... a 3. 00 
50 


-80% 
t 


————_~, 





WARE— 

Enameled— 

Lalance & Grosjean Mfg. Co.: 
Agate Nickel Steel Ware.. 
El-an-ge 
All white Enamel.....,..Net List 

Vollrath Co.: List March 1, 1919: 
New Idea Kettles, Cast Iron. .80% 
Imperial Hollow Ware, Cast = 

380% 

White 

Special 

10% 


Steel, 


Beameleg. Ware, 
and 10%; 


White, 


Iron and Aluminum— 
Wagner Mfg. Co.: 
Iron, Hollow 
Cast Aluminum........++. List, 


WASH BENCHES— 
Eagle Woodenware Co. : 
Folding Wash Benches, per doz., 


$17.00 
WASHERS— Bibb— 
Durst Mfg. Co. 
Dumaco, all a per 100.. 
Cast— 


net 


- 60¢ 


Over Y%-in., bbl. lots, per 100 Ib. 
$8.00 


Iron or oe 
Size bolt..5/16 % % HU 
Washers. .$13.40 12.50 uf (40 11.20 11.10 
per 100 
Usual extras for less than full kegs. 


Leather, Axie— 


"y % ; 1% “cin? 
25¢ = =625¢ 34¢ per box 
WASHING MACHINES— 
See Machines—Wasbing 
WASTE—Cotton— 
White per Ib. Colored per Ib. 


o|No. 1 13% @14¢ Now 1 ooee-I@10¢ 


No. 2 12% @13¢ 
No 12¢ 


. D. Kees Mfg. ©o,? 


en 
No. 727 Calf, BOP G08. 200000 G15 
No. 828 Calf, per doz........ 75 
Oil Finish Rh 914 @10¢ 
WEIGHTS—Sash— 
Per ton, $65.00, F.O.B, N, Y. 
WHEELS—Well— 
8 in. to 14 We vscdeececdeeec cel 


WHIPS— 
Featherbone Whip Co.: 

Drop Top ‘‘Featherbone’’, per doz. 
2.75 @$7.00 
buggy. 

75 @$7.50 

**Anti-Whalebone’’, 
$9.00@$14.00 

“Rubber Bone’’ . -$9.50@$12.00 


WHITE LEAD AND OxIDES— 
National Lead Co. 
x White Lead, Dry and 


Straight Featherbone, 
aa 


in 
ym 
Ib. 25 & 50 Ib. 100 Ib. 
Ya¢ 13%¢ 13¢ 
5 Ib. 
” 15¢ 


a 


16¢ 
Dry, Red Lead and Litburge: 
ee SOO NN ks pane eae eu 13¢ 
In 25 and 50 Ib. kegs 
In 12% lb. 
Red Lend in Oi: 
ee eee 14%¢ 
In 25 and 50 Ib. kegs....... 14°%¢ 
as een 15¢ 
Lots of 500 Ib. or more, less 


hen gr aaa 
Prismolite Co. 
Nos. 91, 
No. 151, 
Nos. 92 
No. 


WIiRE—Barb— 
See Market Report. 


Fence— 
Market 100 Ib. Bundies— 
See Market Report. 
Bright and Annealed: 
6 and 9 l.c.l. 1000 
and over to retailer 
Smaller sizes take fence 
extras: for smaller 
uantities, viz.; to 999 
b. and 100 to 499 Ib 
extras are charged. 
Galvanized, subject to same 
conditions 
Coppered, subject to same 
conditions 
Tinned, subject to same 
conditions 


Per 100 Ib. 
- base $3.80 


. base $4.70 


Stone— 
Less than car loads to retailers. 
Bright and Annealed 
Nos. 16 17 18 19 20 
Per 1001b., $7.20 $7.50 $7.95 $8.45 $9.00 
Spooled— 
Annealed and Tinned 
Brass 
Copper 
Retailers’ Assortments, per box. $4.25 
E. H. Tate Mop & Cordage Co. 
Conper Snool Wire........ 30. 10% 
Frases Spool Wire. 30-5 % 
Black and Tinned ‘Annealed Broo! | J 


WIRE GOOPs--- 
Steel Wire Goods 808106 Ihe 
Brass Wire Goods......c0eeeee 





Cup and Shoulder Hooks 954 


| w ire Goods Co, 








—— 


Bright Wire ay «- -80&10&1 
Brass Wire Goods....... "SUKIOS 
Cup and Shoulder Hooks....., 75% 


WIRE CLOTH AND 
TING— NET. 


List Sept, 1, 1917 
Galvanized Poultry Netting: 
Before Weaving 
After Weaving 
Screen Cloth, 12 
ft.; Painted 
vanized, $2.70; 
$9.00. 
Stanaard Galv, 
100-/t. 


No. 
No. 
No. 
No. 
No. 
No. 
No. 


No. 
American Wire Fabrics Co.: 
Galvanoid Electro, galvanized 
after weaving, oy 100 sq. ft.: 
12 mesh, $2.75; 14 mesh, 
se ~ of 16 mesh, $3.70 ; 


Gilbert. ri Bennett Mfg. ‘eo 
Regular ‘Pearl,’ per 


Mesh, Per 100 re 
Black, $2.30; Ga 
1# Mesn, Bronse, 


Hardware Grades; 
rolis, 24 to 48 in. wide, 
Per 100 sq. ft. 


‘*Peari,”’ $i i 


aq. 
New York Wire Cloth Co.: 
Screen Cloth galy., per 100 sq. ft, 
Opal Zine Coated, 
a 14 mesh, 


Reynolds Wire Co, 

AluminA Rustproef Electro Zine 
coated after weaving, per 100 sq, 
ft., 12 mesh, $2.75; 14 mesh, 
20; 16 mesh, $3.70; 18 mesh, 


Sus ‘Rea Edge Black, 12 mesh, 
$3-35 20; 14 mesh, $2.75; 16 mesh, 


WRENCHES— 
Agricultural 
Alligator or Crocodile. 
Drop Forged S 
Stillson pattern 
Genuine W ‘alworth, Stillson. 0G 10 
Athol Machine Co.: 
Rapid Transit 
Art Metal Works, 
Ronson, per d 6.60 
ae $66.00 
Bemis & Call's: 
Adjustable Ss: 15 % ; Adjustable 
; Str’t Hd’le Auto, 
Briggs Pattern, 74% 
Combination Bright, 15%. 
Steel Handle Nut 
Combination Black 
Merrick Pattern 
Motor No. 80. 
Steel Handle Ser 
Wood Handle Screw 
Coes’ Genuine Knife 
Coes’ Genuine Stee! Iidl... ‘List! pe 
Coes’ Genuine Key Model... List, net 
. &. & W.: 
No. 
No. 25 
Agricultural 
Pexto, Stillson Patn 
Keystone Mfg. Co. 
Keystone Rate hets 
Westcott * 
Lakeside Forge 
Drop Forged 
Adjustable 
Frank Mossberg Company: 
Sterling No. 1, N. P., ea.....N 
7 Socket, Set $3.70; No, 
No. 14, $15.50; 
No. 


$9.00; 
20, $20.00. 
Niagara Falls Metal Stamping Works: 
Single and Double Vestpokit...5% 
Prismolite Co, : 
Universal Grease Cup, Fgh doz.$6.00 
Richards-Wileox Mfg. Ce 
Shark Adjustable Pipe. 
Wizard Adjustable Hatchet: 
Whitman & Barnes Mfg. 
Agricultural 
Alligator Pattern, Bull Dog... 
Machinist, K. H., case lot...7 
Less than case lots....... Net 
Railroad Special, case lots. ce Gan 
Less than case lots...... t List 
J. i. Williams & Co. 
Agrippa Chain Pipe ane rsa 


15% 


List + a2 
4 


Vulean Improved Chain Pipe. 


WRINGERS—Mop— 
Bouquet-Brownson Co., 
Family, 
Eagle Woodenware Mfg. 
Eagle Mop Wringer 
Combined: 
Domestic 10 qt., 
Standard 14 qt., per doz.... 19 15 
Janitors 22 qt., per doz.... 2 
White Mop Wringer Co.: 
Household per doz. : 
Wood, 
$21. 


Company? 
and Bueket 


per doz... .$17.40 


No. 2 Small Size, 


No. 3 Fam. Size 
Janitors’, per doz. : 

No. 0 Extra Large. wa 
No. 00 Extra Large.. 5 
No. 1 Hotel Size......$3% 
No. 

No. 


WRISTLETS— 
Mealy Mfg. Co.: 
a =a Watch, 12. size, bie 








